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C. E. BICKFORD & CO. 


COFFEE BROKERS 


NEW YORK NEW ORLEANS 
88 Front St. 427 Gravier St. 





In Colombia, Each Coffee "Cherry" is Picked by Hand When Ripe 


the 
finest 


Coffee 
in the 
World 


Experimentation . 








careful cultivation 
assure perfect quality ... 


always! 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
120 WALL STREET - NEW YORK 5, N. Y. 





Exporter Cable 


ANDRADE FERNANDES & Cia. Ltda. 552 - Camafer 


Comercial ANTONIO PEREZ S. A. 1185 - Canpesa 
Comissarios e Exportadores BARROS S/A 1047 - Araqua 
Com. e Exp. COELHO-JUNQUEIRA, S. A. 92 - Junco 
COMPANHIA PAULISTA de Exportacao 704 - Copaulex 
Companhia FINANCIADORA Com. e Exp. 887 - Financial 
Exportadora JUNQUEIRA MEIRELLES, S.A. 444 - Bracafe 
LEITE BARREIROS S. A. Com. e Exp. 387 - Chavantes 
Companhia LINENSE de Exportacao 307 - Linease 
MILLON, BARRIONUEVO S. A.-Com.e Exp. 1035 - Milbar 
Casa Exportadora NAUMANN, GEPP, S. A. 22 - Orectic 


NIOAC & Cia. Ltda. 186 - Monica 


Coffee Se he 
| pe et 


whoa you 


Use More 


SANTOS 


Cia. Agricola PAES DE BARROS 814 - Capaba 


A. M. PARREIRA & Cia. Ltda. 793 - Ampar 


Companhia PRADO CHAVES Exportadora 86 - Pracha 


PRUDENTE FERREIRA, Com. e Agric. S. A. 639 - Prufer 


S. A. REBELLO, ALVES, Com. e Exp. de Cafe 605 - Rebello 


RIBEIRO, CARVALHO & Cia. Ltda. 225 - Rica 


ROSATO S. A., Com. e Exp. 200 - Astro 


ROSATO, RATTO & Cia. Ltda. 530 - Araute 


Exportadora SANTOS-PARANAGUA Ltda. 1137 - Sanpara 


SILVEIRA, FREIRE & Cia. Ltda. 352 - Silver 
Sociedade SUL AMERICANA Exportadora Ltda. 760 - Sulamex 
TOLEDO ARRUDA - Com. e Exp. S. A. 1.142 - Toarruda 


VIDIGAL PRADO, Com. e Exp. S. A. 453 - Vidigal 
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SCHAEFER 
KLAUSSMANN CO. INC. 


* 99 WALL STREET, NEW YORK 5, NEW YORK 


* BOARD OF TRADE ANNEX, NEW ORLEANS 12, LA. 
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RIDS YOU OF THESE FIRE RISKS 
AND PRODUCTION HANDICAPS 


STRINGS 


LINT AND FLUFF 


_. 


STICKS AND TRASH 


DUST AND GRIT 


CHAFF 


MEMBER OF EE 


= ial 


No.9... designed to serve 
one ‘'4-bag’’ roaster 

No.8...serving a battery of 
two to four roasters 


| AND THE NEW No. 7 


... Capacity 15,000 Ib. (green coffee) per hr. Especially 
adapted for new full-automatic G.C. handling systems for 
large plants, where dumps and transfers to blenders, etc., 
are regulated automatically by time cycle. 


BURNS 


recirculating 


GREEN COFFEE CLEANER 


. . . the cleaner that continuously saves you money and 
worry by eliminating production hazards such as 


@ Fires caused by strings, lint and sticks in cooler box, 
piping, collectors and elsewhere. 


® Operation difficulties or shutdowns caused by trash- 
clogged elevators, conveyors, grinders, airflow ducts, etc. 


© Impairment of coffee flavor by foreign matter. 


® Questionable sanitation standards. 


EXCLUSIVE ADVANTAGES: (1) BURNS Green 
Coffee Cleaner utilizes an advanced type of pneumatic 
separator, employing a “polarized” air stream. This separa- 
tor, together with the BURNS-developed Keenan collector, 
insure the most complete removal of light trash. (2) Utmost 
simplicity in design, operation and maintenance. Opera- 
tion is continuous and automatic. (3) Quiet and vibration- 
less in use. (4) Built to fit your installation space. (5) 
Recirculating air stream permits of a closed system—with 
all the collected dust, dirt and rubbish discharging into a’ 
sealed container. 
Write for descriptive Bulletin 8V3. 


Bryrws & Sows, Ive. 


since tee4 


llth AVENUE AT 43ra STREET NEW YORK 18, N. ¥. 
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I. It’s not enough just to show a 
woman a new pair of shoes. . . 











ya ... You’ve got to show her what 


a lift they give her appearance! 
j 























3. It’s not enough just to tell women 
your coffee is ‘“‘vacuum packed’’... 


Tell your prospective customers that 
vacuum packing coffee in cans is the 
sure way of retaining its fresh flavor! 

For flavor is your coffee’s most 
precious quality. Protect your cof- 
fee’s flavor from enemy air by pack- 


ing it under vacuum, in cans by 
Canco! 

Use it as a big plus in your adver- 
tising—tell your customers the whole 
story behind the words “‘vacuum 
packed in cans”! 


Keeo your flavor! Keep your customers / 


Coffee and Tea Industries, published monthly 
50 cents per copy, February, 1951. 
under the Act of March 3, 1879 


Vol. 74, No. 2, Reentered as second 


The Spice 


class July 


matter 





Mill Publishing Co., 106 Water St } 
26, 1949 at the Post 


4. . .. You've got to tell them what 
vacuum packing means to them! 
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CAN 
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New York 5, N Subscriptions $3.00 a year, 
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Office at New York, N 











MEMBER OF 


NEA 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


« 


Represented in 


BRAZIL AND COLOMBIA 
By the 


AMERICAN COFFEE CORPORATION 














is preferred -- because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plus: Expert Care in Final Removal of Defects 





DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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NOW 
MORE THAN EVER 
IS THE TIME TO 


CABINOA 


AMBRIZ 


LUANDA 


R AMBOIM 
NOVO REDONDO 


AMER ape Un raraeaRiR AEN NE App Sire 
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BENGUELA 
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00 CAFE 


hua Hugusta 27 Lisbon Portugal 
Branches: Cabo Verde « STamé'« Angola 


Heod Teed Office, 
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Gaylord Packaging 


One Sure Way to Build Good Will... 


i 


per ieee 
‘ ; 
P ; 
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DON’T BE VULNERABLE TO COMPETITION 
BECAUSE OF UNNECESSARY DAMAGE CLAIMS 


If your product is properly packaged, claims for 

damaged merchandise should be almost eliminated. 

Your customers know this. The annoyance involved 

in making claims for damage, as well as the sales 

lost because merchandise is not available, can open 

the door for your competitors. Be sure your shipping 
GATED AND SOLID FIBRE BOXES container is right for your product. 


4G CARTONS 
KRAFT BAGS AND SACKS 
KRAFT PAPER AND SPECIALTIES 


GAYLORD CONTAINER CORPORATION, General Offices: ST. LOUIS 


New York * Chicago * Son Francisco * Atlanta * New Orleans « Jersey City * Seattle + Indionapolis * Houston * Los Angeles 





Oakland * Minneapolis * Detroit * Columbus * Fort Worth * Tampa * Cincinnoti * Dallas * Des Moines * Oklahoma City * Greenville 
Portland * San Antonio * Kansas City * St. Lovis * Memphis * Bogalusa * Milwaukee * Chattanooga * Weslaco « Appleton 


Hickory * Sumter * New Haven * Greensboro * Jackson * Miami * Mobile * Omoha « Philadelphia « Little Rock « Charlotte 
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YOURS for the asking 


The booklets listed belou pec! 
ized, detailed lajocwa nm On Variou 
jects. This literature is yours 
asking. Merely fill out the coupon and 


8- COLOMBIAN COFFEE MAP AND 
BOOKLET 
Wall Map showing coffee districts, nu 

ber of trees, highways, railways, cableways, 
and various statistical information (Ask for 
14-A). Revised pocket-size booklet ‘The 
Land of Coffee’ including a section on 
‘The How and Why of a Good Cup of 
Coffee."” Available from the National Fed 
eration of Coffee Growers of Colombia, 
120 Wall St.. New York 


] FLAVOR SELECTOR 

A handy Flavor Selector and Cost Cal- 
culator for the use of flavoring manufac- 
turers. Also Catalog and Price List cover- 
ing the complete range of essential oils, 
concentrates and flavor materials. Fritzsche 


Bros., Inc., 76 Ninth Ave. New York 11 


10—recionat ROASTING PLANT 

“The Case for the Regional Roasting 
Plant’’ is the title of a new four-page, 
two-color folder issued by Jabez Burns & 
Sons, Inc., 11th Avenue at 43rd Street, 
New York 18, N. Y. The folder dis- 
cusses the advantages of plant decentrali- 
zation in the coffee field and describes the 
various types of regional roasting plants 
which can be set up to meet different 
needs—from the one-man-operated plant 
to the three-unit roaster battery plant. 


11 —SEALING TEXTBOOK 

This little textbook on the sealing of cor- 
rugated and solid fiber containers has four 
chapters: 1. Adhesives—Hand Sealing and 
Automatic Sealing; 2. Gummed Paper Tape; 
3. Metal Stitches and Staples; 4. Metal 
Straps or Wire. The 36-page book is avail- 
able free from the Robert Gair Co., Inc., 
155 East 44th Street, New York 17, N. Y. 


12 FILLING AND PACKAGING MACHINERY 

For Silex ground and for pulverized 
coffee, also for whole bean and steel cut 
coffee. Filling machines, carton filling and 
sealing machines, bag and envelope fillers 
and sealers, Cellophane and pliofilm pack- 
aging machines. Special bulletins for each 
type of equipment. Stokes and Smith Co., 
Department S, Frankford, Philadelphia 24, 
Pa. 


13 COFFEE, TEA, TEA BALLS 
PACKAGING SERVICE 
Complete set of samples of stock tea, tea 
balls and coffee cartons sent on request 
Label samples also available. Specialists in 
Tea and Coffee Packaging. Rossotti Litho- 
graphing Co., Inc., North Bergen, N. J 


14—restaurant COFFEE SERVICE 

Illustrated, 46-page catalog gives com- 
plete specifications and prices on coffee 
makers of all types for use in hotels and 
restaurants. Parts and accessories also ful- 
ly covered. Sieling Urn Bag Co., 927 W 
Huron St., Chicago 22, Ill. 
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Coffee awaits new stop-gap ceilings 


Price controls became a fact of life in the United States 
during the final weekend in January, and trading in green 
cottce me to a standstill while members the 


to figure out where they stood under the new 


virtual of 
trade t 
rey la i 


Price 


Stabilizatio: 


lings returned with the issuance by the Economic 
Agency of the General Ceiling Price Regulation, 

dated January 26th, 1951 

while coffee men studied GCPR, it was reported 

changes were in the making. As 

| t National Coffee Association reports word from 

Washington that a hearing to determine industry-wide ceil- 


offec 


Even 


that this issue goes to 


press hie 


ings on gre ay be called before the middle of this 
month 
Thes coffee ceilings would be a stop-gap measure 
stil th onal 
sil i billa 


woul { 


industry committees are set up. They 


form of official industry-wide ceilings for 
two of 


NCA 


fsolt type dél 


standard, widely used grades, according to 
Medellins and 
verable under the S contract. At the same 
ilings would be established for trading on 


grades might include Santos 


time, 


} 


ducing countries came indications that they 


are ready to cooperate with this country on measures de- 
manded by the emergency. 

On the eve of the price freeze, the Special Commission on 
Coffee of the Inter-American Social and Economic Council 
issued a statement declaring: 

‘L. Its willingness to cooperate with the government of 
the United States in this emergency. 

‘2. Its willingness to meet with all appropriate agencies 
of the United States government and to cooperate with them 
in accordance with the principles adopted by Resolution 
XV of the Chapultepec Conference in all measures that will 
insure the continued strengthening of the economics of all 
freedom loving nations.” 


Impact of regulation 
The immediate effect of GCPR on coffee was to cut to a 


trickle trading in cctuals and shipment coffees. Trading in 


futures was suspended for three days while the board of 
managers worked out policies for operating under the regu- 
lation 

A number of Front Street companies withdrew from the 
actuals and shipment market until they could get some clari- 
At 


fication of their standing under the controls. least one 


(Continued on page 19) 


Mark McMahon heads imported foods — including coffee — for ESA 


One of Front Street's own was tapped last month for a 
in the government's rapidly expanding de 
Mark L. McMahon, a partner in the 

firm of Nash, 

& McMahon, resigned last 

o go to Washington, D.C., 
ot the 


th Ex 


nization, 


rokerage 


foods 
Stabli 


importe | 


onomic 


this 
will prob. include 


es and other imported 
M M 1 


only a rounded expel 


on brings to his new 


ence in coffee as a member 


ndustry for many years, but also a background of 
ith the government during the last war 
Mahon w 


for three and a half years as chief procure- 


atteched to the office of the Quarter 


ialist In this capacity he not only was in 


Armed 
ransportation, processing and distribution. In 
Red 


ivilian feeding programs sponsored by the 


ottee buying for the Forces, he also 


did purchasing for the Cross, Lend 
vovernm 


When M 


Jar uary 


McMahon left 
1945, he joined the long-established coffee 
firm of Nash & O'Brien as a partner, and was 
harge of the newly established New York City 


government service on 
brokerag 


placed 


McMahon's resignation last month, the name 


rm reverted to Nash & O'Brien, but in all other 


respects the company will continue operations without 
change. It will continue to represent the same accounts 
and will also maintain the New York City office as before. 

In one respect, Mr. McMahon's problems in shifting 
his main activities to Washington were simplified. He 
did not have to go apartment hunting. He had moved 
his family there when he first entered government service 
in 1941. When he returned to private business in 1945, 
his children were attending high school and college in 
continuc 1 


Washington, and he found it advisable to 


residence there. In the intervening yeats he has been, 
n effect, a weekend New York-Washingion commuter 

Mr. McMahon started in coffee just before World War 
I as 9 young coffee apprentice and office assistant with 
the Brazil Syndicate, Inc. Several years later he became 
associated with the Young & Griffin Coffee Co., a con- 
nection that continued for about ten years. For a short 
period he was with W. R. Grace & Co., and then, for the 
ten years prior to 1941, he was with C. EF. Bic kford & Co. 
in the New York offices. 

Mr. McMahon's served during World War I. 
1917 to 1919, as a Navy supply officer with the rank of 


lieutenant, junior grade, 


from 


He has worked on very close terms with the coffee in- 
dustry before, Mr. McMahon told Coffee and Tea in- 
He emphasized that 
he will always welcome members of the trade who drop 


dustries, and he will do so again. 
in to sce him in Washington. Moreover, he expects to 
visit the coffee fraternity in New York City frequently. 

As of this writing, Mr. McMahon's office address at 
E.S.A. is Tempo Building E, Adams Drive and S. W. 
Fourth Street, Washington, D.C. 
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The aroma of coffee 


Part 1 of a comprehensive survey of knowledge on the subject 


By R. W. MONCRIEFF, B.Sc., F.R.LC. 


It is a matter of common experience that the delightful 
odor of roasting coffee which tempts one into a café signally 
fails to reappear in the beverage itself. While some coffee 
is very much better than the average, it seems quite impos- 
sible to find a beverage that really tastes like the smell of 
roasting coffee. The reason for this is that the characteristic 
odor of roasting coffee is due to the presence of traces of 
highly odoriferous substances which are volatile at the tem- 
perature of roasting. 

The method by which the bean is extracted may modify the 
aroma of the coffee that will be made from it. Thus, if the 
ripe berries are spread out on the ground in layers nearly| 
six inches deep and exposed to the sun, being frequently 
turned with a spade, the beans can after three weeks readily 
be removed from the pulp, but their flavor may have been 
contaminated by the putrefactive changes that have been 
taking place in the pulp. 

In more modern processes, the fruit is crushed between 
rollers in such a way that the beans are not injured, the whole 
is fermented in tanks, the beans are separated by washing 
from the pulp and are dried. 

Analyses vary, but the following percentage composition 
of coffee is typical: cellulose, 30; pectins, 24; tannic and 
caffetannic acids, 21; fat, 18; ash, 4; potash, 2; caffeine, 1. 

An important individual constituent is chlorogenic acid, 
which is the caffeic and acid ester of quinic acid and consti- 
tutes about 5 per Brazilian Ribeiro 
analyzed a number of samples of coffee of varying qualities, 
but was unable to correlate his analyses with differences in 


cent of coffee.! 


aroma or flavor. 


Purpose of roasting 


The primary aim of roasting coffee is to develop its aroma 
A secondary purpose is that as the beans become more friable 
they can be easily ground after roasting. Unfortunately, there 
can be no doubt that during roasting many valuable aromatic 
constituents are lost, and these of course are the vapors which 
entice us into coffee houses. 
weight of about 16-18 per cent in the coffee, and while 
much of this is moisture and carbon dioxide, a good pro- 

About half the 
The best roasting 


The process results in a loss of 


portion of it is valuable aromatic material. 
loss is due to moisture that is evaporated. 
temperature is one of just over 200°C.; lower temperatures 
do not fully develop the flavor of the coffee while higher 
temperatures are inclined to impart to it an empyreumatic 
flavor which is unpleasant. After having been roasted, the 
beans must be cooled rapidly. 
is formed. 

Caffeol is an oily substance, the lighter fraction of the 
distillate which can be obtained from roasted coffee, and 
although present in only small amounts it gives much of 
its aroma to roasted coffee. Most of the caffeol distils out 
during the roasting but some is retained. The part that 
is retained is rapidly lost by evaporation once the roasted 


During the roasting, caffeol 
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beans have been ground and for this reason coffee ts not 
as a rule ground until just before use. Caffeol is a complex 
mixture of substances. 

An attempt to avoid the losses of aromatic materials nor- 
mally attendant on the roasting of coffee has been made by 
Heitzmann, Séchaud and Zobrist* who have described an 
apparatus for roasting coffee and recovering the voltatile 
aromatic constituents from the gases evolved 

Prescott (“Report of Joint 
Coffee Trade Publicity Committee, New York) has suggested 
that the following may be the most important changes that 


an Investigation of Coftee, 


take place during roasting: (1) loss in weight of 16 per 
cent; (2) water is driven off and the steam formed may 
assist in other reactions, e.g., hydrolysis; (3) volatiles are 
expelled; (4) sugars are partly caramelized; (5) cellulose 
starch may be changed to dextrin or 


their 


is partly carbonized ; 
sugar; (6) glucosides are hydrolysed and some of 
hydrolysis products are volatilized; (7) proteins are hydro- 
lyzed; (8) complex fats are "cracked" to {2rm simpler ones; 
(9) ammonia are 


evolved 


carbon dioxide, carbon monoxide, and 

The purpose of grinding coffee is to facilitate the extrac- 
tion of the water-solubles during infusion, /.e., to allow the 
water to make more intimate contact with the coffc The 
finer the coffee is ground, the greater surface it will have and 
the more intimate contract it will make with the water; one 
would therefore expect that advantage would be derived from 

(Con par 


j 
tnhed ¢ page 39) 





MW, 
No Guess Work 


In our endeavor to meet the needs of green coffee 
buyers we seek primarily to eliminate, for the buyer, part 


of the element of risk in the promotion of green coffees. 


In achieving this objective, we represent only high type 


shippers of dependability. 


We seek to avoid "guess work"’ in connection with every 


step in the importation of coffee from shipper to roaster. 


For dependability, it pays to use “Ruffner” service. 


Ruffner, McDowell & Burch, Inc. 


NEW YORK: 98 Front Street CHICAGO: 408 W. Grand Ave. 


SAN FRANCISCO: 214 Front Street NEW ORLEANS: 419 Gravier St. 
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Five-cent cup 


isa luxury 


menu item 
now 


By W. F. WILLIAMSON, 


Executive Vice President 
National Coffee Association 


(This is how a coffee spokesman put the facts about the 
five-cent cup to the restaurant operators through their own 
publication, the "News Bulletin" of the National Restaurant 
Association Ed.) 

The things which have happened to restaurant coffee and 
the friendly relations between the coffee industry and the 
restaurant industry during the last two years illustrate what 
can happen when tradition and habit run up against cold 
economic facts. 

For the vast majority of restaurants throughout the coun- 
try, coffee was a five-cent item carrying at that price a very 
handsome profit margin. For the average consumer, coffee 
was a nickel and it had been that for so long as to become 
a “right,” like freedom of speech or freedom of worship. 
The coffee roaster had provided this cheap luxury for so 
long he had come to believe he was personally responsible 
for its maintenance. 

In all this little merry-go-round of self delusion no one 
had bothered to ask the producers of coffee whether they 
would or could supply the raw product at a price which 
would make the continuation of the five-cent cup possible. 

They finally gave us the answer without being asked. They 
said in very definite terms, “We can’t and we won't.’ There 
were definite warnings of this situation over two years ago 
and for the very long-sighted two years before that. 

It was clear enough that the coffee surplus stockpile in 
Brazil wouldn't last forever and that the minute it was gone 
producers would be in an ideal trading position. Low prices 
which had made the five-cent cup possible had also reduced 
production, Reduced production plus the exhaustion of the 
carryover put producers in a bargaining position for the first 
time in 30 years. 

Now, with the ordinary product, this would have consti- 
tuted no great problem. If wheat gets short, the price of 
bread goes up a couple of cents a loaf, the same with eggs, 
with milk or meat. With coffee, developments were quite 
different. Here the consumer, the restaurateur and the cof- 
fee roaster snarled themselves up in a mess more reminiscent 
of basement bargain riots than sensible business conduct. 

In the first place, roasters who had a stock of coffee abso- 
lutely ignored the factor of replacement and continued to 
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sell on the basis of cost until the last possible moment. 
Roasters who didn’t have a stock kept their prices down 
competitively and took the loss. 

In spite of this, coffee prices inevitably went up. But 
roasters, and restaurant men, too, stubbornly held to their 
old prices in the hope that next month things would be a 
little easier. 

Now a lot of things have been written and said about the 
coffee market and its apparently peculiar action during the 
last year. A great mystery has been built around some very 
simple facts. Coffee production has been declining, coffee 
consumption has been increasing, the price reaction to this 
situation was held in check for several years by the presence 
of a stored surplus in the hands of the Brazilian government. 
Last year that surplus was exhausted and the pent-up pres- 
sure on prices made itself felt. It’s as simple as that, and 
that’s all there is to it. 

There is one more fact—the most important. 
tion cannot be changed for a very considerable period of 
time. Coffee is not an annual crop. It is an orchard crop. 
New production requires capital outlays and considerable 


This situa- 


time. 

What does this mean to the restaurant man? 
simply that he must consider present prices more or less 
permanent. He must price his beverage coffee accordingly. 
He is involved in no temporary squeeze which can be ridden 


It means 


out by temporary shortcuts or expedients. 

The resort to short cuts and expedients, encouraged un- 
fortunately by some coffee roasters, is demonstrably the most 
foolish thing a restaurant man can do. The present price 
of coffee has not changed the characteristics of the product 
in the least. It is perhaps unfortunate but it is nevertheless 
true that coffee at 80 cents a pound will produce no more 
cups properly brewed than coffee which formerly cost 40 
cents a pound. Anybody who tells you that it will is doing 
you no favor. 

Without arguing the matter too much, your own experi- 
ence will prove that very few successful restaurants serve a 
bad cup of coffee. Yet, if you fall for the idea that the 
problem can be solved by abusing the coffee in the roasting, 
grinding and brewing you will be in the class of restaurants 
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SALES MAGIC FOR YOU TOO 
WHEN YOU PACK Gout 


in Steepolatoz COFFEE BAGS 


Time now for you to join the rapidly 
growing list of coffee companies who 
are packing their coffee in Steepolator 
Coffee Bags. (To date, nearly 100 
companies throughout the United 
States and Canada are either marketing 
or testing their blend in these bags.) 
Time now for you too to hitch your 
coffee sales and profits to the brightest 
star in the coffee sky. 


adi ( 


“SALES MAGIC IN STEEPOLATOR COFFEE 20 bags in 
BAGS" SAYS WORLD FAMOUS S. S. PIERCE @ vacuum 
COMPANY. Over 30 cases of Red Label sane we. 
Steepolator Coffee Bags were sold from this 
window display in their beautiful new 
Chestnut Hill Store. This store alone has 
sold over 100 cases since it opened. Now 
S. S. Pierce ships Red Label Steepolator 
Coffee Bags from their New England head- 
quarters to exclusive outlets as far away 
as Dallas, Texas. 














Heres wtf CONSUMERS DEMAND Steepolataz COFFEE BAGS 


Quick, convenient Steepolator Coffee Bags — multiple-piece pots to wash! Each cup steeped to indi- 
used just like tea bags — contain 100% pure ground vidual taste! And a cup of coffee brewed the Steepo- 
coffee. Not a concentrate, not a soluble, they are lator way costs the average consumer no more than 
the only way to make rich, full bodied coffee right in a cup made in conventional coffee pots. Surveys show 
the cup with real pot-brewed flavor and aroma. No that over 80% of coffee drinkers want their favorite 
wasteful measuring! No loose, messy grounds! No brand of coffee packed in Steepolator Bags. 











Write today for information on how your coffee can be ground and 
packaged under your brand name in Steepolator C alee Bags. 


MIO DOERR GOLLLSLS¢5 ne. 
123 NEWBURY STREET BOSTON 16, MASSACHUSETTS 
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Says Coffee Exchange steadied prices 


The steadying influence of the New York Coffee and 
Sugar Exchange during the uncertainties of 1950 again 
demonstrated its important role in serving producers and 
consumers and providing a market place influenced solely 
by the law of supply and demand. 

This statement highlighted 
of Robert 
E. Atkinson, president, to the 
Board of last 
month. It 


the annual report 
Managers 
was submitted as 
the Exchange neared its 70th 
anniversary Of trading in cof- 


fee and its 37th year of 
trading in sugar. 
Significan 


1950 


developments 


cited by 


during 


Mr. Atkinson 
1. During the period of 


were 
as follows: 
spectacular interest in coffee Robert E. Atkinson 
prices, the Exchange remain- 

Investiga- 


osed that the Exchange simply reflects basic 


ed the cheapest place for the purchase of coffee. 
tions clearly disc! 
conditions which make prices and neither causes nor leads 
price 

2. Trading volumes reached the highest level in recent 
years, with 12,469,500 bags of coffee and 3,011,750 tens of 
sugar traded during the year just ended. 

3. Marketing experience further confirmed that margin 
requirements as a means of price fixing would be ineffective 
whether imposed by the government or others. 

4. New evidence that efforts of 
} 


Dring 


indicated the federal 


government foreign grown coffee, sugar and other 


commodities under United States commodity regulations 


would be a direct interference in the domestic affairs of 


friendly nations 
5. Expansion of 
the expansion in trading volumes, strengthen 


market-place and 


Exchange membership, ccming simul 
taneously wit! 
ed the position of the Exchange as a free 
indicated wider use of its facilities if the Exchange is per 
mitted to perform its useful functions without unwarranted 
vovernment interference. 

Citing Congressional inquiries and the international re 
action necessitating a restudy of the coffee situation during 
1950, Mr. Atkinson said: 

“It focused new attention on the fact that the Exchange 
simply reflects basic conditions which make prices and does 


not cause price advances. 


heapest place for the purchase of coffee and all contracts 


The Exchange remained the 


were liquidated in an orderly fashion. The Exchange, there- 
fore, functioned to the advantage of its membership and the 
general public.” 

With reference to a proposal that the Exchange draft 
regulations requiring margins of 50 per cent of the going 
value of coffee covered by the contract, Mr. Atkinson said, 
“Imposition of a 50 per cent margin would deprive many 
producers and consumers of the insurance benefits of a flex- 
ible futures market. The Exchange has taken the pesition 
that for it to alter margin requirements in an effort to con- 
trol prices would be an aitempt at price-fixing and make the 
Exchange liable to action by the federal government as an 
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aitempt at manipulating prices. It would also be ineffective 
as a control of prices if exercised by the government or 
others.’ 

On the subject of agitation to bring coffee, sugar and other 
foreign grown commodities under regulation of the Com- 
modity Exchange Act, Mr, Atkinson explained that this is a 
question which has been brought up repeatedly in Congress 
during the past and that Congress has refused to include 
foreign grown commodities in this Act. The present act 
specifically applies in part to domestic grown commodities, 
he pointed out, adding that for en agency of our federal 
government to attempt to control from Washington any 
part of the agricultural economy of a foreign government 
would be direct interference in the domestic affairs of friend- 
ly nations. 

Regarding war conditions and price controls, Mr. Atkin 
son declared: 

“On Decémber 15th, 1950, the president of the United 
States declared a national emergency and urged voluntary 
controls to prevent rising prices and a rise in the cost of 
He further stated that failure of voluntary controls 
free market best 


living. 
would result in mandatory centrols. A 
serves the interest of the peblic and in the long run supplies 
and demand make the price. However, in a war economy, 
controls may become a necessity with one control leading to 
another as parts of the econcmy become out of balance and 
finally such a controlled economy leads inevitably to allot- 
ments and rationing 

“This type of a controlled economy is sufficiently fresh in 
cur minds for us to know of the many protlems that arise, 
including evasions and black markets. The anticipation of 
rationing and quotas can cause anticipatory buying which 
can distort the prices of even a commodity such as sugar, 

(Continued on page 30) 


ATKINSON REELECTED EXCHANGE HEAD; 
SILENCE CONTINUES AS VICE PRESIDENT 


Robert E. Atkinson 
New York Coffee and Sugar Exchange, Inc., at the an 
nual election of officers and members of the Board of 
All other officers were also 


was reelected President of the 


Managers held last month 
reelected. 

Frederick H. Silence, of Ruffner, Mc Dowell & Burch, 
Inc., who served as president of the Exchange during 
part of 1946, was renamed vice president. 

William F Farr & Co., 
Treasurer 

Wiliiam Reid, a partner of Bache & Co., was elected 
to the Board of Managers for a two-year period. Re- 
elected for the two-year period were: Leon Israel, Jr., 
G. W. Knauth, Gustavo Lobo, Jr., C. A. Mackey, 
Gordon W. Voelbe!. Other members of the Board, 
whose terms expire in 1952, are: Arthur A. Anisansel, 
Jack R. Aron, Herbert G. Bell, Alfred Boedtker, Wil- 
liam H. Lee and Charles S, Lowry. 

The nominating committee elected for the ensuing 


Prescott, of was reelected 


and 


year, with Guy V. Gurney, as chairman, includes E. J. 
Burke, Jr., John G. Cargill, Joachim Ginzberg and S. T 
Hubbard 
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WE’RE PUTTING OUR 
HEART IN THIS... 


No two ways about it! The Pan-American 
Coffee Bureau is putting everything 

it’s got behind the ’51 advertising campaign. 
Full-color, eye-stopping ads in key magazines, 
plus a big name, non-stop radio show 

are making a grand-slam effort to keep 
millions of consumers coffee-conscious. 


LOOK for us in Life, The 
Saturday Evening Post, This Week, 
American Weekly, Parade and other 


. . The gist of our story —‘’Nothin 
important Sunday Supplements. 9" y 8 


Satisfies Like Coffee.’ Both the radio 
and magazine campaigns point up 
LISTEN to: Edwin C. Hill— the relaxing and satisfying qualities of 
presenting the “Human Side of fragrant, freshly-brewed coffee. 

the News’’—everv Monday. What’s more, we are consistently 
Wednesday and Friday over hammering away at the idea that no 
97 ABC stations other beverage gives so much 

ss re aT enjoyment for so little money. 


PAN-AMERICAN COFFEE BUREAU 


120 WALL STREET, NEW YORK 5, N. Y. 
BRAZIL e COLOMBIA ° COSTA RICA ° CUBA ° DOMINICAN REPUBLIC 
EL SALVADOR ° GUATEMALA ° HONDURAS ° MEXICO ° VENEZUELA 
16 COFFEE AND TEA INDUSTRIES 





Marketing 


advertising . . . merchandising . . . promotion 


Hills Bros. adds radio 
to newspaper drive 
in 1951 ad campaign 


With the launching of the Hills Bros. Coffee advertising 
program for 1951, radio has been added to the regular news- 
paper campaign. 

Every weekday of the 52 weeks in 1951, spot announce- 
ments will be broadcast from powerful stations selected to 
blanket the entire Hills Bros. Coffee sales area. 

These musical radio spots take full advantage of the ad- 
“Make 
musical 


vertising theme introduced successfully last fall: 
friends with Hills Bros.’ friendlier flavor." The 
score and the lyrics, both original, are dramatically rendered 
by an orchestra of 22 pieces and a chorus of 13 voices. 

Compined with this penetrating, week-after-week radio 
advertising, is a heavy schedule of advertising in more than 
500 newspapers. The average size of each advertisement in 
1951 will be larger than that of 1950, thus providing for a 
more effective display and copy treatment. 

Like the radio spots, every newspaper advertisement radi- 
ates the warmth and friendliness of the ‘make friends” 
theme. 
dicated by the following example: 

Hills Bros.’ matchless mellow goodness is as honest as a 
For, like 
all good friends, it is always dependably the same. The 
world’s finest coffees are skillfully blended and balanced for 

Make friends with 
Let every cheerful sip 
makes keeps 


These qualities are very apparent in the text as in- 


friend's smile, cheerful as a friendly handclasp. 


that welcoming flavor and aroma 
Hills Bros 


tell you 


hospitable flavor today. 


why Hills Bros. Coffee and 
friends 
A variety of merchandising material tieing-in with the 


make 


advertising theme is available to grocers. 


Wilkins launches new 


campaign based on offer 


of Cory glass coffee maker 


About seven months ago, the John H. Wilkins Co., Wash 
ington, D. C., coffee roasters and packers, announced a pre- 
mium campaign based upon the offer of a Cory glass cotfee 
brewer for $2.00 and two metal strip ends from cans of 
Wilkins Coffee. 
campaign had been announced for only a short while they 
had used approximately 30,000 Cory glass coffee brewers 


They were amazed to find that after this 


and that the campaign had been by every measure an out- 
standing success. 

As a result of the success of this initial campaign, the 
John H. Wilkins Co., has launched a new premium cam- 
paign, based again upon the popularity of the Cory glass 
coffee brewer as a premium item. This time the campaign 
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offers the Cory eight-cup rubber bushing model for $1.98 
with two metal strip ends from cans of Wilkins Coffee. The 
supported by ads in metropolitan papers 
intensive radio spot 


campaign is being 
throughout the District of Columbia 
announcements, car cards, billboards and __ point-of-sale 
counter cards. 

At the time of this release it had not been definitely as- 
certained as to exactly how many brewers Wilkins had al 
ready sold to consumeis and the amount of coffee moved 
with this premium offer. It was known, however, that the 
campaign was sufficiently successful to justify ordering cof- 
fee brewers from the Cory Corp. on the basis of full car- 


load lots. 


ee ¢ Labo <a . 
CORY Glass Coffee Brewers 
Ge. JOHN H. WILKINS COMPANY: 


WASHINGTON, 0.¢ 


Another carload of Cory glass coffee brewers for Wilkins Coffee. 


Hixson bids for home coffee sales in Chicago 

H. H. Hixson & Co., large distributor of coffee to res- 
taurants in the Midwest, has launched a newspaper adver- 
tising campaign aimed at snating a share of the consumer 
market in Chicago and surrounding territory, 

The company launched its drive by offering prospective 
purchasers a ten-cent reduction in price for the first can pur- 
chased. This was followed by a series of alternate 70-line 
and full-page insertions in the Chicago Daily News and in 
newspapers in Rockford, IIl., and Madison, Wis., plus a 
series of 35-line ads in papers in Aurora, Elgin and Joliet, 
Ill., every week. Ads will run “until further notice,” ac- 
cording to Hixson. 

The company reports that results of the ten cents off-per- 
can offer have been “very good.” 

Ad copy lists Iccal chain stores and independents where 
Hixson’s coffee can be purchased 

Ewell & Thurber Associates, Chicago, handle the account 


Ben-Hur to use radio for first time 

Ben Hur Products, Inc., 
medium for its adveitising for the first time, ts sponsoring 
Bob Garred and the News’ over 30 ABC Pacific stations, 
starting Monday, Jan. 22. 

The program is broadcast Mondays, Wednesdays and 
:40 p.m., Pacific Coast Time. 

Products advertised are Ben Hur Coffee, Golden West 
Coffee, tea, extracts, spices, mustard and Jell-A-Teen dessert. 


Los Angeles, selecting radio as a 


Fridays from 7:30 to 


The agency is Mogge-Priveit, Inc., Los Angeles. 


Butter-Nut Coffee thanks public for gift response 

The Paxton & Gallagher Co., Omaha, Nebraska, recently 
took large space two-color newspaper ads to thank users of 
Butter-Nut Coffee for helping to achieve the ‘greatest Butter- 
Nut Christmas Club in history.’ 

Each year since 1937 the public has been asked to send 


(Continued on page 31) 
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Byrne, Delay & Co. 
Coffee 


NEW YORK 


Cable Adress: MEMBER OF 


“VICAFE” NEA 104 Front Street 








Agents for Reliable Shippers in Producing Countries 


Specializing in 


BRAZILS 
COLOMBIANS MORGAN SOUTTER & CIA., LTDA. 


SANTOS 
VENEZUELANS 


Agents for: 




















Ais Quality Brazilan Coffees a 
PRUDENTE FERREIRA 


COMISSARIA E AGRICOLA, S. A. 


EXPORTERS 


Rua do Comercio, 26, P. 0. Box 639 Fazenda Maragogipe, P. 0. Box 223 
Santos — Brazil Rolandia — Est. do Parana, Brazil 


Cable Address: “PRUFER” 


Director-President: Dr. Oswaldo Prudente Correa Director-Manager: Dorival Guimaraes Silveira 


Director-Superintendent: Ulysses Ferreira Guimaraes Attorney: Lamartine Ferreira de Albuquerque 














COFFEE AND TEA INDUSTRIES 





Spot Coffee Prices in the New 


York Marke? in 


(Monthly averages, high and low, in U.S. cents per pound) 


Santos type 2 
Santos type 4 
Minas Gerale 
Ganis 


grazie 


Viterie 778 
COLOMBIA Kedelita 
wantaales 
Glraréet 
High grow 


Costa Rica 
Ss ene gat ad Waehed low graée 


QOMINICAR REPUBLIC waekes 
waturel 
Natural 


Eu Satvanog 


Maehed Righ grown 
naturel 


Good weehed 
Bourton 


us TEM La 
main waened 
maturai (tate) 


MEXICO (waened) Coatepec 


Tapactula 
Waenes 


WICARAGUA 
ewe Zur 


Tachira mehed 
Tachira natural 
Trujttte 

RogUS TA Waturel 


andoln 


PORT, Wy AFRICA 
aooriz 


nocna Genwine 


(*) mewinal eotectes, “4) Last quotation april 1950, 


Coffee awaits new ceilings 
(Continued from page 10) 
big importer withheld offerings until contracts could be ex- 
amined to establish ceilings. 

Roasters reported that their business had eased somewhat. 
Those checked all attributed this tapering off to the fact that 
grocers had built up a good inventory in the preceding weeks. 
The concensus was that with more than adequate stocks and 
no worries about big price increases, the grocers would take 
it easy on their buying. 

One roaster expressed the hope that from the price freeze 
might come some good—a levelling out of the peaks and 
valleys in demand which have made life difficult for the 
packers for the last few years. 


Prompt bulletin 


The morning of the first business day under the new regu- 
lation, Elmer B. Florence, secretary of the New York City 
Green Coffee Association, was able to report with remarkable 
promptness that counsel for the association had examined 
GCPR and thought that, in most cases, Sections 2, 3, 9, 10, 
16 and the definitions in Section 22 would apply to green 
cotfee importers and jobbers. 

The association pointed out in later bulletins that the 
rice of a particular coffee sold to a particular ‘‘class 
is generally determined by finding the highest 


ceiling { 
of purchasers 
price at which you made deliveries during the base period ; 
if you did not deliver, the highest price at which “you 
for base period delivery.’ 

term “‘delivered’’ means that the coffee was received 
surchaser or by any carrier for shipment to the pur- 

chaser during the base period. Thus, the date of the contract 
is not the controlling feature. Only if no delivery was made 
during the base period may the provisions of the regulation 
as to offering prices be considered, the association explained. 
It is permissable for buyer to purchase at or below th 


ceiling price of the seller validly determined under GCPR 
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Bs 


boss See 
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8s 


so 


Pan-American Coffee Bureau 


regardless of the prices at which the buyer himself bought 
during the base period, it was emphasized. Consideration 
can be given to the benefits of using properly worded certi- 
fications or contract clauses as to ceiling price regulations. 

“Questions have been raised as to the manner of deter- 
mining the ceiling price of coffee neither delivered nor of- 
fered as required by the regulation during the base period,” 
the association reported. “The method of arriving at the 
ceiling is described for most sellers by Section 5 of the regu- 
lation. This section generally states as to such product that 
‘you determine your ceiling price by applying to your net in- 
voice cost the percentage markup you are currently receiving 
on’ a similar or comparable product. The ‘net invoice cost’ 
is one less discounts or allowances which you took or could 
have taken, and does not include separately stated charges 
such as freight, taxes, etc. The regulation gives an impor- 
tant and involved definition of what comparable or ‘compari- 
son’ product shall be used in applying this formula. 

“It is to be noted that the regulation also provides that 
‘the ceiling price so determined remains your ceiling price 
for all subsequent sales of that commodity.’ 

“There are stil! other alternatives in the event this method 
is inapplicable (GCPR, Section 6 and 7) but it is not be- 
lieved that these would for the most part apply to green 


coffee firms.’ 


Your records 


The asscciation points out that the new regulation has 
cxtensive, specific rules (see: GCPR, Paragraph 16) regard 
These should be carefully 


miandator) 


ng keeping and making records 
reviewed. Compliance by March Ist, 1951, is 
Records required to be kept include books of account, orders, 
contracts, receipts, invoices, bills of lading, etc. Among such 
records which must be prepared or kept are: 


Pee 


prices of all coffees actually delivered or offered for delivery 


statement showing the ‘categories’ and ceiling 


(Continued on page 56) 
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ON TECHNICAL ADVERTISING COUNCIL TO ADVISE PACB 


PACB President Sarmanho Manuel Proto 


PACB, NCA agree to cooperate 
for coffee promotion here; 


U. S. coffee men named to Council 


The rift between the Pan-American Coffee Bureau, 
representing the ten principal coffee-producing countries 
of Latin America, and the National Coffee Association, 
representing the United States trade, was bridged last 
month when the organizations agreed to cooperate for 
the promotion of coffee in this country. 

A joint statement announcing the agreement was issued 
by Walder Lima Sarmanho, delegate of Brazil who recently 


ON ALL PHASES OF COFFEE PROMOTION IN THIS COUNTRY 


Albert Ehlers, Jr. Richard H. Cardwell 


became president of PACB, and James A. DeArmond, 
NCA president. 

NCA nominated three leaders of the U.S. coffee trade 
to serve on PACB’s Technical Advertising Council, as 
provided in the argeement. The three were appointed 
to the Council by the Bureau's executive committee. 

As a result of the agreement, said the statement by Mr. 
Sarmanho and Mr. DeArmond, “the National Coffee 
Association will contribute its extensive experience to 
that of the Bureau and other major factors in the coffee 
trade to further what is believed to be the most important 
program yet undertaken to foster a greater use of coffee 
in the U.S.” 

The three U.S. coffee leaders named to the Technical 
Advertising Council are Richard H. Cardwell, C. W. 








Write for Samples, Quotations 


... Get real cooperation 





tee ext 
waht | 
| 


CUP SELECTIONS 


SPOT AND SHIPMENT 
GREEN COFFEES 





RR. C. WILHELM «CO. 


INCORPORATED 


109 FRONT STREET, NEW YORK 5 
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IT'S CORONADO, CALIF., IN OCTOBER 
FOR THE 1951 NCA CONVENTION 


The 1951 convention of the National Coffee As- 
sociation will be held October 22nd-25th at the Hotel 
del Coronado, Coronado, Calif., near San Diego. 

This decision was made by NCA’s new board of di- 
rectors at its recent first meeting in New York City. 

“Judging from what our California friends tell us, and 
from the pictures we have in hand, we feel safe in saying 
that the Hotel del Corondao constitutes Southern Cali- 
fornia’s answer to Boca Raton.’"” NCA commented. The 
hotel itself is somewhat larger than Boca Raton, so we 
anticipate no trouble in housing everyone this time.” 

The Hotel del Coronado will take reservations for the 
convention now, it Was pointed out. 


Antrim & Son, Richmond, Va.; Albert Ehlers, Jr., Albert 
Ehlers, Inc., Brooklyn, N. Y.; and J. A. McMillan, The 
Kroger Co., Cincinnati, Ohio 

The Technical Advertising Council, comprising eight 
members in all, consults with the Bureau in an advisory 
capacity on all phases of the extensive advertising program 
and on methods for bringing the coffee producers and all 
branches of the domestic industry in closer cooperation. 

Other members of the Council are: 

Representing PACB: Mr. Sarmanho; Carlos Rodrigues 
Jimenez, delegate of Venezuela; Manuel Proto, delegate 
of Mexico. 

Representing the restaurant trade: Martin J. Harding, 
vice president, Harding Restaurant Co., and first vice 
president, National Restaurant Association. 

Representing the retail trade: William Golub, president, 
Central Markets, Inc., and director-at-large, Super Market 
Institute. 

The agreement between PACB and NCA was negotiated 
for the U.S. trade by NCA President DeArmond, of J. 
A. Folger & Co., San Francisco, and NCA Vice President 
Edward Aborn, of Arnold & Aborn, New York, City. 
Representing PACB were Mr. Sarmanho, Andres Uribe, 
delegate of Colombia, and Roberto Aguilar, delegate of 
E] Salvador, members of the Bureau's excutive committee. 


Method of producing coffee cream 
which won't "feather" is patented 


A method of producing a cream product which can be 
used in hot coffee without “feathering” has been patented 
by L. H. Chrysler and E. F. Almy, Columbus, Ohio, and 
assigned to M & R Dietetic Laboratories, Inc. 

The crux if the process is treatment with ion-exchange 
materials to produce a cream which, in either dried or 
reconstituted form, is heat and acid-stable. 


NPA'S nickel order affects coffee urns 


The National Production Authority's order on nickel pro- 
hibits the use of stainless steel for the manufacture of coffee 
urns where such steel contains more than 22 per cent nickel, 
it has been reported. 

Urns may be manufactured with steel containing less 
nickel. If Army requirements are not modified, some tight- 
ncss is to be expected in this field, it was indicated. 
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The Roll Center 
of the West 


Roll grinding and recorrugating of all types 
of coffee rolls 

New rolls carried in stock to fit all 
coffee mills 

Complete reconditioning service for 
grinding-heads of all types 

All workmanship unconditionally guaranteed 


PECIAL ATTENTION is given to rush 

work, and our facilities make it possible 
to complete a set of rolls — regrind rolls, 
journals, fit bearings, corrugate — and ship 
the same day the rolls are received. 


Send your work to the “Roll Center of 
the West” — where 95% of the coffee 
rolls in the West are recorrugated. For 
particulars and delivery dates on your re- 
quirements write, wire or phone: 


MILL ENGINEERING & MACHINERY CO. 


Mfrs. of MEMCO Products 
1023 Market St., Oakland 7, Calif., TWinoaks 3-5967 





Secouse its 
“emer -TASTING 


ary 


S$. A. SCHONBRUNN & CO., INC., 77-81 Water St., New York 











Kurt Gans marks 25th year 
in coffee; Colonial Coffee 
president began as clerk 


Kurt Gans, president of the Colonial Coffee Co., Inc., 
is marking his 25th anniversary in the coffee business this 
year 

Just ago, 
to America ¢ 
immigrant. 


7 years 
Gans came 
poor, young 
Today he is president of 
Colonial Coffee, one of the 
largest wholesale coffee 
roasting firms in the eastern 
United States 

Mr Gans 


for the company as a clerk 


started work 
and later became a helper in 
the packaging department, a 
cottee 


man and a 


He also was em- 


delivery 
salesmen Kurt Gans 
ployed in the various di- 
visions of the office, acquiring a roundéd experience and 
skill 

The kind of man 
opportunity, Kurt Gans suggested new methods of roast- 
ing, installed new bookkeeping and credit systems, pio- 
created hew, hard-hitting 


who makes the most of every 


neered in packaging, and 


methods of selling 


Colonial Coffee's plant has been called one of the most 
modern, best equipped and most efficiently organized. 

As far back as his first year in this country, Mr. Gans 
was tremendously impressed by the power of advertising 
It was only natural, therefore, that he later inaugurated 
for Colonial Coffee one of the largest and most consistent 
advertising campaigns every launched by a coffee whole- 
saler of comparable size. 

Considered an expert coffee buyer, Mr. Gans has been 
consulted frequently on matters related to international 
coffee problems. 


Coffee consumption grew in last two years, 
prices below peaks, Williamson fells press 


Contary to general assumption, coffee consumption in 
the United States has increased during the last two years, 
and more important, despite the increased demand for 
coffee, the price of roasted coffee today is still lower than 
the high point reached last summer, W. F. Williamson, 
executive vice president of the National Coffee Association, 
told the press last month. 

Although imports last year were off from the record of 
1949, figures for individual yearly imports are never con- 
sidered significant for consumption trends. Due to the 
very large inventory carryover factor, industry estimates 
are always based on two, three or five year averages. 

Mr. Williamson pointed out that average imports for 
the calendar years 1949 and 1950 were higher than average 
imports for the year 1947 and 1948. During 1949-50, 
an average of 20,203,286 bags per annum were imported, 
while in 1947-48, only an average 19,937,949 bags per 


annum were brought in. 
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IMPORTERS - COFFEE 
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NEW NCA EXECUTIVE COMMITTEE 
NAMED BY PRESIDENT DeARMOND 

At the recent first meeting of the board of directors 
of the National Coffee Association, President James A. 
DeArmond announced the organization’s new executive 
committec. 

Comprising this committee, in addition to Mr. De- 
Armond, are: Edward Aborn, Albert Ehlers, Jr., Frank 
W. Buxton, Harold Gavigan, E. A. Johnson, Russell E 
Atha, Walter Emmerling and Phillip RK. Nelson. 


Postum to drop 
anti-coffee claims 
in its advertising 

The General Foods Corp., manufacurers of Postum, 
have agreed to eliminate from its advertising for this pro 
duct statements about coffee which have long been co#- 
sidered unfair and damaging 

The Federal Trade Commission had 


entered into a stipulation with General Foods under 
which Postum advertising will no longer attribute to the 


announced it 


drinking of coffee such things as factory accidents, fires, 
juvenile delinquency, divorces, home foreclosures or de 
creases in marriages. 

Expressing the gratification of the coffee industry at 
FTC’s action, Andres Uribe, acting chairman of the Pan 
American Coffee Bureau, pointed out that the move came 
after PACB lodged a complaint late in 1948. 

“Coffee is the most important trade link between the 


United States and the Latin American coffee-producing 


countries,’ Mr. Uribe said. 


ments about coffee similar to those made in the 


“False and misleading state- | 
Postum 


advertising would, if permitted to continue, lead to | 
eventual serious damage to this trade and to the spirit of | 


friendship and cooperation that the Pan-American Coffee | 


Bureau is striving to foster. We are hopeful the action 
taken by the Federal Trade Commission will lead to cur- 
tailment of all advertising which misrepresnts coffee drinking 
to the American public.” 


George L. Clements named 
president of Jewel Tea 

George L. Clements, a vice president of the Jewel Tea 
Co., Barrington, Ill. and until recently in charge of food 
store operations, has been elected president of the company 
and member of the executive committee. 

Franklin J. Lunding, president of the firm since 1942, 
has been named chief executive officer and chairman of 
the executive committee. 

John M. Hancock, chairman of the board and of the 
executive committee, and Joseph M. Friedlander, financial 
vice president of the company, will continue as members 
of the executive committee. 

William A. Gerbosi, 
manager of the routes department, was also elected to the 
executive committee. 


vice president and _ general 


St. Louis coffee firm at new address 

M. S. Good & Co., St. Louis coffee firm formerly 
located at 707 Clark Avenue, recently moved to new 
quarters at 216 South Seventh Street. 
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A WELL-DESIGNED PACKAGE 


increases the Prestige of a company 
as well as the sale of its products. 


CONSULTATION WITH US 


regarding the design of your packages 
may well prove worthwhile, and carries 


with it no obligation. 


LUCIAN 
BERNHARD 
STUDIO 
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Crops PS countries 
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coffee news from producing areas 


Silvio Alves de Lima 
is elected president 
of Santos Associaco Comercial 


Silvio Alves de Lima has been elected president of the 


Associacao Comercial de Santos for 1951-52, according to 
Octavio Veiga 


in that city 


representative of Coffee and Tea Industries 
The new president succeeds Alceu Martins Parreira, 
that 
The other officers for the coming year includes 


who served in post for four terms 


first 
vice president, Alvaro Augusto de Bueno Vidigal; second 
Vice president, Jaime Kannebley; first secretary, Mariano 
Gomes; second secretary, Ismael Alberto Souza; 
treasurer, Harold MacCardell. 


The directors elected for the new term include 


de Laet 


Alvaro 
de Freitas Guimaraes, Benedito Tavares Guerra, Candido 
de Aseredo Filho, Emanual de Nioac, Francis de 
Dantes Geraldo G. de Mello Peixoto, Hercilio 


Camargo Ralph O. Brunssen and Tarquinio 


Souza 
Forl es, 
Barbaso, 
Marques Ferreira 


Brazil Coffee Facts: From the statistical department of 
the Ministry of Agriculture come these facts on Brazil's 
coffee, based on a survey of producing” zones 

The area planted to coffee is 2,793,405 hectares, and the 
average production per hectare is 386 kilos 

As compared with 1949, the 1950 crop should show 

increase of 10,359 tons, when final tabulations are in. 
planted was 255,554 hectares greater 
?,147,326,000 coffee trees in pro- 


there were 


Brazil 


Shift to Parana: The center of coffee production in 
Brazil is moving from the state of Sao Paulo to the state 
of Parana. This shift was pointed out in Brazil's Chamber 
of Deputies recently by Bento Munhoz da Rocha, gov- 
ernor-elect of Parana. 

He said that during the past ten years production in 
Parana increased from 300,000 bags to 3,500,000 bags, as 
compared with 7,000,000 odd bags produced in Sao Paulo. 
From these figures it could be deduced, said the speaker, 
that within a few years Parana might well be the largest 
producing state in Brazil. 

However, he added, what was required was not a Sao 
national solu- 


solution or a Parana solution, but a 


The extraordinary increase in Parana production 


Paulo 
tion 
had created difhcult problems of transport, warehousing 
and shipping, and he suggested that the financing of ware- 
houses was a matter for the Ministry of Finance. 


Coffee Exchange in Paranagua: A Coffee Exchange 
opened on February Ist in Paranagua, in the state of 
Parana, according to a Comtelburo dispatch. 

The Exchange is composed of 20 brokers. 


Santos harbor to be deeperied: 
be dredged and deepened, according to a project an- 
nounced by Brazil's National Department of Ports, Rivers 
and Canals. 

The plan calls for a minimum depth of 12 
nearly 40 feet in harbor channels used by shipping. 


The port of Santos will 


meters or 
Bids 
are now being accepted for the project. 

The “stable” depth of the harbor channels now is said 
to be about ten feet, which is not enough for larger ships, 
especially when loaded. This depth is frequently less 
around the docks 


Sees 15% drop in Guatemala's 1950-51 crop 

Aldo Cabella, head of Guatemala’s official coffee bureau, 
the Oficina Central del Cafe, month that 
Guatemala’s coffee crop for the 1950-1951 season will have 


estimated last 


LEON ISRAEL AGRICOLA e EXPORTADORA S/A, (BRAZIL) 


Coffee Planters and Exporters 


SANTOS @ RIO DE JANIERO @ ANGRA DOS REIS @ PARANAGUA 





ASK FOR L i & QUALITY 





LEON 


ISRAEL & BROS., 


INC. 


Coffee Importers and Jobbers 


101 Front St. 
NEW YORK 


300 Magazine St. 
NEW ORLEANS 


General Agents for Europe: ISRAEL (LONDON) 


LIMITED, 


404 North Wells St. 
CHICAGO, ILL. 


London E.C. 4, England 


160 California St. 
SAN FRANCISCO 


110 Cannon St., 
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an F.O.B. green coffee value of approximately $53,000,000, 
based on the current price of $53.00 per 100 pounds, it is 
reported by Marshall F. Bannell. 

Mr. Cabella stated that this forthcoming crop would be 
approximately 15 per cent less than the previous season, due 
weather conditoins in some sections of Guatemala 
He estimates that the 1950- 
> will total about one million bags of 100 pounds 


to adverse 
which have affected the growth. 
1951 cr 
each 
Guatemala’s economy will be greatly bolstered, however, 
in view of a tax increase on exported green coffee of about 
$6.00 per 100 pounds. It is estimated that the government 
will collect some $6,000,000 in taxes from coffee sales this 
coming season, against approximately $2,500,000 last season. 


Production costs 


Coffee growers themselves will collect about $45,000,000 
after taxes, freight, and other delivery costs have been 
a closely kept 
ong growers, the average cost of production of 
ds of green coffee has been estihated at $17.00, 


deducted. Although producticn costs are 
secret 


100 


por nN 


which would indicate that Guatemalan growers will have / 


a net profit of around $28,000,000 this season. These profits 
put back into plant improvements and production betterment, 
are expected to have a highly beneficial effect on the entire 
; the republic. 

The Oficina Central del Cafe estimates that there are about 
11,000 coffee growers in Guatemala, mostly small producers. 
Only 1,500 growers actually produce more than 50 100-pound 


ecenom: 


bags per s¢ 


son, they stated. 
exported to the United States, with the majority of the bal- 
ance going to Holland, Belgium and Great Britain. 

Officials of the Oficina Central del Caft stated that the 
amount of coffee being purchased by countries other than 
the Unite 


They do not foresee world market prices for green 


States has been increasing yearly since the last 
war. 
coftee 


continuec 


lining to any appreciable extent, in view of the 
increase in consumption throughout the world. 
In the e1 
States, 


t ceiling prices are placed on coffee in the United 
would have little effect on the F.O.B. price for 
in countries where coffee is grown, they stated. 


cree! OEE 


Ecuador's coffee exports hit all-time high 


t's coffee exports in 1950 reached an all-time high 
xpected to more than double the 1949 sales of 
YA he 

rops and higher prices for coffee as well as 
nd cocoa are expected to bring the value of ex 
to nearly $50,000,000 for the year. 


Ecuadorean American Association reports. 


Frence to import Venezuelan coffee 
France has decided to import 380 tons of Venezulan 

coffee at 445 to 475 francs per kilo, c.i.f, it was announced 

Paris 

Additional imports of foreign coffees are planned by 


the Frer 


In 


ch authorities in the near future, it was stated. 
‘ 


European Coffee Exchange considered 


Plans to set up a Coffee Exchange in Europe, either in 
London or L’havre, will be discussed at the next Sio 
Paulo Coffee Round Table in February. 

Antwerp is also bidding to be the site. 


FEBRUARY, 195! 











Prices Too High? 


Coffee sales are down be- 
cause the price is out of the 
reach of many families. You 
can, however, reduce the cost 
of your blend by including 
percentage of 
As a 

said 


makes 


a moderate 
Muller’s Chicory. 
food 


years ago, 


famous expert 
“i 


poor coffee good” and good 


many 


coffee better”. We will cheer- 


fully furnish samples 


E. B. MULLER & CO. 


53 Wooster St. 613-615 South Peters St. 
New York New Orleans, La. 
Factories in Michigan 





























Just like getting one 
month's supply of 
bowls FREE every 2 
months. 


You save 50% on gloss break 
oge because only Vaculator 
gives you: 

SEMI-WIDE NECK 

to reduce chipping 

when filling or pouring 


* TEAR-DROP SHAPE 


to ease shocks 


RUBBER-CUSHIONED 
HANDLE 


to soften bumps 


Thousands of restaurants and 
fountains favor Vaculator be- 
cause they save on glass 
breakage . . . and they save 
on Vaculator's lower 

prices. Prove it to 

yourself, 

UNIFORM GLASS 


no thick or thin spots 


HAND-TITE HANDLE 
easily changed in 
seconds 


PYREX brand GLASS 


tops for resisting heat 


311 NW. DESPLAINES STREET 
CHICAGO 6, USA 
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A. F. of L. and Frank Edwards 
apologize to Andres Uribe, admit 


Gabriel de Paula S/A. speculation charge was wrong 


: o: Spokesmen of the American Federaticn of Labor 
Comissaria e Exportadora publicly withdrew charges that Andres Uribe, New York 
manger of the National Federation of Cotfee Growers of 
Columbia, has engaged in 
: speculation and = manipu- 
SANTOS - RIO DE JANEIRO - PARANAGUA = | tiv. pm the (Naw York 
Coffee Exchange. These ac 
cusations had been broad- 
cast by Frank Edwards, A.F. 
of L. radio commentator, 
Serving the Coffee Trade since 1927 over 185 stations of the 
. Mutual Broadcasting System 
network. 
Speaking on the same 
pos network, M r. Edwards 
5 stated: ‘Sometimes, in the 
heat of a campaign, un Andres Uribe 
fortunate errors occur. I 


FAIRCHILD & BOLTE New York 
T. L. McRAITH & COMPANY Chicago was guilty of one in my broadcast of November 2nd when 


i ‘ I used the name of the wrong person in connection with 
WELDON H. EMIGH CO., INC. San Francisco large profits made by speculation and manipulation in the 
FELIX J. VACCARO va vn New York Coffee Exchange. By an accidental trans- 
position of names, I identified that person as Senor Andres 
Uribe, New Yark Manager of the National Federation of 
Coffee Growers of Colombia. The man I was actually 
referring to is a citizen of another country and has no 
connection with Senor Uribe or his organization. 

“My sincere apologies to both Senor Uribe and the 
National Federation of Coffee Growers of Colombia, 
neither of whom have speculated or profited by trading in 
the New York Coffee Exchange. I regret the error of 


Co identification more than words can say.” 
reen e On behalf of the American Fereration of Labor, Phil 














Pearl, national director of publicity of the organization, 
added the following remarks: 


Good neighbor 

‘The American Federation of Labor wishes to supple- 
ment these apologies to Senor Uribe and to the National 
Federation of Coffee Growers of Colombia. We want the 
American people to know, first of all, that the Republic of 
Colombia is a good neighbor of ours, sharing our demo- 
cratic ideals and our devotion to peace; secondly, that the 
National Federation of Coffee Growers of Colombia is a 
perfectly legitimate cooperative organization representing 
the coffee growers of Colombia and helping them ma- 
terially to attain better social and economic conditions for 
} , ; vith the farmers of that country; finally we have every high 
| Lh ( HI] l) \ Hi | regard for Senor Uribe, the New York manager of the 
: 4 « 4 J National Federation of Coffee Growers of Colombia, who 
is held in the highest respect both in his own country and 

” 


by his business associates in America. 
“The American Federation of Labor wishes to empha- 
size that it seeks the good will of the people of Colombia 
and is sincerely interested in their social and economic 
78 Front Street New York progress. We kook and trust they will accept in the 
spirit of a good neighbor this sincere expression of regret 
for an unintentional and unfortunate accident.” 
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Out oO j the 


mn 
It grows 
But rebels infest the regions 
flee plantations abound, and 
no coffee for the rest of 
When this first happened 
to import coffee, and the 
vernment issued permits 
what with all its other head 
the government, apparently forgot to 
The 
offee-gre & Burma 
ha pound 


# * * 


Burma has plenty of coffee 
the 
where the c 
the 


De COuRITY 


beans 

result ts 
tt was decided 
Rangoon 
But in 


ACHES 


1950 


f coffee in 
} 


reached an all 


ISSUE permiu price o 
lime 
bi ol 

A «dinner given at the 
Hotel, London, in honor of the 
anniversary of Winston Churchill's 
election to Parliament, Edm. Schluter & 
Co., Ltd. reports. On the each 
course carried a characteristic 
to Mr. Churchill. Coffee was listed as 
“Le café hot and strong a la Winston 
Churchill.” 


was recently 
Savoy 


50th 


menu 
reterence 


* * * 

In Stockton, Calif.. recently a workman 
on a dock lifted a cup of coffee in salute 
and a 1,200-pound sling of Santos coffee 
went over side of the Moore-M¢ 
Cormack freight Mormacland to the dock 
The 22,103-baxg shipment, the first to cross 
Stockton's deepwater docks, was shipped 
by rail to Stockton Naval Supply 
Annex to be stored for the Oakland 
Naval Supply Center which can roast 
and grind 24 tons of coffee a day for 
distribution to Army and Navy m 
Stallations in the Pacific area 

+ * * 


the 


the 


Want to know what the average price 
was of coffee in Santos during the 1880-81 
season? Or the price during that period 
in New York, Le Havre, 
Hamburg? Or the stocks in 
June 30t! 1881? These figures 
data -for coffee 
included somewhat 
issued by 


Paris and 


Santos on 
and 
season are 
overwhelming 
Lima, No- 


every since 
in a 
sheet of statistics 
gueira & Cia. Santos 

* * * 


Hans Ph 


German ji 


lsen, chief engineer of the 

torship Kronsberg, 

rested recentl) 

pounds 

German 

don, report 
For the % 


would have 


was ar 
for tr ung to smuggle 168 
out of England into 
ffee Trade News, Lon 


uld-be exporter, the 
rought, in Germany, a 
As it was, he 
£500, plus £5/5 osts, and 


coffee 
profit 
fined 
ee 


of 2,000 marks was 


the « 


. * * 


Farouk’s almost le 
there was a 
tall 
suitcase pushed his way 
at Monte Carlo, 
was dining. It 


During vendary 
ur of Eu S casinos 
tense n nt when a_ very man 


carrying large 
where 
was against 
r the man to bring the suit 
} 


sino, and when he 1 


insisted, 
but not 


when __ the 


The confusion 
disappeared 


out to 


turn 

the astonishment 
tall man turned be the king’s 
brewer of Turkish coffee. In the suitcase 
was all the paraphernalia—spirit 
saucepans and coffee. Right there in the 
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stove, 


dining room the royal brewer got to work 

When the coffee was ready, he 

it to King Farouk golden 
* 


sery ed 


ona tray 


* a” 

The effect of hormones on coffee berries 
ts one of the subjects being explored by 
the research department of the Indian 
Coffee Board. This fact ts revealed in 
the niu:th annual report of the Indian 
Coffee Board, Bangalore. Other ex 
periments botany, chemistry, 
agronomy protection in_ the 


cover 
plant 
coffee 


* * 


and 
growmg of 


What lies behind the shining fronts of 


those automatic coffee vending machines 
You get the inside 
the units, that 
National Dispensing Co., 


story of one of 
American 


Pa 


can 
made by the 


Lansdale, 


\ bulletin issued by the company has a 
with the cover 
surprisingly 


picture of the machine 
open The 
complicated 
and sugar in powered 
* * + 


insides are un 
This unit uses coffee, cream 


form 


An old gentleman with a coffee secret 
he has never shared is Edward Lewis of 
Burnley, England, the Coffee Trade news 
London, tells us. Mr. Lewts. 90 last 
August, now divides his days 
gardening and reading But 
ago, he started experimenting with coffee 

day's weaver 
process u hich he has kept 
Coffee Trade News, but 
which turned out a coffee people liked, and 
it made a Mr. Lewis. His so 


carrying on lhe business 


between 
5O years 


grinding after his work as a 
He discovered a 
says 


secret since 


fortune for 


1s nou 
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a granulizer user” says: 


time we have ground approx 
0 pounds of c 
present time our grind still seems 
be uniform and clean cut but und 
need t 
your Exchange Head Plan in 


sump Model 

1949, and 81 

J 
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tfee At 


t 

ibted 
take advantage of 
the near 
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LESS THAN 3/100 OF ONE CENT PER POUND 





That’s all it costs to keep grinds on formula with the 


GUMP EXCHANGE HEAD PLAN 


CTUAL figures prove that the cost of keeping grinds on formula is not 


important 


when a Granulizer does the job. 


As quoted above, this 


customer has ground 1,250,000 pounds of coffee and is still getting uni- 
form clean cut grinds. Such consistent Granulizer performance is typical of 
the many now in use where clean coffee is processed under normal grinding 


conditions, 


However, when at long last the grinding elements are worn, the 


exclusive, economical Gump Exchange Head Plan restores your Granulizer to 


top grinding efficiency at surprisingly low cost. 
Loss of production time is reduced to a minimum. 


All worn parts are renewed. 
Investment in spare grind- 


ing units is eliminated. And customer experience indicates the cost is less than 
3/100 of one cent per pound on the 66 model and even less on the larger 


models. 
and the Gump Exchange Head Plan? 


B.- Gum 


and Manufactu 


Engineers 


1312 SOUTH CICERO AVENUE, CHICAGO 50, 


MAKERS OF: Gump Coffee Granulizers * E 


Net Weighers * Bar-Nun Bag Fee 
Coffee Blending Systems * Magnet 
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May we send you complete information on Gump Coffee Granulizers 
Write today. 


No obligation. 
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Use of Steepolator coffee 
bags by packers spreads 
to all parts of country 


~ 


At the start of the new year, 17 coffee firms in various 
sections of the country were either actually marketing’ their 
brands in Steepolator individual coffee bags or were printing 
their labels preparatory to doing so. This was revealed by 
the coffee bag sales firm, Modern Coffees, Inc., Boston. 

In addition to the six original New England brands 
Superba, Araban, Cup-Maid, S. S, Pierce Red Label, Match 
Minute Man 
brands in the new one-cup bags by January Ist included 
Dixie-Home Stores, Greenville, S. C.; Campbell and Woods 
(Breakfast Cheer), Pittsburgh; Hafner Coffee Co., Pitts- 
burgh; Penn Traffic, Johnstown, Pa.; Hunter Coffee Co., 
Blanchester, Ohio; and Tropical Coffee Co., New Bedford, 
Mass 

At the same time, labels were being processed for Woolson 
Spice Co., Toledo, Ohio; Dannemiller Coffee Co., New York 
City; Arnold & Aborn, New York City; Joannes Brothers 
Co., (Sunset Club), Green Bay, Wis.; and Delano, Potter & 
Co., Inc., Boston. Both the Dannemiller Coffee Co. and the 
Woolson Spice Co. supply coffee for several private labels, in- 
cluding IGA Stores. Delano, Potter Co., Inc., also packs 
for a number of private labels. 


, 
less Brand and companies packaging their 


In addition to companies definitely scheduling a market 
entry with coffee bags, it was reported that active nego- 
tiations are under way with over 100 other coffee firms coast: 
to-coast, including Canada. 
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Private Label Blending — Roasting — Packing 


e Vacuum Tins or Jars 
e I-lb. Paper or Pliofilm Bags 


e 3-oz. Restaurant Packs 


We can meet your own particular need . . . or furnish a complete service 
from start to finish . . . supplying Green coffee, roasting to your speci- 
fications, blending to your standard, packing under your label. 


... send samples of your coffee—we will match it and quote prices . . . 


EPPENS, SMITH CO., INC. 


Borden Avenue and 2Ist Street, Long Island City I, N. Y. 
Telephone: STillwell 4-9320 


BALTIMORE: 125 Lombard St., 
BOSTON: 


Modern Coffees said that the first limited consumer pro- 
motion on Steepolator Coffee Bags had resulte< in a sur- 
prising volume of national interest. Requests tor more in- 
formation on the new product itself, where the bags can be 
bought, in what brands, etc., came from newspape: and radio 
food editors across the country. The response was particu- 
larly heavy from such major markets as Denver, New York, 
Chicago, Philadelphia, Richmond, Toronto and Washington. 

Initial reactions had many an encouraging variation, it 
was reported. An Iowa food editor, for example, told of 
her plans to “have a Boston Coffee Party.” The 
director of an Ohio radio station called coffee bags 
ful boon to easier living if I ever heard of one 
western food editor gave the briefest description 
bags, terming them a “short-cut to real, pure cottee 

Concluding the report, Modern Coffee's president, 
H. Beaman, announced the stepping up of consumer edu- 
A national advertising cam- 


women’s 
a delight- 

A far- 
of coffee 


Stanley 


cational promotion in 1951. 
paign on Steepolator Bags got under way with 2o initial in- 
sertion in the January 29th issue of Time Magazine. There- 
after, he said, other consumer periodicals, newspapers and 
radio will be added. 


Borden's Instant Coffee to new agency 

The Borden Co. has switched its instant cortee account 
from Kenyon & Eckhardt to Doherty, Clifford & Shenfield. 

No change in the present television, spot radio and mag- 
ezine promotion is contemplated, it was reported 
Puerto Rico's coffee area 

The total area planted to coffee in Puerto R:c 
at about 180,000 acres, of which about 148,( Cres are 
in trees which have reached bearing age. The yield per 
harvested acre in 1950 amounted to only about one bag. 


; estimated 


PHILADELPHIA: 55 S. Front St. 


156 State Street NEW YORK: 100 Front St. 
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Offs our profi les 


A column about coffee and tea men away from their desks. 


Vaccaro's rod and reel 


A man often overlooks the opportunities closest to him. 
When he takes advantage of them, he is in a happy situation. 
Such a man is Felix J. Vaccaro, whose coffee business at 305 
Magazine Street, New Orleans, is known throughout Latin 
America and this country. 

In New Orleans, where 
coffee is imported, roasted 
and imbibed in great quanti- 
ties every day of the year, Mr. 
Vaccaro decided at a_ very 
early age he'd investigate this 
business. He entered the firm 
of Adolph Berkson as an of- 
fice boy in 1924, and soon at- 
tained the position of general 
manager. On June Ist, 1936, 


he entered business for him- , 


self in the Natchez Building, 
where the walls and wood- 
work have a delicate aroma of 
the roasted bean. 

And throughout those same 
years, when he had time to relax Mr. Vaccaro indulged in 
a sport that offers boundless satisfaction to New Orleans 
inhabitants. Fishing is exciting and productive to the sports- 
man in this section of Louisiana. Record bass may be hooked 
within the city limits. The surrounding countryside is woven 
with bayous, lakes and salt water where the skilled fisherman 
may take a glorious haul of trout, mackerel, sheepshead, red 
snapper, flounder and tarpon. 


Vaccaro, rod and reel 


Backyard fishing 


So Mr. Vaccaro grew up with the hobby that offered him 
relaxation and exercise without going far afield. He could 
make a fifteen-minute trip and find good fishing, or drive for 
an hour, or make a week-end jaunt on one of the numerous 
deep-sea boats that go out into the Gulf. 

In later years, on his many business trips to the fazendas 
of South America, he fished in Brazil—with good luck, too, 
but no better than in his native state. 

Grand Isle, lying south of New Orleans, is one of the most 
outstanding fishing spots in Mr. Vaccaro’s experience. This 
small island, a short drive from New Orleans and accessible 
by auto, is a mecca of shrimping and oyster luggars. A 
fishing enthusiast may go out with one of the commercial 
boats and catch a record haul of game fish. Or he may rent 
a game-fishing boat and be guided to teeming waters. Or 
he may keep his own boat at Grand Isle, where many fisher- 
men have modern camps the year ‘round. This location has 
afforded Mr. Vaccaro consistently fine salt-water fishing 
which is his preference. 

This summer Mr, and Mrs. Vaccaro built a home in Pass 
Christian Isles, a mecca of New Orleans summer residents. 
Here Mr. Vaccaro will literally be able to fish in his own 
back yard, the Gulf of Mexico. 

But fishing is still the hobby. Representing roasters, ex- 

(Continued on page 31) 
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FAST DIRECT FREIGHT SERVICE 
FROM TEA AND SPICE PORTS 
PHILIPPINES CHINA JAPAN 


IVARAN LINES 


Far East Service 


STOCKARD & COMPANY, INC., General Agents 


17 Battery Place, New York 4, N. Y., WHitehall 3-2340 


M/S LISHOLT 











MALZONI & CO., LTD. 


Coffee Exporters 


SANTOS - BRAZIL 





Represented in all U.S.A. by 


OTIS, McALLISTER CO. 








ATLANTIKRAFT 


Cofffechags) wi 


12 Sizes in stock for immediate 
shipment . ..3 oz. to $ Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service and economy! 


re 





Write for Samples and Prices 


ATLANTIC COFFEE BAG CO. 


220 KOSs¢C 





> 
1USKO ST * BROOKLYN 16. N.Y 


Five-cent cup a luxury 
(¢ Med from page 13) 
up of coffee. This will be true no matter 


in fooling yourself. The customer 


Hie may forget whether he paid a nickel 
will remember a bad cup long enough not 

trade and the coffec 
Both 


profit on the product they handle 


time that both the restaurant 


trade woke up to these simple facts industries are 


entitled to There is 


whatsoever to indicate that the consumer will not 


sheck of 


nothing 


pay a fair price once the change has passed 


30 


Coffee Exchange steadied prices 
(Continued from page 15) 

which is facing a year of record production and under normal 
conditions would be in a state of surplus supply 

“However, the Exchanges do have a very definite re- 
sponsibility of cooperation with the government in_ this 
period of national emergency, to assist them in carrying out 
all controls which may become necessary, and any trading in 
coffee or sugar on this Exchange contrary to the efforts of 
our government would be contrary to the best interests of 
this Exchange. With this in mind, on December 20th, 1950, 
the Board met and, under its by-laws, appointed a control 
committee in coffee and one in sugar. These commitiees 
have completed their reports to the Board, confirming that 
there is no situation in existence that is contrary to the efforts 
of the government or against the best interests of this Ex- 
change or the American people. The Board of Managers 
intends to see that the Exchange co-operates to the fullest with 
the government and plays its full role in the security pro- 
gram. 


Effect of Korea 


‘Korean hostilities had only a minor effect an the price of 
coffee, as earlier fears, quite apart from a war scare, caused 
consumers to increase their inventories. A price adjustment 
due to this sudden buying occurred earlier when it was 
realized that supplies of coffee were almost in balance with 
requirements for the first time in many years along with very 
small working stocks. This condition is likely to continue 
for some time as it takes five to six years for new coffee 
plantings to bear. The adjustment of increased production is 
necessarily slow, but at present prices is certain to occur. The 
outbreak of fighting found the consumer already in a well- 
stocked position. 

“In sugar it had a strong effect, particularly in sugars for 
the world market, where surpluses were weighing heavily. 
It may be said that even now the supply of sugar is far in 
excess of normal requirements. The world production for 
1950-1951 is estimated by the Department of Agriculture at 
$1,000,000 short tons, an all-time record. Before the 
Korean crisis the International Sugar Agreement was being 
revised with a view to curtailment of production. Some 
producers supplying the American market were con- 
templating grinding restrictions. The outbreak of hos- 
tilities created sudden rise in consumer demand in the 
United States and purchases by foreign countries wanting 
to protect their supplies. This transfer of inventories to 
the consumer caused a complete reversal of the supply 
picture, requiring first the increase in import quotas here, 
followed later by the purchase by the United States govern 
ment of the remaining surpluses in Cuba, Puerto Rico, 
Hawaii and the Virgin Islands, amounting to 850,000 tons, 

This became necessary as foreign countries were fast 
the surpluses and the United States demand was 
This consumer demand had some small 
strong effect on 


taking 
still 
effect on domestic with a 
throughout the rest of the world where prices had been at 
United States market.’ 


unsatisfied 
prices prices 


a material discount under the 
Cafevota Co. is incorporated 


Articles of incorporation have been filed in New York 
listed as coffee merchants 
Bass, Reba and 


State for the Cafevota Co., Inc., 
The directors are Beatrice 
Shirley Klein, New York City. 


Kaplan 
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Says coffee trees on Ivory Coast 
are periled by fungus disease 


Attention was drawn recently to the dangers of disease 
affecting coffee plantations on the Ivory Coast by Professor 
Roger Heim in a speech to the Academy of Science in 
Paris, it is reported by Coffee Trade News, London 

Pointing out that there is a prospect of France losing 
her principal source of coffee as well as endangering the 
economy of the Ivory Coast, Prof. Heim said that the 
disease had spread to plantations of L’Oubangui and the 
Belgian Congo. 

The disease, according to Prof. Heim, comes from a 
fungus, fusarium, apparently of locol origin. It 1s en- 
couraged by lack of attention to trees and by poor soils. 
The fungus develops in the sap ducts of the tree, ob 
structing them and causing rapid decay of the tree. Minute 
spores thrown up by the fungus on to the bark of the tree 
are spread to healthy trees by wind, by human contact, 
and over long distances by vehicles 

The spores enter healthy trees through holes made by 
borers. Spread of the disease could be checked by destroy 
ing borers, which have multiplied considerably in recent 
years, and by burning all trees carrying fungas spores on 
their trunks. Prof. Heim warned that it was dangerous 
to move trees away from the site to be burned 

Robusta coffee trees, which have the best resistance to 
the disease, are to be supplied by agricultural stations to 


replace destroyed trees. 


Marketing 
(Continued from page 17) 
key strips and jar labels from Butter-Nut Coffee to the com- 
pany. Paxton & Gallagher supplies a purchase fund, based 
on the number of strips and labels received, which is used 
to purchase Christmas gifts for homeless children. 

Gifts were sent last Christmas to 15,000 children all over 
the area where Butter-Nut Coffee is sold, the advertisement 
explained. 

“Start saving now for next Christmas,” the advertisement 
reminds the readers. ‘The Butter-Nut Christmas Party is 
an annual event.”’ 


Folger shows teachers through plant 


Participating in San Francisco's recent ‘Business and Edu- 
cation Day,” J. A. Folger & Co. had as its guests a group 
of teachers from high schools and junior high schools in 
the area. 

In keeping with the spirit of the project, which was to 
further the cause of good relations between business and the 
educators, the group was shown the factory, office and ware- 
houses, and spent the afternoon in a forum—like discussion 
with department heads. 

To get down on paper an outline of what had been said 
during the day, a special issue of ‘Folger Way,” house or- 
gan of the company, was distributed to the group. 


Off-hour profiles 
(Continued from page 29) 

porters and importers has kept Mr. Vaccaro a busy man and 
on the go. He had moved his offices some while back to 
328 Magazine, but in February, 1950, needing larger quar- 
ters, he entered his present location at 305 Magazine Street. 

He is an active member of the New Orleans Board of 
Trade and the New Orleans Green Coffee Association. 
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JEROME GUMPERZ CO. 
Cofix Ses sti 


100 FRONT STREET, NEW YORK 5, N. Y. 


Cable: JERRYMOR 











ORTEGA AND EMIGI, INC. 


Coffee Importers 


Quality Coffees From 
COLOMBIA-SANTOS 


GUATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


San Francisco 


461 Market St. 





BOUGHT AND ENJOYED 


BY MORE PEOPLE THAN 
ANY OTHER BRAND OF 


AT ANY. PRICE 











ae 


Regular service with 


New fast Norwegian motorships A Fast, Modern Fleet of American-Flag 
Freight and Passenger Vessels on Regular Itinerary 


BRAZIL /U.S. GULF from the Coffee Ports of 


COFFEE SERVICE COLOMBIA 
VENEZUELA 


and West Coast of 


CENTRAL AMERICA 
to 
NEW YORK LOS ANGELES 


New York—Dichmann, V ht Pugh, Inc., 44 Whitehall St E C Cc 
New Orleans—Bie & Co . Inc., 1308 National Bank o T 


Commerce Building BOSTON 
Houston—Biehl & Co., Cotton Exchange Bldg. BALTIMORE VANCOUVER, B. C. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 
Detroit—F. C. MacFarlane, 715 Transportation Bldg. ‘S GRACE LINE zig 
Santos/Rio—Agencia de Vapares -Grieg S/A sf 


Paranagua—Transparana Ltda. 10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Agents and Offices in All Principal Cities 


The Northern Pan-American Line, A/S 


OSLO 


Agents 


Buenos Aires—international Freighting Corporation, Inc. 




















Bringing North and South 
America nearer each other 
LLOYD BRASILEIRO 
makes the Good Neighbor 
a Close Neighbor. 


be 


THE BETTER TO SERVE YOU .. 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


com Lloyd 
NEV ORLEANS BRASILEIRO 


ee ee PATRIMONIO NACIONAL 


The American Line maintains regular service from the principal Brazilian coffee ports to New York and 
New Orleans, with facilities (as cargo offers) at Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 
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Ports and dates ¢ ject to change 
hould exigencies require. Moreove 
may schedule sailings not shot 


CPEAHIE 


Abbreviations for lines 


Alcoa—Alcoa Steamship Co 
Am-Pres—-American President Lines 
ArgState—Argentine State Line 


Am-W Afr—American-West African Line 


Barb-Frn—Barber-Fern Line 

Barb-W Afr—Barber-West African Line 
Barb-W'n—Barber Wilhelmsen Line 
Brodin—Brodin Line 
Cunard—Brocklebanks' Cunard Service 
Delta—Delta Line 

Dodero—Dodero Lines 
Ell-Buck—Ellerman & Bucknell S.S. Ce 
Farrell—Farrell Lines 


Grace—Grace Line 


Guif—Gulf & South America Steamship 


Co ’ Inc 


Ship sailings 


A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Hol-Int—Holland-Interamerica Line 

IFC—LF.C. Lines 

lsbrandtsen—Isbrandtsen Co., Ine 

lavPac—Java-Pacific Line 

Lloyd—Lloyd Brasileiro 

Lykes—Lykes Lines 

Maersk—Maersk Line 

Mormac—Moore-McCormack Lines, Ine 

Nopal—Northern Pan-American Line 

Norton—Norton Line 

PAB—Pacific Argentine Brazil Line 

PacFar—Pacific Far East Line, Inc. 

PacTrans—Pacific Transport Lines, Inc 

Prince—Prince Line, Lid 

R Neth—Royal Netherland Steamship 
Co 

Robin—Robin Line 

SCross—Southern Cross Line 

Silver Silver Line 

Sprague—Spragae Steamship Line 

Stockard—Stockard Line 

Stran—Strachan Shipping Co 

Swed-Am—Swedish American Line 

UF ruit—United Fruit Co. 

W’'st Cst—West Coast Line, Inc 


Abbreviations for ports 


Ba—Baltimore 
Bo—Boston 
CC—Corpus Christi 
Ch—Chicago 

Chm Charle si0On 
Cl—Cleveland 
De—Detroit 
Ga—Galveston 
Gf—Gulf ports 
Ha—Halifax 
Ho—Houston 
HR—Hampton Roads 
]x—Jacksonville 
LA—Los Angeles 
M!—Montreal 
Mo—Mobile 
NO—New Orleans 
NY—New York 
Nf—Norfolk 
Pa—Philadelphia 
Po—Portlana 
SF—San Francisco 
Se—Seattle 

St Jo—Saint John 
Ta—Tacoma 
To—Toledo 


Va—Vancouver 


COFFEE BERTHS 


SAILS SHIP SAILS SHIP LINE DUE 


Torsholm Swed-Am Ha3 St Jo3/5 

Sofia Grace NY2 

Sailors Splice Grace LA3 SF3/21 $e3/26 
Cape Ann UFmit NY2 

Levers Bend UFruit N03 

Monica Grace NY2 

Gunners Knot Grace LA3 WR3/21 Se3/26 
Cape Avinof UFruit NY3 
Enid Swed-Am Ha3 
Clara Grace NY3 
Cape Cod UFruit NY3 
Fiador Knot UF ruit N03 
Sofia Grace NY3 
Anchor Hitch Grace LA4 
Cape Cmbrind UFruit NY3 
Monica Grace NY3 
Cape Ann UF ruit NY3 
Levers Bend UFmit N04 
Clara Grace NY3 
Rgnhidshim Swed-Am Had 
Csti Avnturer Grace LA4/26 SF4/29 Se5/4 


ACAJUTLA 


San Benito UFruit Cristobal’ 21 

A steamer UFruit Cristobal? 2/2 

Csti Nomad Grace LA3/3 SF3/6 Se3/11 
Choluteca UFruit — Cristobal? 3/3 

San Benito UFmit Cristohal* 3/3 

Sailors Splice Grace LA3/18 SF3/21 Se3/26 
Gunners Knot Grace LA3/24 SF3/27 Sed/1 
Choluteca UFruit —Cristobal* 3/26 

Anchor Hitch Grace LA4/10 SF4/13 Sed /18 
Cstl Avnturer Grace LA4/26 SF4/29 Se5/4 


St Jo3/17 


&wWWWwWWNNN ND 


ACAPULCO SF4/13 $e4/18 


2/19 = Anuhor Hitch 
3/8 Csti Avnturer 
3/14 Square Sinnet 


Cristobal’ 
Cristobal’ 
Cristobal’ 


WWW HMWWWWWWWwWWnNNNNNNN LD LH 


AMAPALA 

Cst! Nomad Grace LA3/3 SF3/6 Se3/1l 
Choluteca UFrmit Cristobal? 3/3 

Anchor Hitch Grace Cristobal’ 3/5 BARRIOS 
Sailors Splice Grace LA3/18 SF3/21 Se3/26 
Gunners Knot Grace LA3/24 SF3/27 Se4/1 
Cst! Avnturer Grace Cristobal' 3/21 

Square Sinnet Grace Cristobal’ 3/27 
Choluteca UFmit Cristobal? 3/26 

Anchor Hitch Grace LA4/10 SF4/13 Se4/18 
Csti Avnturer Grace LA4/26 SF4/29 Se5/4 


UFrit NY2/10 
UFrit N02/12 
UFrmit Ho2/22 
UFruit 03/1 
Inger Skou UF ruit Jx3/1 
Avenir UFmit 93/8 
Marna UFruit = NY3/17 
Mayari UFruit Ho3/15 
Matura UFmit 93/22 
Inger Skou UFruit NY3/31 


-wwWwWWwewWnNn 


BAHIA 


WwWwWWNNNN LD 


1 Axeldyk Hol-Int NY2/28 Bo3/3 Pa3/7 Ba3/8 NI3/9 
7 Alwaki Hol-int NY3/19 Bo3/21 Pa3/23 Ba3/26 Nf3/27 
BUENAVENTURA 


2/11 Ring Splice Grace 
BARRANQUILLA 2/11 Isabel Grace 


2/11 Cape Cmbrind UFruit = NY2/27 2/18 Maria Grace 


FEBRUARY, 1951 


LA2/25 SF2/28 Se3/6 
Chsn2/17 NY2/23 
Chsn2/24 NY3/2 





SAILS SHIP LINE DUE SAILS SHIP LINE DUE 


BUENAVENTURA (Continued) Cst! Nomad Grace LA3/3 SF3/6 Se3/1l 


Cheluteca UFrmit —Cristobal* 3/3 

2/20 = Leena Dan WstCst NY2/28 Pa3/3  Ba3/4 Anchor Hitch Grace Cristobal! 3/5 
2/2 Olivia Grace Jx2/27 NY3/2 Bo3/3 6Ba3/6 Sailors Splice Grace LA3/18 SF3/21 S$e3/26 
Farmer Gulf Ho3/6 N03/9 Gunners Knot Grace LA3/24 SF3/27 Se4/1 

Kamma Dan WstCst NO3/2 Ho3/8 Ga3/9 Mo3/11 Csti Avnturer Grace Cristobal’ 3/21 

Barbara Grace Chsn3/3  ~NY3/9 Choluteca UFmit —Cristobal* 3/26 

Cecilia Grace Chsn3/10 NY3/16 Square Sinnet Grace Cristobal! 3/27 
Grace NY3/15 6Ba3/18 WNY3/21 Anchor Hitch Grace LA4/10 SF4/i3 Se4/18 
Gulf Ho3/20 N03/23 Csti Avnturer Grace LA4/26 SF4/29 Se5/4 

WstCst NY3/14 Pa3/18 Ba3/19 


Grace LA3/18 SF3/20 Se3/27 
Grace Chsn3/17-NY3/23 CRISTOBAL 
WstCst NY3/28 Pa3/31 Bad/1 
WstCst N03/30 Hod 4 Ga4/5 
WstCst NY4/13 Pad/16 Ba4/17 


SwWwWWWwWkwwWrNn 


13. Cape Ann UF ruit 
13s Fiador Knot =—s U Fruit 
20 Cape Avinof UFruit 
26 Cape Cod UF ruit 
27 ~— Levers Bend UF ruit 
13. Cape Ann UFruit 
13s“ Fiador Knot UFruit 
27 ~—s Levers Bend UF rit 


Grace 
Grace 
UF ruit 
UF ruit 3 
Grace 28 DAR es SALAAM 
UF ruit 
Grace 
UF ruit 
Grace 
UFruit NY3/2 GUAYAQUIL 


race 


WRWKWNNNND LH 


2/22 Afr Lohtng Farrell 
3/14 Afr Star Farrell 


Maria Grace 

Leena Dan WstCst Ba3/4 
Kamma Dan WstCst Ga3/9 =-Mo3/11 
Barbara Grace 

Cecilia Grace 

Gerda Dan WstCst 

Margarita Grace 

Luisa Grace 

Bella Dan WstCst 

Tessa Dan WstCst 

Isabel Grace 

Maria Grace 

Paula Dan WstCst 


UF wit 


CHAMPERICO 
tl Nomad Grace 
ilors Splice Grace 
316 Gunners Knot Grace 
Hitch Grace 


turer Grace 


CORINTO 


ll San Benit Cristobal 


SwWwWWWHwWwWWNNDh DY 





SHIP YOUR COFFEE BEANS 
WITH THE ARGENTINES! 


BECAUSE... 
Argentine State Line offers swift, dependable service, 
bringing your coffee from Santos in 13 days... from 
Rio in 12. Three new passenger liners—the RIO DE LA ~— any ml es 
PLATA, RIO JACHAL and RIO TUNUYAN have Loe Te 
joined the regular fleet of ASL freighters—all operating Reale 5 
on schedule between East Coast ports of South America 
and New York. 

Efficient, experienced crews load your coffee into 
immaculate holds, assuring a minimum of bag damage 
and flavor contamination. We pay careful attention to 
every detail that assures the arrival of your coffee in ARGENTI a STATE LINE 
perfect condition —the way you want it — when you want 
it. And the modern ASL terminal at Pier 25 North River, 
New York, is where you want it for easy delivery to 


Boyd, Weir & Sewell, Inc., General Agents 
24 State Street, New York 4, N. Y., Tel. BO 9-5660 


truck or lighter. 
7 
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SAILS SHIP 
ILHEUS 


2/12 ‘Bolivia 
2/15 = Withemina 
22 ~—s Nicaragua 
Panama 
12 Peru 
3/22 = America 
Chile 


GUAIRA 


Falcon 
Teresa 
Otto Banck 
Anzoategui 
Rosa 

Enid 

Ana 

Nueva Esparta 
Paula 
Catalina 
Danvig 
Rosa 
Teresa 
Tachira 
Paula 

Ana 

Falcon 
Rosa 
Rgnhidshim 
Catalina 
Paula 


NY2/24 


Isbrandtsen Gulf Port2/24 
Grace NY2/20 
Isbrandtsen NY3/6 
Isbrandtsen Gulf Port3/3 
Grace NY2/21 
Swed-Am Ha3/15 St Jo3/17 
Grace NY2/27 
Ishrandtsen Gulf Port3/3 
Grace NY2/28 

Grace NY3/6 
tstrandtsen Gulf Port3/15 
Grace NY3/7 

Grace NY3/13 
Ishrandtsen Gulf Port3/24 
Grace NY3/14 

Grace NY3/20 
Isbrandtsen Gulf Port4/1 
Grace NY3/21 
Swed-Am Ha4/1 

Grace NY3 

Grace NY3 


LIBERTAD 


San Benito 

A steamer 
Cstl Nomad 
Anchor Hitch 
Choluteca 
San Benito 
Sailors Splice 
Csti Avnturer 
Gunrers Knot 
Square Sinnet 
Choluteca 
Anchor Hitch 
Csti Avnturer 


UNION 


San Benito 

A steamer 
Csti Nomad 
Choluteca 
San Benito 
Archor Hitch 
Sailors Splice 
Gunners Krot 
Csti Avnturer 
Square Sinnet 
Choluteca 
Anchor Hitch 
Csti Avnturer 


SwWWWYWWWNNN ND PL 


LIMON 


ll _—‘ Fiador Knot 
15 Cape Ann 
2 Cape Avinof 
25 Levers Bend 
28 Cape Cod 
8 Cape Cmbrind 
ll Fiador Knot 
5 Cape Ann 
Levers Bend 


WWW WNNNAD PD 


TO 

Afr Glade 

Temeraire 

Afr Grove 

Leoville 
LUANDA 
2/23 = Afr Glade 


FEBRUARY, 


UFruit Cristobal? 

UFruit Cristobal? 2/23 
Grace LA3/3 SF3/6 Se3/11 
Grace Cristobal’ 

UFruit Cristobal? 

UFruit = Cristohal? 

Grace LA3/18 Se3/z 
Grace Cristobal' 

Grace LA3/24 SF3/27 Sed 
Grace Cristobal 3/27 
UFruit = Cristobal? 3/26 
Grace LA4/10 SF4/13 Sed 
Grace LA4/26 SF4/29 Se5 


UFruit Cristobal? 

UFruit Cristobal? 

Grace LA3/3 

UFrmit Cristobal’ 

UFruit —Cristobal* 

Grace Cristobal’ 

Grace LA3/18 SF3/21 Se3 
Grace LA3/24 SF3/27 Sed 
Grace Cristobal’ 3/21 

Grace Cristobal’ 3/27 
UFrmuit Cristobal? 3/26 

Grace LA4/10 SF4/13 Se4/18 
Grace LA4/26 SF4/29 Se5/4 


UFruit 
UFruit 
UFruit 
UF ruit 
UF mit 
UF ruit 
UFruit 
UFruit 
UFruit 


Farrell NY4/6 
Am-WAFr NY3/31 
Farrell NY4/17 
Am-WAFr NY4/15-20 


Farrell NY4/6 


1951 








offers a fast fortnightly 
freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


and 
NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


PHILADELPHIA BALTIMORE 


B. H. SOBELMAN & CO. STOCKARD & CO. 
BOURSE BUILDING 225 E. REDWOOD ST. 
Lombard 0331 Saratoga 2607 














SAILS SHIP LINE DUE 


Temeraire Am-WAFr NY4/31 
Leoville Am-WAFr NY4/15-30 
Afr Grove Farrell = NY4/17 


MARACAIBO 


Torsholm Swed-Am Ha3/2 = St Jo3/5 

Falcon Isbrandtsen Gulf Port2/24 

Sofia Grace NY2/20 

Sailors Splice Grace LA3/18 SF3/21 Se3/26 
Monica Grace NY2/26 

Anzoategui Isbrandtsen Gulf Port3/3 

Gunners Knot Grace LA3/24 $F3/27 Sed/1l 
Nueva Esparta Isbrandtsen Gulf Port3/11 

Clara Grace NY3/6 

Sofia Grace NY3/12 

Danvig Isbrandtsen Gulf Port3/15 

Monica Grace NY3/20 

Tachira Isbrandtsen Gulf Port3/24 

Anchor Hitch Grace LA4/10 SF4/13 Se4/18 
Clara Grace NY3/26 

Falcon Isbrandtsen Gulf Port4/1 

Rgnhidshim Swed-Am Ha4/10 

Sofia Grace NY4/3 

Cst! Avnturer Grace LA4/26 SF4/29 Se5/4 


REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 


NNNNNH 


La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 
TO 


U.S. Atlantic Ports, 
St. John, Halifax, Montreal, 
Cleveland, Toledo, Detroit, Chicago 


WwW wWWWwW WWW wWwWnr Dr 


Afr Glade Farrell NY4/6 

Triton Am-WAFr NY3/15 
Temeraire Am-WAFr NY3/31 
Agents in All Principal Ports Afr Grove Farrel! = NY4/17 


SWEDISH AMERICAN LINE 


Tatra Am-WAFr NY4/15 
17 State Street New York 4, N. Y. MOMBASA 


Afr Grove Farrell 


1255 Phillips Square . Montreal 2, P.O. eiiseeail Robin 


Afr Star Farrell 


Me co ceca ee 


ECS TRE 











PARAMARIBO 


Byfjord Alcoa 
A steamer Alcoa 
A steamer Alcoa 
A steamer Alcoa 
& steamer Alcoa 
A steamer Alcoa 


PARANAGUA 


Seafarer PAB LA3/11 Se4/21 Pod/24 
Laholm Brodin Ba NY 

Mormacrey Mormac LA3/16 $e3/26 Po3/28 
Del Mundo Delta N03/18 

Mormacport Mormac NY3/16 Ba3/23 Jx3/13 
Alwaki Hel-Int NY3/19 Ba3/26 Nf3/27 
Pathfinder PAB LA4/2 $e4/10 Pot/12 
Del Campo Delta NO4/2 

Peter Jebse Nopal N03/31 

Del Monte Delta N04/16 

Del Santos Delta N04/29 

Forester PAB LA4/30 

Del Aires Delta N05/13 

Trader PAB LAS/24 


FEE SWWWWNNNNN ND 


PORT SWETTENHAM 


2/24 Cornelius Msk Maersk NY4/6 
3/27 = Oluf Msk Maersk NY5/7 


PUERTO CABELLO 


Otto Banck isbrandtsen Po3/3  NY3/6 
Rosa Grace NY2/21 
Anzoategui Isbrandtsen Gulf Port3/3 
Enid Swed-Am Ha3/15 St Jo3/17 
Paula Grace NY2/28 

Nueva Esparta Isbrandtsen Gulf Port3/11 
Rosa Grace NY3/7 

Danvig Isbrandtsen Gulf Port3/15 
Paula Grace NY3/14 

Tachira Isbrandtsen Gulf Port3/24 
Rosa Grace NY3/21 


paississiPr - 
Infor . 
For Sailing scat rey 


new ore 
cHICAG? 


Ww HW WWNNNNN LD 
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17 
20 
22 


LINE 


DUE 


Isbrandtsen Gulf Port4 1 
Swed-Am Ha4/10 


Grace 


8 


Grace 
UFruit 
Grace 
Grace 
Grace 


NY3/28 


LA3/3  SF3/6 
Cristobal 3/3 
LA3/18 SF3/6 
Cristwbal 3/5 
LA3/24 SF3/27 


Se3 


Se3 


Set 





MOORE-McCORMACK 


Cristobal? 3/26 
Cristobal 3/21 
Cristobal 3/27 


UF ruit 
Grace 
Grace 


>~ aw 
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Silver & Java Pacific Lines discontinue 
service from Brazil to Pacific Coast 


The Silver & Java Pacific Lines have discontinued their 
service from Brazil to the Pacific Coast, it was recently 
announced. In the three years they have been in this 
service, the line became an important factor in that trade 
with sizeable cargoes of coffee brought in regularly by its 
ships, reports Mark M. Hall, San Francisco representativ 
of Coffee and Tea Industries 

They will continue to bring in coffee from Africa, but 
as in prewar days these ships will return via India instead 
of South America. This change in routing will offer 
improved service from Calcutta to the Pacific Coast. The 
coffee trades loss will be a gain to the tea trade 

Sailings from Africa will be on a monthly basis. Silver 
& Java Pacific Lines will offer two sailings per month 
from Calcutta and one sailing from Colombo. With 
things about even in service, importers need not worry 
about there being any curtailment in the delightful ceck 
tail parties which the tea, coffee and spice men have been 
enjoying on the ships of the Silver & Java Pacific Lines; 
nor need they have any fear that they will not see their 
old friends. Werner Lewald and Art Christiansen, tramp- 
ing around the a and coffee lanes of California Street 


The aroma of coffee 
(< tinned from page 11) 


fine grinding. Oestermann and Gehm* have confirmed this 
principle. They found that, as ordinarily ground, the particle 


size of coffee averaged 0.5 mm. and varied between the limits 
o: 0.16 and O08 m They also found that if coffee were 
averag particle size of 0.3 mm., then en 
ng 40 g. per litre had as good a 
litre of 0.5 mm. coffee The saving th 
effected by increas'ng the fineness of grinding ts evid 
At the same time, the more finely ground the coffe 
more rapidly will it lose its volatiles by evaporation 
method would be to grind the ceffee very finely imm 
before is¢ ord r to secure the optimum arcm<s 


yeverag 
Early attempts 


As early as 1837, Robiquet and Boutron attempted to ex- 
tract the aromatic principle from roasted and ground coffee 
beans with different solvents, and later, in 1880, Cech® used 
a similar method, but the results were not very successful, 
apparently for two reasons: (1) a large proportion of the 
extracted materials consists of fats and oils which make no 
contribution to the aroma; these were not easily separated 
from the essential flavoring constituents; (2) some of the 
flavoring constituents are so volatile that they are lost in the 
extraction process 

Another method adopted was that of directly heating the 
coffee; Lampacius? tried this method in 1832, but the high 
temperatures used decomposed the aromatic chemicals. 

The next step was clearly (although a hundred years ago 
it may not have been so evident) to steam distil. Payen,** '° 
used this method. He distilled an aqueous infusion of 
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roasted Mocha coftee and by extracting the distillate with 


ether he obtained in a yield of 0.002 per cent an essence of 


which one grain would fill a whole room with a strong smell 
of coffee. In the light of later knowledge it seems likely that 
Payen’s essence did really contain some furfuryl mercaptan. 

Bernheimcr,'' in 1880, distilled roasted coffee and iden- 
tified, in the distillate, caffeine, caffeol, acetic acid, methy- 
lamine and acetone. He found that a part of the distillate 
solidified, and the solid consisted of palmitic acid. He con- 
sidered that the essential principle was phenolic 


Erdmann on caffeol 


Erdmann'* appears to have been one of the first to isolate 
affeol Ar obtained it by steam distillation of roasted coffee 

ans and identified in it acetic acid, valerianic acid and fur- 
furyl deckeel. furfuraldehyde and some phenolic bodies. He 
also reported an unstable nitrogenous compound and thought 
that traces of it might be responsible for the proper odor of 
roasted coffee 

Bertrand and Weisweiller'® took the matter a little further 
They distilled 5 kg. of freshly roasted and ground coffee 
with 15 1. water and collected 7 1. of distillate. They con- 
centrated this liquor, acidified it with hydrochloric acid and 
to the aqueous portion (in which any base would now be in 


solution as the hydrochloride) they added silicotungstic acid 
The precipitate that was formed was analyzed and it was es- 
tablished that the base was pyridine. In several subsequent 
analyses they confirmed the value they originally found of 
0.20 to 0.25 g. of pyridine per kg. of freshly roasted coffee, 
i.e., 0.02 per cent content. They found that if the oily dis- 
tillate from which the base had been removed by acidification 
and subsequent precipitation was diluted, the true aroma of 
coffee was not reproduced, but that if pyridine was then added 
to the dilute solution of this oil, the true coffee aroma was 
immediately evident. Pyridine is well known to have an 
offersive odor, and if present as much more than a trace 
would ruin any coffee. It is, however, often found that there 
is only a very narrow borderline between the delicious and 
the disgusting.'* 


New technique 


Despite the claims made by some of the early experi- 
mentalists, it seems fairly clear that no reasonably suitable 
method for separating the aromatic principle of coffee was 
devised by them and that they really awaited a new technique 
which was devised as follows: 

The Internationale Nahrungs and Genussmittel Aktien- 
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Coffee Movement In The U. S. Market 
(Figures in 1,000 bags) 
1949 


Total 


Entries Brazil 


1.721 
i 733 
1.846 
1,937 
2,098 
2,001 


866 
965 
229 
,237 
147 


254 


Se won r 
October 

November 
December 


Deliveries—from: 


Visible Supply—ist of Month 
Others Brazil Others Total 

885 426 1,321 

896 450 1,420 
1,047 439 1,486 
1,271 385 1,656 
1,258 387 1,645 
1,623 1,982 


1950 


1,982 902 
1,717 736 
1,359 646 
1,125 719 
1,052 605 
oy ee 875 
. 2,065 1,126 
1,837 1,017 
1,844 1,092 
1,306 823 


1,256 822 


January 
February 


August 
September 
October 
November 
December 


1,612 
1,422 
1,324 
1,469 
1,171 

1,243 
1,621 
1,418 
1,420 
1,301 


1,337 


1951 


1,768 1,037 


Inc., 


January 


Fieure s by N. Y. Coffee & Sugar Exchange, 


The Coffee Outlook 


During the last weekend in January, price control changed 
from likelihood to a fact. The coffee market, which had 
been reacting for some time to the possibility of such con- 
trols, came to a virtual standstill in the first days immedi- 
ately after their application. 

The reason for the lack of trading in actuals here was 
primarily confusion. Few men on the street even laid claim 
to understanding clearly just where they stood under the 
regulations. Most firms, green and roast, tended to mark 
time until more light could be shed. 

In the futures market, of trading stopped com- 
pletely while the board of managers of the New York Cof- 
fee and Sugar Exchange met to consider the position of trans- 
actions in coffee futures under the new conditions. 


course, 


The Exchange reopened with a statement emphasizing that 
it was only a market place, that price ceilings would ke re- 
spected, and that it was up to the individual buyers and 
scllers to see to it that they complied with the ceilings. 

While examination of the existing controls goes on, since 


the sale of coffee must go on, many members of the trade 


are not rushing into sales. They prefer to take it easy, to be 


m bags 


1,091 
of origin. (Preliminary) 


sure of their ground before they make any moves in a serious 
way. By and large, that means waiting until the new regu- 
lations on coffee take shape. 

It has been indicated that eventually formal industry com- 
mittees will be set up to advise on the problams of controls 
including coffee. The setting up of such com- 
take time. ESA itself has not filled in 


in each field, 
mittees will 
its own structure. 


even 


In the meantime, stop-gap action may be taken to estab 
lish official industry-wide green coffee price ceilings for two 
or three widely used grades. This likelihood was reported 
by the National Coffee Association, and undoubtedly is based 
on sound information. 


In this situation, the coffee outlook is dominate 


d here by 
what already exists, the shape of the stop- 


price controls 
and the per- 


gap ceilings which may now be in the making, 
monent controls to come. 
With attention centering 
ington, it’s all too easy to forget that the basic factor in the 
forget, in the tur- 


as it must these days on Wash- 


coffee picture is consumption, Let's not 


moil of regulations, that programs to increase consumption 
ortant than 


and improve brewing methods are no less imp 


before. 
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The aroma of coffee 
(Continued from page 40) 


gesellschaft'® described a method of heating coffee (ground 
and roasted) in a vacuum at about 2-5 mm. pressure and 
at a temperature of 100-110°C. and of trapping the volatile 
constituents that were evolved in a series of vessels which 
were increasingly cold; thus the first vessel was ice-cooled 
and the last liquid air-cooled at —190°C. They claimed 
that if all the condensates that were collected were mixed 
together, a product was obtained which had the true aroma 
of roasted coffee. The small quantity of water with which 
iv was contaminated could if necessary be separated by ex- 
tracting the non-aqueous part with a solvent and subsequent- 
Steam or a little water—e.g., the 


ly evaporating the solvent. 
appeared to be beneficial in the 


coffee could be moistened 
first distillation. 

The final product was a yellowish or brownish oil that 
smclt intensely like roasted coffee. The improvements in 
the method of extraction that had led to this happy result 
were: (1) the use of a greatly reduced pressure during dis- 
tillation; and (2) the use of strongly cooled condensers. 

In a later patent specification’® the same inventors described 
how the oil which had been extracted had been analyzed. A 
30 of the constituents that had been identified 
was given: these included acetaldehyde, methyl ethyl acetal 
dehyde, acetone, other aldehydes and ketones, biacetyl, acetyl- 
propionyl, alcohols, particularly methyl and furfuryl alcohols, 
acids including acetic and isovaleric and palmitic, esters, 
phenols, pyridine, pyrazine and their homologues and_par- 


t 
ticularly mercaptans. This was a most astonishing discovery ; 


list of some 


furfuryl and methyl mercaptans were both identified. 

It was appreciated that some of the substances that were 
identified were caused by decomposition during the extrac- 
tion precess. The relative amounts of the constituents varied 
from one kind of coffee to another, and this accounted for 
the fact that the aroma of coffee widely varies in accordance 
with the kind of coffee and the method of roasting. 
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The freeze 
Price controls are back. With the issuance of GCP—the 
General Ceiling Price Regulation and 
flavors became subject to the price freeze. 
Probably the most astonishing aspect of this development 
—and 


coffee, tea, spices 


is the rapidity with which the members of these trades 
probably other fields, tco—have adjusted themselves once 
again to an atmosphere which not so long ago they had rele- 
gated, not unwillingly, to history. 

Once more we are looking to Washington, not only for 
the cue on broad policies affecting the general economy, but 
also for very important decisions touching on all aspects of 
our business transactions. 

With this new situation, we are finding once again that 
rumors are having a field day. One of the clearest lessons 
of the World War II period, which imposed regulations 
similar to those we are now facing, was the fact that credence 
in rumors can be unwise and sometimes costly. 

When an industry is waiting for a regulation affecting its 
prices, it is understandable that members of the trade will 
seek eagerly for news about that regulation. But it should 
be sought from reliable sources only, and word of mouth 
should either be disregarded or checked. 

Life might be a bit slower with such exercise of caution, 
be calmer and less complicated. Probably 


but it will also 


less expensive, too. 


PACB and NCA 
Very good news, indeed, for the coffee industry of the 
hemisphere is the announcement that an agreement has been 
worked out between the Pan-American Coffee Bureau and 
the National Coffee Association to cooperate on coffee pro- 
motion in this country. 
The agreement has already been implemented. 
the United States 


Three 
leaders of the coffee industry in were 
nominated to be members of PACB’s Technical Advertising 
Council, and these nominations were promptly approved. 

The Technical Advertising Council, which includes repre- 
sentatives of the producing countries, as well as of the 
United States restaurant and retail trades, consults with the 
Bureau in an advisory capacity on all phases of advertising 
and on methods for bringing the coffee producers and all 
branches of the domestic industry into closer cooperation. 

It is to be hoped that the understanding reached last month 
will be deepened and strengthened as the months pass. With 


price controls and shortages, it is all too easy to lose sight of 
fundamental truth—that the welfare of world coffee is de- 


pendent on consumption in this country, 
There is work to be done. As was pointed out so force- 
fully at Boca Raton, the coffee situation in the restaurant 


market is deplorable. Certainly a program built on the 


FEBRUARY, 1951 


solid cooperation of the producing countries and the domes- 
tic industry, utilizing to the full the resources and enthusiasm 
of each, will in turn be able to win the support and coopera- 
tion of the restaurant operators themselves. 

The basic problem in this respect is not what to do in 
Many miethods are already known and 
on the floor at Boca Raton, in these 

And can be 


such a campaign. 
have been indicated- 
pages, and 
worked out. 

The big thing is to make the decision that there should 
be such a drive and then develop it, put the necessary re- 
and enlist the widest possible support in 


elsewhere. what is not known 


sources into it, 
carrying it to success. 

The restaurant field is not the only one where such a cam- 
paign would be helpful. For example, the problem of elim- 
inating the summer slump by boosting iced coffee sales is 
still with us. 

The agreement between the Pan-American Coffee Bureau 
and the National Coffee Association will be an historic event 
indeed if it paves the way for united effort, by producers 
and the U. S. trade, in all-out campaigns to maintain and 


increase coffee consumption in this country. 


$550,000 in four months 
The weight of the massive campaign for iced tea 
the Tea Council is now getting under way is ind’c2ted by the 
fact that $550,000 will be spent in four months on the drive. 
But the Tea Council is not relying on money alone. It 
understands only too well that the success of such a cam 
the packers’ 


which 


paign depends on the men in the firing line 
salesmen, who day in, day out make calls on grocers, restau- 
rant operators and institution buyers 
With these men behind the drive 
the investment in the advertising, in 


behind it enthustas- 


tically, wholeheartedly 
the merchandising aids, in the point-of-sale pieces is indeed 
guaranteed. 

It makes sense, therefore, that the Tea Council is sending 
representatives during the coming weeks to 40 key 
throughout the country, to present the campaign first-hand 

All packers stand to gain from the drive. But the ones 
who gain the most will be the ones who throw their orginiza- 
tions most effectively behind the campaign. 

Getting your salesmen to the meeting in 


cities 


your region 1S 


therefore a matter of dollars and cents to you. It will pay 


off in volume and profit, and your men will be the happier 


for it, too. 
You might do well, therefore, to take a careful look at the 


article on Page 47. From it you can learn when the meet- 


ing will be held in your city, where, and who will be the 


Tea Council hand to present the facts 
about 


repre sentative on 


the drive 











Tea Storage 


Blending 


- Reconditioning 


Repacking 


- Tea Packaging for the Trade 


ADDRESS ALL INQUIRIES TO MAIN OFFICE 


Old Slip Warehouse, Inc. 


37-41 Old Slip, New York 5, N. Y. 


WAREHOUSES AT 
67-69-71-75 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 
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Executive V.P. Compton Vice President Vinnicombe 


General Manager Pierce Executive Secretary Schneider 


The Tea Association—and you 


/ 
WAS 


always been 


But 


The Tea Association of the U. S. A. 
important to the tea industry of this country. 
more important than today. 

Never, too, has understanding of the Tea Association by 
Here—a refresher 
for those who know, must reading for those who don't—is 
a clear, succinct picture of the Tea 
what it does, how it does it. 

This article is from “Six Ways Membership in the Tea 
Association Can Help Your Business”, a booklet prepared 
by the Tea Association's membership committee, headed 
by Robert Compton. 


never 


everyone in the trade been as important. 


what Association 15, 


To protect your business 


The Tea Association provides the means of protecting the 
interests of the entire trade from unjust, unreasonable or 
unlawful regulations. 

The industry well remembers the effective work of the 
association with the government during World War IL. 
As a result of association efforts 


one of the best-handled products under government 


at that time, tea was said 
to De 


contrcl. 


The plan for allocation and distribution was used 
as a model for other commodities in other industries. 
Conditions such as were experienced in 1941-45 may well 


arise again. A strong Tea Association can protect you. 


To protect your product 


The Tea Association strives for a fair market and a better 
product 

The activities of the association in this field include: 

1. Study and publication of the best ways and methods of 
brewing tea and promoting fair standards of quality. 


Assistance in the promoting of fair trade practices. 


1] 

3. The association provides a place, procedure and _per- 
sonnel for determining by arbitration all disputes and differ- 
ences arising between members or nonmembers in connection 


with any matter within the field of the association's activities, 
4. Representing the best interests of the U.S. tea trade in 
all the tea markets of the world. 


$1,600,000 at work for you 
As you probably know, your association—the Tea As- 
made up of tea importers, brokers, agents, packers, 
distributors, retailers and allied trades, together with the tea 
producers (represented by the Tea Bureau) has established 


sociation 
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a fund of over $1,600,000 as the first year expenditure of 
a minimum five-year national campaign to promote the sale 
of tea. The fund is directed by a joint committee of the 
jTea Association and the Tea Bureau called the Tea Council. 
This program is carried on with the assistance of the most 
experienced and able traders in tea throughout the world and 
with the counsel of one of the best advertising agencies in 
the country today. 

This joining together of the overseas growers of tea with 
the U.S. tea trade in a ‘‘partnership marketing’ and ad- 
vertising programs, designed to accelerate the movement of 
tea from wholesaler to retailer and from retailer to consumer, 
has already received highest endorsement from outstanding 


(Continued on page 52) 


MOST COMPELLING REASON — 
TEA SALES CURVE IS GOING UP 

‘Six good reasons for joining the Tea Association of 
the U.S.A Others will probably 


occur to you as you read... 


are described here. 


“The most compelling 
reason, to my mind, is that 
tea's sales curve is on the 
way up: increases are be 
ing reflected every day in 
the importation of tea, in 
its movement from whole- 
saler to retailer, and from 
retailer to consumer. 

‘In this expanding mar 
ket, there is an ample po- 
tential for all. 
that potential, in my opin 
ion, calls for strong, uni- 
fied action by the indi 


To realize 


President Claridge 


vidual company and the industry as a whole. 

“The Tea Association has had a long and successful 
record of achievement since its Organization in 1899; it 
is the only group in the United States which represents 
the entire Tea Industry.” 

Herbert C. Claridge, president, Tea Association of 
the U.S. A., in the foreword to "Six Ways Membership in 
the Tea Association Can Help Your Business.” 
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Tea Council to spend $550,000 


in four months on iced tea drive 


Tea packers aiming at more volume during the coming 
in overall pro- 
from the Tea 


iced tea season will get powerful backing 
motion and in individual, detailed help 
Council 
More than $550,000 will be spent during the four months 
trom May to August in an 
all-summer-long iced tea ad- 
vertising and merchandising 
campaign designed to in- 
crease tea Consumption in the 
home and in restaurants 
Announcing the campaign, 
Anthony Hyde, vice chairman 
of the Tea Council and mana- 
ging Tea 
Bureau, Inc., “Tea 


director of the 
declared, 
sales are already on the up- 
ward move, and this campaign 
will help keep them on the Anthony Hyde 
increase, 

results, the drive has been 
taking shape for months now. Carefully worked out plans 
(see: “Here's your 1951 iced tea program for the grocery 
market’, Page 49, 
Page 51, January, 1951, Coffee and Tea Industries) aid the 
packer in his iced tea plans in five ways: 


Geared to yield maximum 


and for the restaurant market’, 


1. Advertising in the country’s top magazines—Life, Look, 
The Saturday Evening Post 
Advertising in 33 metropolitan newspapers. 
Advertising in trade publications reaching the restaurant 
and grocery buyers of tea. 

i. Carefully designed and tested merchandising aids for 
the grocery and restaurant markets. 

5. Personal meetings in 40 key cities by Tea Council 
representatives with top grocery and restaurant executives 
ind with tea packer salesmen, 

Four Tea Council 


representatives start the 40-city tour 


in mid-February. The itinerary allows packers in every 


t 


part of the country to tie-in with meetings 1n the nearest 


t 


ties. During the tour, the representatives will sight at 
two objectives: to bring the facts about the iced tea campaign 
to key grocery and restaurant executives; to bring under 
ig and enthusiastic support of the iced tea campaign 
tea men on the firing line, the packers’ salesmen. 
For example, at meetings of tea packers salesmen catering 
to the 


will demonstrate a pre-tested sales approach, will arm the 


restaurant market, the Tea Council representatives 
en with successful case histories and will present the new 


two-ounce formula point-of-sale material. For salesmen 
who have not already seen it, the representative will show, 
after the regular meeting, “The Case of the Missing Tea 
Bag 

The merchandising aids for the restaurant and the grocery 
markets have been especially designed for those outlets, and 
have been tested in the field 


Tea salesmen can take the material to their customers with 
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the knowledge that they are helping these customers to gain 
in prestige and in profit, it was indicated. 

Mr. Hyde put it this way: “The grocers and chain restau- 
rant operators who have seen the new point-of-sale pieces 
tell us it is the most effective material that has ever been 
created for tea. I hope every grocer, restaurant operator 
and tea salesmen will take full advantage of this opportunity 
to increase his tea sales.”’ 

The merchandising aids are available without 
tea packers who contribute to the Tea Council's 
and at cost to other packers. 

The first phase of the grocery campaign will begin with 
the hot weather opening of the iced tea season, starting in the 
South in March or April and moving North “with the sun.” 

Secondly, a campaign will be centered around National 
Iced Tea Time, which will be celebrated July 13th to 27th. 
Both grocery industry and tea industry advertising will hit 
their peaks during this period. A full scale publicity pro- 
gram has also been devcloped by the Tea group for this 


charge to 
ampaign, 


special week. 

For the third phase, the tea industry and Sunkist lemons 
are teamed up in the biggest single promotion ever put 
behind tea. Along with Tea Council advertising 
featuring lemons and Sunkist advertising featuring iced tea, 
tea-lemon display cards and posters will be made available 


iced 


to all grocers. 

Mr. Hyde explained that the “‘all-summer-long campaign 
idea is based on the experience of grocers who have done the 
outstanding job of building profitable tea sales. 

People drink iced tea all summer long; ther 
cers have discovered they get maximum sales by pushing tt 


all summer,” he declared. “I urge all grocers t 


erore, gro 


ylan now 


(Continued or 


During National Turn-to-Tea Week, celebrated last month, the tea 
industry cooperated on tie-ins with more than 50 food items and 
associations—ranging from jams and crackers to sugar and teapots. 
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Know your Tea Council representatives 


Tea packers have a vital stake, profitwise, in the 40-cit) 
Tea Council representatives begin in mid- 
Februar) to build top momentum for the iced tea campaign. 

In each city, the Tea Council men will bring facts about 
the campaign to the packers’ customers in the restaurant 
and grocer) telds—and to the P wkers’ salesmen. 

Packers will therefore get the advantage of an under- 
standing of the iced tea campaign on the part of key grocer) 
They will also gain the invalu- 
More- 


tour whicl 


and restaurant personnel. 


able asset of an informed and enthusiastic sales staff. 


James J. Booth, member of the Tea Council and director 
of merchandising for the Tea Bureau, Inc., has been as- 
sociated with the tea industry for the past three years. Be- 
fore that he was advertising 
and sales promotion Manager 
of Cordley and Hayes, New 
York City, and account ex- 
ecutive for the Ralph H. Jones 
Co., New York City where he 
handled advertising and 
merchandising for the ap- 
pliance sections of the Nation- 
al Electrical Manufacturers 
Association 

Mr. Booth, 
three years in the U.S, Army 
Air Forces and was decorated 
six times, is a graduate of 


who served 


James J. Booth 


Baltimore City College. 

He will be in the following cities on'the dates stated, 
making his headquarters at the hotel indicated. The final 
date after cach city is for the breakfast meeting of the tea 
packer salesmen. 

St. Louis, March 5th-9th, Statler, March 9th; Indian 
apolis, March 12th-13th, Marott, March 13th; Cleveland, 
March 15th-23rd, Statler, March 23rd; Detroit, March 26th 
to April 6th, Sheraton, March 30th; Minneapolis, April 9th- 
13th, Radisson, April 13th; Chicago, April 16th to May Sth, 
Sheraton, April 27th. 

Oscar C. Gorenflo has been associated with the tea in- 
dustry for the past 14 years. As restaurant merchandising 
manager the Tea Bureau, Inc., he has worked closely 
with the restaurant industry 
in America for more than ten 
years. Formerly vice prest- 
dent of his own drug chain, 
Mr. Gorenflo has an extensive 
background in retailing. He 
was graduated from the Uni- 
versity of Michigan and is a 
registered pharmacist. 

Mr. Gorenflo was a major 
in the Army, serving as chief 
administration officer for 23 
large post exchanges. He 
helped to set up a factory to 
make general merchandise 
used by American troops. i 

Mr. Gorenflo will be in the following’ cities on the dates 


Oscar C. Gorenflo 
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| D.C, 


over, they will have facts enabling them to work out maxt- 
mum tie-ins for their own brands. 

Four men will represent the Tea Council on the 40-city 
tour. Each is a highly competent, seasoned merchandiser. 
Here are details about their backgrounds—so that YOU 
can know YOUR Tea Council representative 

Each thumbnail sketch includes data on when the repre- 
sentative will be in the various cities, which hotels will be 
his headquarters, and the date for each city of the breakfast 
meeting of tea packers’ salesmen. 


indicated, staying at the hotel mentioned. The final date 
after each city is for the breakfast meeting of the tea 
packer salesmen. 

Miami, February 19th-23rd, Alcazar, February 23rd; 
Jacksonville, February 26th to March 2nd, George Washing- 
ton, March 2nd; Atlanta, March Sth-10th, Ansley, March 
9th; Greenville, $.C., March 12th,Poinsett; Richmond, Va., 
March 14th-17th, John Marshall, March 16th; Norfolk, Va., 
March 19th-22nd, Monticello, March 22nd; Washington, 
March 26th-31st, Carlton, March 30th; Baltimore, 
April 2nd-6th, Belvedere, April 6th; Philadelphia, April 
9th-20th, Warwick, April 20th. 

Gilbert B. Dickinson has been associated with the tea 
industry for the past three years as a field manager. In 
merchandising for the past eighteen years, he was formerly 
with the Universal Heating 
Supply Co., W. J. Howe and 
Co., (where he was advertis- 
ing manager), The Florida 
Citrus Commission and other 
citrus interests both in Florida 
and Texas. Mr. Dickinson 
also had his own refrigeration 
business in Pittsburgh. 

He was graduated from the 
Tech- 


was a 


Carnegie Institute of 

nology where he 

merchandising major. 
Mr. Dickinson 

the following cities on the 

dates given. Listed, too, are the hotels which will be his 

headquarters and the dates of the breakfast meeting for the 


will be in Gilbert Dickinson 


tea packer salesmen. 

Knoxville, February 19th-20th, Andrew Johnson, February 
20th; Nashville, February 2I1st-23rd, Andrew Jackson, 
February 23rd; Memphis, February 26th-27th, Peabody, 
February 27th; Louisville, February 28 to March 2nd, Brown, 
March 2nd; Cincinnati, March Sth-9th, Terrace-Plaza, March 
9th; Columbus, March 12th-16th, Deshler-Wallick, March 
16th; Pittsburgh, March 19th-23rd, William Penn, March 
23rd; Buffalo, March 26th-29th, Statler, March 29th; 
Geneva, N.Y., March 30th, Seneca; Rochester, N.Y., April 
2nd-3rd, Sheraton, April 3rd; Syracuse, April 4th-Sth, 
Syracuse, April Sth; Norwich, N.Y., April 6th, Chenango; 
Boston, April 9th-13th, Kenmore, April 13th; Providence, 
April 14th, Sheraton-Biltmore, April 14th; New York City, 
April 16th to May 4th Lexington. 


(Continued on page 56) 





Tea sales here slow 


after price freeze; 


clarification awaited 


New business in tea on the wholesale level became scarce 
in the days immediately following the announcement of the 
General Ceiling Price Regulation during the final weekend 
in January. 

Primary reason for the tapering off of trade was lack of 
clarity among individual firms as to where they stood under 
the regulation. 

Despite this situation—which leaders of the trade 
sidered temporary—it was felt generally that price controls 
confronted the tea industry with no immense difficulties, and 
that packers, brokers and other factors in the 
trade able 
scope of the regulation. 

Some concern was expressed that relief may be necessary 


con- 


import rs, 


would be to continue their business within the 


on grades of tea experiencing increases in the primary 
markets. 

Despite the shortages in the paper industry, no difficulties 
in supply are anticipated for tea bag paper, a spokesman 
This paper was available in adequate quantities 
and should continue to be available 


indicated 
all through the last war, 
under similar circumstances in the future. 

Shortages are being felt in other phases of tea bag pack- 
ing, however. Some sources indicate a tight situation in the 
metal staples used to fasten tag strings to the bags. Packers 


who use cellophane for individual tea bags are wondering 


where future supplies will come from after present stocks 
A tightness is being felt, too, in corrugated ship- 
Machine parts for 


run out. 
ping cartons and in chipboard boxes. 
packing equipment are also harder to get. 

Despite these difficulties, packers are confident they can 
overcome them and continue to meet the demand for tea 
bags, even with increased volume stimulated by the national 
promotion drive, 


Robert Barnes, head of U.K. 
Tea Bureau, visits America 

Robert Barnes, managing director of the Tea Bureau of 
the United Kingdom, arrived in New York on the Queen 
Mary for a two-month visit to tea interests in the United 
States and Canada. 

Touring the U. S., Mr. Barnes will talk to grocery, res- 
taurant and tea executives who have been part of the Tea 
Council's $1,600,000 national advertising campaign to in- 
crease tea consumption in America. 

Part of Mr. Barnes’ itinerary will coincide with that of 
Tea Council representatives who begin a nationwide tour of 
10 key citics on February 15th to acquaint the grocery and 
restaurant industries with the new Tea Council iced tea cam- 
paign. 

Also included in Mr. Barnes’ trip will be the I.G.A. Sales 
Conference in Chicago; a visit with the Leo Burnett Agency, 
Chicago, which is handling the Tea Council account; and the 
convention National Association of Wholesale Grocers, also 
in Chicago. 

Mr. Barnes departs for Canada on February 18th, returns 
to New York City on March the ist, and leaves ~ England 
March 3rd on the Queen Elizabeth. 
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Trends in 


From a report to the 


By W. R. J. 


Transport presented throughout — the 
Dispatches from the producing areas, both by rail and 


early months of 


a major problem 
year 
river, were severely interrupted during the 
the year and it was indeed fortunate that the major portion 
of the 1949 crop had been dispatched from the gardens be- 
fore the interruption took place. 

Approximately 30,000 chests of tea were held up in Paki- 
stan when the movement was stopped in late December, and 
these did not arrive in Calcutta until the last week of April 
and the first week in May, during which the bulk of the 
held-up teas reached Calcutta, though spasmodic delivery of 
small lots continued until the middle of June. 

It was announced that it was hoped to move some 7,000, 
chests of tea daily to Calcutta via the Assam Rail Link, but 
it is to be regretted that in only one week since the comple- 
tion of the Link has anything approaching this quantity 
been carried. 


The increase in arrivals by river has in recent months 
thrown an enormous strain upon the warehousing facilities, 
especially at the tea transit sheds. Instead of the tea crop 
being moved approximately 60 per cent by river and 40 
per cent by rail, as was formerly the case, it is now in the 
region of 75 per cent by river and 25 per cent only by rail and 
air. The port commissioners and the tea warehousemen have 
performed valiant feats in getting tea moved out of the 
transit sheds to release flats to the steamer companies, but 
the congestion has necessitated a considerable degree of local 
transfer which it has not been possible to avoid, and which 
looks as though it may well prove to be a permanent neces- 
sity, even when the warehousing facilities are extended. 

The new extension to the tea warehouse is promised to be 
ready for occupation by September, 1951, but indications are 
that this is a most optimistic estimate and that it will not in 


fact be ready until a year later. 


This picture was chosen by Tide, the advertising magazine, as one 
of the five best camera photos of 1950. Taken at the Hotel Gov- 
ernor Clinton, New York City, it shows Miss Iced Tea (Ann Zika) 
pouring tea for Bill Treadwell, director of public relations for the 
Tea Bureau, while Miss Hot Tea (Camille Williams) and Shepard 
Henkin, director of advertising and promotion of the Carter Hotels 
Operating Corp., look on. 
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Indian tea 


annual meeting of the Calcutta Tea Traders 


DUNCAN, Chairman 


Calcutta Tea Traders 


Association 


PREDICT BUYERS' MARKET FOR TEA, 
WITH COLD SHOULDER FOR POOR GRADES 


“I will not attempt to make any forecast as to what is 
likely to happen in 1951. But it is apparent that, in spite 
of the further delay which is likely to take place in re 
covery in Indonesia, world supplies of tea are rapidly 
overhauling present world demand. 

‘When the United Kingdom, which is still by far the 
most important customer we have to supply, has succeeded 
in building up her stocks to the prewar requisite of six 
months supply in the country, we are likely to have a 
buyers’ market and intensification of the discrimination 
against poor quality tea which has been recently notice- 
able, especially from such important markets as Canada 
and the U.S.A.’ 

W. R. J. Duncan, Chairman, Calcutta Tea Traders 
Association, at the organization's recent annual general 


meeting. 


A feature of the transport situation which is worthy of 
note is the increased use which has been made of air trans 
port, especially during recent months, when from a com 
paratively small beginning last year the traffic has grown until 
during one week some 14,000 chests arrived, and over a 
period of eight months the average arrivals have been 5,500 
chests weekly. 

Although sales to date are in total considerably larger than 
to the same date last year, shipments to outmarkets from 
Calcutta to the end of November were some 15 million 
pounds behind. 

Shipments to Eire are 93; millions ahead but there have 
been no shipments to Russia, which took 61/, millions dur 
ing the comparable period last year, and Iran, Egypt and 
other Middle and Near Eastern countries have also taken less 
tea from North India. 

Shipments to Canada and the United States of America 
both show a decline, and in fact there has been little inquiry 
from either country during the past three months for teas 
sold through the Calcutta auctions. 

The Northern Indian crop to the end of October showed 
another record production, and though I have no figures yet 
of the November crop I have no doubt that this will show a 
further increase, It is to be regretted, however, that a number 
of the growing districts have suffered during the past months 
from very inclement weather, and this enormous increase 
in crop has only been achieved at the expense of quality, 
both of cup and leaf appearance, and is reflected by the re- 
appearance, in many cases of excessive stalk, regarding which 
we have received complaints from some outmarkets during 
recent years and which will certainly go far to damage any 
goodwill built up in such important markets as Canada and 


(Continued on page 65) 
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TEA ASSOCIATION TO RETURN IN FALL 
TO GREENBRIER FOR 1951 CONVENTION 


Herbert C. Claridge, president of the Tea Association 
of the U.S. A., announced last month that the board of 
directors has approved the convention committee's recom- 
mendation for holding the 1951 tea convention at the 
Greenbrier, White Sulphur Springs, W. Va., from Sep- 
tedber 30th through October 3rd. 

Edward J. Vinnicombe, Jr., chairman of the conven- 
tion committee, said that four sites in different parts of 
the country are being considered for the 1952 convention, 
but ao confirmation will be given unti later this year. 


U.K. reaches agreement with Pakistan 
on bulk buying of tea up to mid-1951 

Bulk buying arrangements have been concluded between 
Pakistan and the British Ministry of Food, after almost a 
year's negotiations, for 14,000,000 pounds of tea to be sup- 
plied up to the middle of the year, it is reported by The 
Tea and Rubber Mail. Non-devaluation of the Pakistan 
rupee made agreement difficult. 

Discussions between Britain and India and Ceylon for a 
bulk contract were more protracted this year than previously, 
but were completed several months ago, and an extension of 
time was given until March, 1951, for the receipt of Indian 
and Ceylonese tea. The agreement now reached with Pakis- 
tan will mean that the British bulk-purchase policy will con- 
tinue side by side with free London auctions, due to reopen 
on April 2nd. 

So far Britain has received no tea on the 1950 contract 


with Pakiston. In the first three months of 1950 some 


18,000,000 pounds were imported, but this was the delivery 
carryover of the 1949 contract. During the calendar year 
1949, 26,400,000 pounds were imported, about 7,000,000 
pounds of which were carryover from the 1948 contract. 
This would mean that the 1949 agreement yielded a total of 
37,000,000 pounds, which compares with the 14,000,000 
pounds now to be spread over the end of 1950 and early 
months of 1951. This tea will be from the crop of 1950. 


Joseph Vaskas named to Board of Tea Experts; 
six others are reappointed by U.S. government 


Appointment of the Board of Tea Experts to set new 
standards under the Tea Importation Act was announced by 
Dr. P. B. Dunbar, Commissioner of Food and Drugs, Feder- 
al Security Agency. 

Six of the seven-member Board were reappointed: John 
F. Halloran, Salada Tea Co., Boston; Walter Hellyer, Hel- 
lyer & Co., Chicago; J. Grayson Luttrell, McCormick & Co., 
Inc., Baltimore; Carl Seeman, Jr., Seeman Bros., Inc., New 
York City; Edward J. Spillane, G. S$. Haly Co., San Fran- 
cisco; and Charles Hutchinson, Federal Security Agency, 
Food and Drug Administration, New York City. 

The new member is Joseph G. Vaskas, New York City, 
A&P tea expert. He replaces William L. Harrington, of 
Henry P. Thomson, Inc., New York City, who resigned be- 
cause of ill health. Mr. Harrington had rendered outstand- 
ing service as a member of the Board for the past six years, 
Commissioner Dunbar stated, in accepting his retirement 
with regret. 

The Board of Tea Experts met February 13th to set the 
1951 standards. 
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pointed comments by a tea trade dean 


Science in the tea cup 


By ROBERT A. LEWIS 


Nowhere in the United States is tea grown. This coun- 
try is dependent on foreign lands, foreign people and 


s for a steady supply of tea. Some attempts 
y supp} I 


forcign 
have been made to grow tea in the southern states, but 
ymmercial success 


America, 


witho 
how- 
‘ress has been made 
years to develop 
areas, and we 
ntly look for 
bstantial volume 

xd neighbors in 
Already 


500,000 pounds 


ome. 


of razihian tea has entered 


Our countr according to 


government releases on tea 


1 a¢ 


passed at the ports of entry. 


Robert A. Lewis 


It is not easy to grow tea 


It requires proper soil, 


suitable weather and climate— and assiduous care every 


step of the way in its cultivation. 

The average American casually stirs sugar and miik or 
lemon in his tea, and goes about his affairs without having 
any idea of the money, the time, the toil, the people and 
the risks necessary to bring tea across the oceans from 
Ceylon, India, East Africa—distances of over 10,000 miles. 
men do know that the product has had a vast 


of scientific research in its production, and that 


Tea 
amount 
is why we have today the pure refined tea of commerce. 
We doff our hats to the trained experts in far away lands 
sted many years of skillful supervision to the 
and horticultural aspects of tea growing 


who dev 


agricultural 
The tea planter 


Take, for instance, the tea planter who is manager of an 
estate. Think of his manifold duties, aside from the grow- 
ing of good Tea and watching over his large personnel to 
see that the men, women and children on the estate are 
properly sheltered, fed, clothed and hospitalized when sick 
or injured. Read some of the history concerning the life 
of a tea planter, his occupation in the field by day and 
office work at night. He is a really busy person, with new 
problems constantly arising. 

The government of India recognizes the necessity for 
cooperation on its part to aid and assist the tea industry, 
which after all is a huge money-making enterprise that 
brings heavy revenues to its treasury in taxes and gives 
employment to 1,250,000 people. 

Like most vegetable matter under cultivation, tea gar- 
dens require daily attention in the overcoming of insect 


and bug life. Through the courtesy of the office of the 
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chief scientific officer at the Tocklai Experimental Station 
of the Indian Tea Association in Assam, we are indebted 
for considerable factual data and reports of the work 
which has already been done and is now going on, under 
the able this These valuable 


supervision of agency 


treatises will serve as a handy file from which to quote 
should occasion require. Space does not permit full de 
tails of this research work, but let me quote a few 
Chiet 


officer, botanist, chief biochemist, soil chemist, plant patho 


The staff and administration consists of scientific 
logist, agriculturist, entomologist, advisory officer (Dat 
jeeling), advisory officer (Assam), second biochemist 

Under 
study of fertilization effects of potash, phosphates and 
Nitrogen 


their direction much attention is given to the 


Control of pests 


Entomological work entails great activity. We often 
think of our own farmers spraying and dusting vegetable 


plant life to destroy insects and bugs, hence it is to be 


expected that Tea Gardens must be watched over day-by- 


day to eliminate the ravages of insect and bug life. Lime 
sulphur properly applied is used by planters to control 
Aphids are a common pest calling for an in 
Cricket 
control is met by the pouring of an insecticide or other 
Scale insects, Psy 


red spiders. 
secticide to subdue increases in their population. 
lethal substance down cricket holes 
chid caterpillars, are new pests to be overcome, although 
they are not as general as the so-called Looper caterpillar. 
Termite control is under constant supervision, as is all 
fungi matter, such as red rust, root and stem diseases, 
black rot, blister blight, etc. 

The foregoing is but a brief interpretation of the con- 
stant painstaking care exercised by those scientific men we 
seldom hear about. We are sincerely grateful to them for 
their great services to the tea industry, which has steadily 
progressed in its zeal to produce the best tea possible. 

We know, of course, that when tea is picked and sent 
to the factories to be processed into its final state of per- 
fection, graded and packed into strong metal lined Venesta 
chests to guard against moisture contact, it will meet the 
most rigid government standards established for purity 
and quality. 

Here in the United States, Tea is a natural home beve- 
rage served at regular meal time, and while “iced tea” has 
many summer time competitors, it has no substitutes. 


"I'm a Little Teapot" is theme song 


“I'm A Little Teapot,”” published in 1939, was the official 
theme song of National Turn-To-Tea Week, which was cele- 
brated from January 22nd to 28th. 
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The Tea Association—and you 
(Continued from page 45) 
national figures, such as Paul G. Hoffman, Eric Johnston 
and John M. Hancock, as well as business leaders in tea and 
other industries. 

And you can use this full scale advertising, merchandising 
and publicity program to boost your own tea sales. The 
campaign makes available to your company: 

Point-of-sale merchandising aids, including material for 
merchandising tea with related items.* 

Brochures and other sales aids for tea salesmen.* 

Specific suggestions for tying in your brand advertising 
with the industry's national advertising and publicity pro- 
gram, including publicity kits, promotional material and the 
loan of colorful art work. 

The national program is building acceptance in the home 
and with the grocery and restaurant trade for tea through 
smashing four-color ads in the leading weekly national 
magazines, leading newspapers and trade journals through- 
out the United States. 

To help you plan 

The Tea Association through its Newsletter and bulletins 
provides its members with information’ about tea such as: 

Commodity news and trade statistics. 

Government regulations in the United States, or aboard, 
iffecting the sale, distribution and pricing of tea. 

All decisions affecting the $1,600,000 national advertising 
and merchandising program sponsored by the Tea Association 
and the Tea Bureau. 


t no charge, tf your company ts also a, con to the Tea 


ts@ al actual printers cost 


Reports of commercial research and market surveys. 

The research and recommendations of the Association's 
committees, 

The association makes technical books and publications on 
tea available to members. 

Your national convention 

Every year the Tea Association holds what has come to 
be regarded as one of the most informative conventions 
sponsored by any organization in the country. 

These annual events present outstanding speakers and give 
you an opportunity to meet associates and competitors in the 
trade and to learn the answers to your questions about the 
distribution and sale of tea. Such get-togethers also permit 
members to meet their customers in the grocery, restaurant 
and institutional fields, and representatives of allied in- 
dustries. The trade also has the opportunity to become 
acquainted with the delegates from the producing countries. 

These conventions have earned a reputation of maintaining 
the right balance between the serious business of selling 
more tea and good fellowship. They supply the only place 
and platform from which all individuals concerned with 
tea may grow to a fuller understanding of each other's 
problems. 

You run your association 


The Tea Association exists for the benefit of ALL its 
members and you can have a hand in the operation of your 
association through its committee system and through the 
Board of Directors, 15 members who are a cross section of 
the industry and who are elected by the full membership 


(Continued on page 65) 
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URGENT CALL 


Owing to the necessity for advance arrangements which must be made 
to obtain supplies, we request your cooperation in placing your ICED TEA 
BAG orders not later than March 15th, 1951. 


Corrugated cartons, thread and other packing materials are difficult to 
obtain on short notice. Your order now will insure prompt and adequate 


Your requirements for INDIVIDUAL TEA BAGS should also be brought to 
our attention because advance orders help our production schedule. Individual 
Tea Bags are packed in Inner Liners and the cartons are Cellophane Wrapped. 


Write or wire 


NORMANDY COFFEE & TEA CORPORATION 


158 Richmond Street, P.O. Box 102 
Staten Island 10, N. Y. 


Kb a npn tt gl te 
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Canadian Tea Bureau 


expands radio promotion 


of afternoon tea drive 


General enthusiasm for the Canadian Tea Bureau's radio 
advertising, plus exceptionally good merchandising and pub- 
licity by the individual radio stations themselves, has led to 
an expansion of the Bureau’s radio schedule promoting 
afternoon tea for grocery stores and restaurants. 

The 15-minute program entitled ‘Tea Time With The 
Stars,” heard over 30 radio stations from coast-to-coast for 
the past three months, has been increased from a three-day- 
a-weck schedule to five times weekly, and the French spots 
and flashes, heard over seven French Canadian stations, have 
been increased to a four-day schedule. 2 

The Bureau's radio advertising is being supplemented by 
eye-catching 120-line ads promoting afternoon tea in 81 
daily newspapers across Canada, plus four large weekend 
newspapers, completely blanketing the country. 

The Bureau's 1951 point-of-sale display material has 53 
distributed on request to chain stores and independents, to 
leading biscuit manufacturers and allied food companies, to 
restaurants, including the larger chain restaurants across Can- 
ada, and to members of the tea trade. 

The afternoon tea campaign, which began in the fall of 
1949, is receiving enthusiastic cooperation from the tea trade, 
allied food products, grocery stores, restaurants and hotels. 


Caught embezzling $82,000 from returns 
on Lipton Tea chef's saw premium offer 


Most of the 50-cent pieces sent in by about 200,000 house- 
wives along with Lipton Tea labels for a chef's saw were 
embezzled to the tune of $82,000 by Paul Neil Lewis, who 
was arrested in Palm Springs, Calif. 

The serrated kitchen knife was offered by Thomas J. Lip- 
ton, Inc., over the Arthur Godfrey television show, and tre- 
ceived a response in 50-cent pieces totaling over $100,000. 

While mailing of the knives slowed down temporarily, all 
records were intact and all the housewives would be taken 
care of, it was indicated. A letter to this effect, sent by Wil- 
liam B. Smith, director of advertising for Thomas J. Lipton 
Co., was read by Arthur Godfrey on the “Talent Scouts’ 
TV show. 

Both Lipton and the mailing concern handling the offer, 
who hired the alleged embezzler, were covered by insurance 
against the loss. 


George Boukouris back from tour 
of world’s important tea centers 


George D. Boukouris, of Boukouris & Co., Ltd., New 
York City, returned last month from a five-month tour of 
the important tea centers of tht world. 

Mr. Boukouris visited his firm's agents and correspendents 
in Japan, Formosa, Hongkong, Java, Ceylon, India, Amster- 
dam and London. 

In the Far East he stayed at several tea gardens, enjoying 
the traditional hospiality of the planters. 


India's first tea 


The first tea found in India was discovered growing wild 
in the jungles there in 1823. 
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JAPAN'S 1950 TEA EXPORTS 
from the port of Shimizu 
(in pounds) 
AFRICA 
60,950 
2,250,257 
221,034 
105,785 
266,698 
137,435 
180,972 
347, 192 
745, 28% 


1,083,697 
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6,291,161 
7,549,723 
742,438 


& 691,930 1,936,280 
& 452,695 


239,235 


Green 1,779, 40 


Black 205,910 


Formosa's 150 tea exports hit 16,470,593 Ibs. 


Formosa exported 16,470,593 pounds of tea in 1950, it 
is reported by the Taiwan Tea Corp., Taipeh, Formosa. Of 
the total exports, 8,817,784 pounds were black tea; 666,380 
pounds oolong tea; 2,161,175 pounds green tea; 2,318,661 
pounds Pouchong tea; and 2,506,593 pounds other teas. 

Black tea shipments to the United States reached 3,065,- 
815 pounds, while 2,588,622 pounds went to South Amer- 
ica, 1,117,268 to the United Kingdom and 1,617,231 to 
Hong Kong. Most of the oolong tea, 457,222 pounds, was 
also shipped to the U.S. 


Tea Association moves to new quarters 

The Tea Association of the U.S.A. moved last month to 
new quaters at 500 Fifth Avenue, New York City, adjoining 
the offices of the Tea Bureau, Inc. 

With this move, the top tea organizations in the country 

the Tea Council, the Tea Association and the Tea Bureau 

are centered at 500 Fifth Avenue. 

The new Tea Association offices are large, modern and 
attractive, reflecting both the importance and the vigor of 
the industry today. 


Named district sales manager for Lipton's 

L. B. Everett has been named district manager of Thomas 
J. Lipton, Inc., at Dallas, Texas, and will have charge of the 
firm's sales in Oklahoma and part of Téxas. He joined the 
firm in 1938. With the exception of two and one half years 
in the Army during the war, he has been with Lipton since. 
He started as a display man at Dallas, was promoted to sales- 
man and in 148 became a keyman. He was named super- 
visor two years ago for part of Texas. 


Cost of materials in iced tea 


Cost figures show that the average cost of materials in 
a ten-ounce glass of iced tea is 22 per cent of gross sales. 
This figure is arrived at as follows: In preparing a gallon 
(20 servings) for which he receives $2.00, the total cost 
of the ingredients is 44 cents. This breakdown includes: 
two l-ounce tea bags at 18 cents, 2V, lemons at 10 cents 
two thirds of a pound of sugar at 6 cents, and 10 pounds 


of ice cubes at 10 cents. 
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Arrangements set 
for return of tea 
auctions to London 


t decisive factor in world demand for tea, the 


whet, will make its influence 
pril 2nd On that day the British Ministry of 
buyer of tea for the United Kingdom, will turn 
trade its freedom of purchase. The IL 


jant since Se pre mber, 1939, will resume 


felt in a new way 


p 
ing the new market area 


Loverning 
everywhere Here ive 
by agreement with the Board of Trads 
the London Tea Auctions Joint ¢ 
cal Mggestions were incorpr rated wherever pos 
January 1st 
(1) Classification of imports. Imports will consist of 
teas for (a) home consumption, (b) re-export 


ment 
ih intere lea men 


ymimittee, 


rrangements began operating on 


arrangements which will; apply at the com- 
( ire dealt with separately under paragraph 7 
apart from which the details furnished in this memoran 
dum apply only to home consumption imports 
) Countries of consignment. Separate import licenses 
will be issued for 
(i) Tea produced in and consigned from India, Ceylon, 
Pakistan, Indonesia, British Central Africa (i.e., Nyasaland 
and Southern Rhodesia), British East Africa (i.e., Kenya, 
Tanganyika, Uganda), Malaya, Mauritius, Portuguese East 


Africa and Brazil; 


ndon tea 


(ii) Tea produced in China and Formosa and con- 
signed therefrom, or from Hong Kong (see paragraph 4); 

(iii) Tea consigned from a country differing from that 
of production, except China and Formosa tea from Hong 
Kong (see paragraph 5). 

(3) License particulars. (a) Availability. Licenses will 
be issued to individual firms or, in the case of producing 
companies, their duly authorized agents. As regards first 
hand teas for sale in the auctions, separate licenses will 
apply to each consignor or estate. Private purchases for 
the direct requirements of primary wholesalers will be 
covered by a single license in the name of the importing 
primary wholesaler. 

(b) Quantity and Value. There will be no restriction 
as to the quantity and value of imports under licenses as 
referred to at 2 (i) and 2 (ii); such licenses are known 
as block licenses. Individual will 
be for specific quantities and/or values. 


licenses under 2 (iii) 
(c) Period valid. Subject to the normal proviso that 
all import licenses are liable to revocation at any time 
without warning, it is intended that these licenses will be 
valid from January Ist, 1951, (or from date of issue, 
whichever is later), until March 31st, 1952, at least. 

(d) Conditions. Apart from the usual provisions gov 
erning the issue of any Board of Trade license, the follow- 
ing conditions will apply. 

(i) That teas imported on estate account will be offered 
for sale in the London auctions; or that teas imported by 
primary wholesalers (or their equivalent weight is swap- 
ped) will be utilized against their own permit entitlement 

(Continued on page 56) 





GEO. WILLIAMSON & CO 
LONDON, ENGLAND 
NAIROBI, KENYA 


WILLIAMSON, MAGOR & CO. 
CALCUTTA, INDIA 


FREDK. EDWARDS & SONS 


120 WALL STREET, NEW YORK 


MEMBER: TEA ASSOCIATION OF THE U.S.A. 


TEAS 


AGENTS FOR 


per WHITALL & CO. 
COLOMBO, CEYLON 


W. P. PHIPPS & CO. 
BATAVIA, JAVA 


MANUEL SARAIVA JUNQUEIRO 
MOZAMBIQUE, PORTUGUESE E. AFRICA 


LIAZI| AGRICOLA LTD. 
MILANGE, PORTUGUESE E. AFRICA 


CHUN HO COMPANY, LTD. 
SHANGHAI, TAIPEH 








GEO. C. CHOLWELL & CO., Ine. 


Established 1876 — 74th Year 


“Whose name is known wherever tea is gqrown 





40 WATER STREET 
4-6 COENTIES SLIP, N. Y. C. 





TEAS 


Agents U. S. A. for Alex. Lawrie & Co., Ltd., London, England; Balmer Lawrie & Co., Ltd., Calcutta, India; 
Betts Hartley & Huett, Ltd., London, Calcutta, Colombo 


Member, Tea Association 
of the U.S. A. 
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$550,000 for iced tea 


(Continued from page 46) 
for an ‘all-summer-long’ iced tea promotion. and to ask 
their tea salesman or Tea Council for all point-of-sales ma- 
terials to help them take full advantage of the national ad- 
vertising campaign behind tea.” 

The new promotion and point-of-sale materials, pre-tested 
in the field, will be shown to grocers all over the country 
by the Tea Council representatives during the 40-city tour. 

These selling aids include tea display cards, tea posters, 
tea-lemon displays cards, tea-lemon posters, pop-out glasses 
for tea department marking, three-dimensional shelf strips, 
salesmen’s broadsides, calendar check sheets and publicity 
material. 

Mr. Hyde pointed out that the increased urgency of 
reducing food costs and maintaining an adequate profit 
spread makes the merchandising of iced tea a natural for 
restaurants. 

“Iced tea; if made properly—that is, two ounces of tea 
to a gallon*of boiling water steeped from six to ten 
minutes—should be the leading beverage for most restau- 
“The average cost of materials is 22 per 
cent or less. With proper promotion, iced tea sales in 
most restaurants can be increased at least 50 per cent. 
Many restaurants have done far better and as a result have 
made very nice profits.” 

Mr. Hyde quoted restaurant operators throughout the 
nation, According to Samuel Morgan, promotion manag- 
er, eastern division, Liggett Drug Stores: “Liggett Drug 
Stores (Atlantic Division), during the 1950 season more 
than doubled their iced tea sales over the same period in 


rants,” he said. 


1949, after use of the two-ounce formula.” Walter Droba, 
director of food service, The Marshall Drug Co., Cleve- 
land, told the Tea Council recently: “We adopted and 
promoted the two-ounce per gallon iced tea formula and 
our sales of iced tea increased over 100 per cent. Marshall 
Drug is looking forward to serving “homemade, full- 
flavored iced tea again this summer’. And in Chester 
Pa., Hilliard L. Lubin, manager, The Washington House 
Restaurant, stated: “Even though we had very poor water, 
when we adopted and promoted the two-ounce formula, 
our iced tea sales increased approximately 200 per cent.” 

The national advertising will carry a paragraph similar 
to the following: “When the waiter asks, “What will you 
have to drink?’ say: ‘Iced Tea’. Restaurants and hotels 
today pride themselves on the way they make iced tea.” 
These reach 22-million circulation with each 


insertion. 


ads will 


Merchandising materials 


The sales promotion and merchandising materials avail- 
able to the restaurateur include 32-inch iced tea easels: 
151/-inch cardboard iced tea glasses: three-dimensional 
iced tea glasses: back bar strips, menu tip-ons; and iced 
tea recipe cards and salesmen’s broadsides. 

The Tea Council funds are contributed by the tea- 
producing countries of India, Ceylon, Pakistan, the United 
States of Indonesia and East Africa, and by tea interests 
in this country. Called a venture in “partnership 
marketing” by government officials, its aim is not only to 
increase tea drinking in the United States but also to aid 
the flow of dollars to democratic nations. 
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IT'S AMERICAS 
FAVORITE TEA/ 





Consistent quality through 
the years has made Lipton 
the largest tea grower and 
distributor in the world. 
Today, more people drink 
Lipton Tea than any other 
brand, because it’s brisk ... 
full-bodied . . . refreshing! 
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Tea Council representatives 
(Continued from page 47) 

Fred Baxter has been associated with the tea industry 
for three years. He’ has been in the sales-promotion field 
since he represented his own family’s cheese company at 
the age of 16. Mr. Baxter 
was formerly with the Mc- 

Farland Aveyard Agency and 
the Magnecord Agency, both 
in Chicago. From there he 
moved to the Arthur Cowell 
Agency in Madison, Wis- 
consin, where he was di- 
rector of publicity. 
rraduate of the University of 
‘isconsin 
World War 
Baxter served three 
years as a technical sergeant Fred Baxter 
in the Army, handling in- 
fantry press relations in the South Pacific, theater. He 
rned several citations and decorations, including the bronze 
star and four battle stars. 

Here are the cities Mr. Baxter will visit, the dates, the 
hotels he will make his headquarters, and the dates of the 
yreakfast mectings tor tea pac ker salesmen. 

New Orleans, February 26th to March 2nd, Roosevelt, 
March 2nd; Birmingham, March Sth-7th, Tutwiler, March 
7th; Mobile, March 8th-9th, The Battle House, March 9th; 
Houston, March 12th-16th, Rice, March 16th; Dallas, March 
19th-23rd, Stoneleigh, March 23rd; Oklahoma City, March 
26th-27th, Skirvin, March 27th; Kansas City, March 28th 
to April 3rd, Muehlebach, March 30th; Los Angeles April 
ith-17th, Town House, April 13th; San Francisco, April 
18th-20th, Sir Francis Drake, April 20th; San Diego, April 
22nd-27th, U.SS. Grant, April 27th; Salt Lake City, April 
30th to May Ist, Newhouse, May Ist; Denver, May 2nd-4th, 
Brown Palace, May 4th. 


Await new ceilings 

(Continued trom page 19) 
during the base period. You must preserve all records evi- 
dencing all such transactions and the prices thereof during 
the base period, 

2. As to coffee being handled but not offered or delivered 
during the base period, you must have a statement showing 
the ceiling price, the method of determining the same, and 
all supporting records 


3. You must have, as to the base period, a statement of 
the customary terms, differentials and conditions of your 
sales to each of your classes of customers and records dis- 
closing the latest net cost incurred prior to the end of the 
base period in purchasing the commodity. 

One list of questions and answers from another source 
about the regulation contains this query: Can importers 
pass along higher prices paid overseas ? 

“If they have contracts dated no later than January 26th 
to buy at prices above the December 19th-January 25th peak, 
they can pass the increased cost along when the commodity 
is resold,’ the answer explains. “On any new purchases, 
resales will be governed by the highest price for a delivery 
in the base period. 

“This means that temporarily some importers may be scIl- 
ing at higher prices than they will be allowed to charge when 
their present import contracts run out.” 


’ Return of London tea auctions 
(Continued from page 54) 

(ii) That a return will be furnished during the first 
seven days of each month subsequent to issue of the license 
showing the quantity and value of imports effected under 
the license during the preceding month and a forecast of 
the quantity and value of arrivals during the month in 
which the return is made (nil returns will be required 
where applicable). 

The above arrangements will not apply to imports of 
China and Formosa teas, for which the modifications re- 
ferred to under paragraph 4 are necessary 

(4) China and Formosa Teas. Licenses for imports 
from China and Formosa will be made available to mem- 
bers of the China Tea Importers’ Association who have 
participated in the arrangements operative since 1946 for 
this type of tea. Newcomers to this trade should first of 
all approach the Secretary, China Tea Importers’ Associ- 
ation, 10 Eastcheap, London, E.C. 3, for fuller particulars. 
Importers of China and Formosa teas will be entitled 
either to sell their teas to a primary wholesaler or to have 
them printed for sale in the auctions. They will be re- 
quired as at present to make it a condition of sale that 
these teas (other than those sold by auction) shall not 
change hands in the same distribution stratum of the trade. 

Licenses under this head also will be unrestricted as to 
quantity and value, and their validity will be as indicated 
under paragraph 3 (c). Exceptionally in the case of China 
and Formosa teas, applications for release for re-export are 

(Continued on page 62) 
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Packaging 


Defense speeds tinless tin can study 


The iong-range outlook for container supplies still 
remains to be clarified since the metal can orders issued in 
Washingtor the end of January cover only the first 
quarter of 1951, W. C. Stolk, executive vice president of 

American Can Co., declared. 


However, as an im- 


the 


port group ot products must 
be packed hereafter in ‘tin- 
less’ black plate, rather than 
tinplate, it is clear that to 
a substantial degree the im- 
pact of the new restrictions 
will be determined by the 
capacity of the can-making 
industry to turn out ‘tinless 
tin cans’ commercially,” he 
pointed out. 
Under the National Pro- 
duction Authority's Order Ww. 
M-25, coffee cans of 
than five pounds capacity must be made of blackplate. 
In commenting on the container orders, Mr. Stolk made 
the first public announcement of an American Can Co. 
scientific research project, known as ‘Operation Survival,” 
which has the ultimate objective of freeing America per- 


C. Stolk 
less 


manently from dependence on foreign sources for can 
making materials. 

Findings have already reached the stage, he said, that 
will materially lessen the impact on can manufacturing 
and customer industries and consumers of the necessity of 
reducing civilian use of tin by 20 per cent. 

Mr. Stolk reported the following progress has been 
made to date 

1. In pilot-line operations cans made of tinless steel 
and low tin-bearing solder have been made at speeds com- 
parable to that at which tinplate cans are made. 

2. Cans have been made with tin-free solders that give 
every promise of adaptability to universal use. 

3. Tin-free cans in which a special plastic cement is 
used instead of solder for side-seams are currently under 
test by several packers of oil and anti-freeze. 

A fourth important objective of “Operations Survival,” 
Mr. Stolk added, is to find organic plate coatings made 
from materials available on this continent which will be 
equal or superior to those now made from imported 
ingredients. 

Mr. Stolk said the can-making firm has had a corps of 
scientists working full time on the project in conjunction 
with more than 20 leading Americans companies who 
are possible suppliers of alternate can-making materials. 

Planning for “Operation Survival’’ was started by 
American Can in 1946 and the decision to undertake the 
work as an internal function of the company was made 


early in 1949. The work has been greatly intensified 
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during the past several months of international tension, 
he added. 

“Proven results of the research,” the company executive 
said, “will be available to the manufacturing 
industry as a public service.” 

The NPA orders affecting the use of tin in metal con 
tainers provided that perishable food packs will be assured 
all the tin-bearing cans needed. A long list of other 
canned products are either limited in output or required 
to be packed in black iron cans which do not have tin 
cqatings, Mr. Stolk pointed out. ‘It is to these tinless 
cans that the findings of ‘Operation Survival’ will have 
most immediate applications,” he said. 


made can 


Tin restrictions 

“If it proves feasible for NPA to time its curtailments 
on metal to concide with scientific progress in perfecting 
tin-free containers, the impact of such tin restrictions may 
be lightened to a considerable degree,” he said. 

The principal difficulty in making cans of steel sheet 
with no tin coating has been in soldering the side seams 
of the can, Mr. Stolk said, but until recently, progress in 
soldering uncoated steel has been slow. 

The public and industry benefits accruing from “Oper- 
ation Survival’ and earlier conservation research are 
rendered especially significant, Mr, Stolk pointed out, 
because the can manufacturing industry has, during the 
period since World War II, continued to practice tin 
conservation under a voluntary ‘‘austerity” program. In 
consequence, he said, the curtailment of tin usage poses 


REGULAR Gainp 


The Maxwell House Coffee can and bag have been redesigned to 
put more emphasis on the "Good to the last drop” symbol. Less 
than an inch high before, the cup and drop now reach from top 
to bottom of the can. The lettering, “Maxwell House Coffee”, has 
been redesigned for easier reading. It's the first change in the can 
design in many years. 


57 





58 


THIS 
FAST. EASY. ECONOMICAL 





ATTRACTIVE PACKAGES! It's easy to 
produce neat, eye-appealing packages —so 
important in product merchandising today 
— when you use Union Special’s Style 60000D 
machine to close small paper bags with the 
exclusive "Dubl-Tape” sewed closure. 


CAPITALIZE ON THESE FEATURES! 
Machines are especially designed to help 
you solve your packaging problems: 


@ FAST—keyed to output of standard filling and 
weighing equipment. 

@ VERSATILE—conveyor adjustable for various 
bag sizes. Efficient on short or long runs. 

@ ECONOMICAL — requires only a modest invest- 
ment. Uses inexpensive cotton thread and paper 
tope. 

@ EASY TO O?PERATE— anyone can quickly learn 
to run machine without previous experience. 

@ SEMI-AUTOMATIC OR AUTOMATIC —for use 
with one operator or part of a completely auto- 
matic installation. 


BULLETIN ON REQUEST. Bulletin No. 100 
shows how food packers are making profit- 
able use of this machine and how you, too, 
can use it for closing small paper bags. 


Machine Company 


499 N. FRANKLIN STREET, CHICAGO 10, ILLINOIS 


HOW NPA'S ORDER M-25 AFFECTS CANS 
FOR COFFEE, TEA, SPICES, CONDIMENTS 


The National Production Authority's Order M-25 
on tin cans, dated January 27th, declares that all coffee 
cans of less than five pounds capacity will have to be 
made of blackplate. Present inventories of the can 
manufacturers may be used, however. 

Spokesmen for can manufacturers foresee no pro- 
duction problems in the near future in the output of 
one-pound coffee cans made of blackplate. Nor will 
problems arise as long as the blackplate itself continues 
to be available. 

Blackplate cans are sealed at the seams with a low 
tin-bearing solder. During the past year, as pointed 
out in the article on this page, this tin content 
averaged less than eight per cent. 

Order M-25 restrictions on the use of tinplate also 
apply to containers for tea, dry spices and condiments. 

NPA's Order M-26 governing the use of tinplate 
for closures, permits the use of .75 pounds of tin 
coating per base box on flavoring extracts, spices, 
mustard, relishes, pickles and a number of other 
products. 


greater problems for can manufacturers than for any 
other essential industry. 

He pointed out that in 1941 the can industry used 
11,000 gross tons of tin to make 25 billion cans. By 
contrast, in 1950, the industry used only 31,000 tons of 
tin to make 33 billion cans. 

“In other words,” Mr. Stolk said, “the can industry is 
faced with the problem of cutting 20 per cent from what 
is considered by presently accepted standards to be) an 
almost irreducible minimum. 

“Before World War II, solder used in container manu- 
facture contained approximately 40 per cent tin, while 
within the last year tin content of such solder has averaged 
less than eight per cent, due to continuing research on 
which American Can has placed great emphasis.” 

The conservation program adopted in the metal con- 
tainer industry following World War II was not only of 
assistance in aiding the gradual buildup of the nation’s 
strategic tin stockpiles, but also effected important savings 
in tin costs to container-using industries and to the public 
at large, Mr. Stolk said. 

These benefits, plus the continued availability of maxi- 
mum numbers of containers during the present emergency, 
will be increased in direct proportion to the speed with 
which the successes already chalked up by “Operation 
Survival” can be expanded to include tinless cans for more 
and more products. 

“Our search is not merely for substitutes for tin,” Mr. 
Stolk said, “but for ingredients and methods which will 
privide a can that is as good or better, functionally and 
economically, than the can as it is known today. Our 
findings will be applied to additional products only when 
they reach the stage at which they can be used with 
safety and with assurance of reasonable shelf life.’ 

“We are hopeful,” he said, “that sufficient steel will 
be available so that by applying these newly developed 
adjunct materials and improved techniques, the American 
consumer will not have to resort to the makeshift sub- 
stitutes for cans that were necessary in the last war.” 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


Spices in 


Spices of all kinds have always attracted the attention 
of medicine and pharmacology, notes the Australasian 
Journal of Pharmacy in a summary of spices in relation 
to these fields. 

In the days before refrigeration, spices were essential 
to prevent the spoiling of meat or to overcome the taste 
and oder of meat that had become “‘overripe.” Today, 
spices are important to the diet. 

In some cases, as in salt-free diets for kidney conditions 
and other ailments, spices are indispensable for imparting 
palatability to foods. Spices stimulate the flow of gastric 
juices and thus contribute to the digestibility of foods. 
Certain aromatic plants have a distinctly antiseptic action; 
they are effectual in diminishing fermentation in stomach 
and intestines. Others stimulate the appetite by arousing 
tu increased activity the salivary and gastric glands, the 
secretion of both liver and pancreas, and of the entire 
intestinal system. 

Cinnamon and cloves are the most representative of 
the aromatics which are able to stimulate the glands of 
secretion. Thyme and fennel have a germ-killing action 
besides 

The efficacy of aromatics is destroyed in part when 
they are used in cooking. Heat may rob them of part of 
their virtues 

Pepper, paprika, cayenne, horseradish, mustard are stim- 
ulating substances which are able to increase the natural 
appetite. Aromatic spices, such as pimento, anise, cinna- 
mon, cloves, ginger, nutmeg, and coriander are employed 
chiefly to flavor foods. In pharmacology, tinctures of 
such spices are used chiefly to give flavor and color, and 
to stimulate the secretion of the stomach. 

Cinnamon, one of the oldest known spices, was used 


ASTA's DISH OF THE MONTH PROGRAM 


This year, the American Spice Trade Association 
continues with a “Dish of the Month” program the 
publicity drive begun in 1949 with the ‘Spice of the 
Month’ plan and followed in 1950 with the ‘Regional 
Cooking” program. 

For this month, and those to come, a food category 
suitable to the month is indicated, together. with the 


spices, herbs and seeds used with it. 

FEBRUARY FISH THYME 

MARCH CAKE CASSIA (CINNAMON) 

APRIL SOU CURRY POWDER 

MAY VEGETABLES ROSEMARY 

DAIRY FOODS CELERY SEED 

SALADS AND MUSTARD 
DRESSINGS MIXED PICKLING 

CANNING SPICE 

FRUITS MACE 

PUDDINGS (DESSERTS) NUTMEG 

FOWL MARJORAM 

HOLIDAY BAKING GINGER 


1951 


S & PIES 


JUNE 
JULY 


AUGUST 
SEPTEMBER 
OCTOBER 
NOVEMBER 
DECEMBER 
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medicine 


PLANS TAKE SHAPE FOR 1951 ASTA 
CONVENTION IN ASHEVILLE, N. C. 


Plans are rapidly taking shape for the 1951 annual 
meeting and convention of the American Spice Trade 
Association, to be held May 14th-16th at the Grove 

, Park Inn, Asheville, N. C. 

Arrangements call for ASTA 
arrive on Sunday, May 13th, and leave on Thursday 
May 17th. 

The Grove Park Inn is said to be a comfortable and 
delightful resort on a peak overlooking the majesti 
Smoky Mountains of North Carolina. 

Asheville is an overnight trip by train from New 
York City or from the Midwest. 


conventioneers to 


by the Chinese as far back as 2700 B.C From there it 
was imported to Egypt around 1600 B.¢ Cinnamon has 
a reputation in folk medicine as a cure for colds. On 
spice wharves workers handling cinnamon are said to be 
exceptionally free from chest troubles. 

Nutmeg was commonly used in the old days to treat 
insomnia. One crushed nutmeg was used to brew a 
pint of tea a small cupful of which was taken before 
going to bed. 

Although saffron is now used chiefly as a coloring 
agent for foods, it held an important place in medicine 
in medieval times and for long afterwards. In the 
eighteenth century, saffron was recommended as a remedy 
Greek and Arabic physicians found 
Home- 


for colic in infants. 
that saffron, in large doses, is a kind of hypnotic. 
cpathy uses saffron for severe bleeding from the nose, 
uterus and bladder. 

Vanilla, considered one of the finest and most popular 
of all spices since its introduction to Europe by the 
Spanish conquerers of Mexico, was also used as a medica- 
ment in former times. It played a long-lasting part in 
the treatment of hysteria and hypochondria as well as in 
other nervous disorders. It was valued as an aphrodisiac. 
It was also used as a carminative providing a sensation 
ef warmth in the gullet, accompanied by a sense of well- 
being, increased appetite and relief from stomach troubles. 

Today, vanilla and its derivatives are used in medicine 
chiefly to conceal nauseous odors and tastes. 

Fennel seeds, as well as the oil distilled from the seeds 
Fennel oil was an important 
Ginger was 


are used as carminatives. 
ingredient of a formerly popular eye wash. 
once famous as an aphrodisiac and some people expect 
relief for headache, toothache and stomachache from its 
use, 

(Continued on page 64) 





imitation Vanilla Flavor 
Imparts an aroma 
and taste 
similar to that 
of choice 
FFPA Bourbon Beans. 
(Imported from France) 
FREE FROM PRUSSIC ACID 
Guaranteed for its 
purity and uniformity. 
Perfect for your 
needs and 
requirements. 


% 
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MAPLEAROME 
. - Imitation Maple 
Flavor Base 


. . « Produced main- 
ly from materials of 
vegetable origin, 
this perfect Imita- 
i Maple Flavor . 
is a depend- ey "The Essence 
able reproduction of of Good Taste” 
the aroma of Maple 
ee 
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Flavoring materials 


from domestic crops 


By FRED J]. TRIEST, Alex Fries & Bro., Inc. 


Part 


Some of the uncommon essential oils which are largely 
used in the manufacture of alcoholic beverages are developed 
today from domestic farm products. I refer particularly to 
such oils as wormwood from Michigan, juniper from 
Pennsylvania and Michigan, angelica from North Carolina. 
From California, Oregon, and Washington we get oil of 
hops. All these oils compare quite favorably with the 
imported oils formerly used exclusively. 

Domestic oil of sage, marjoram, thyme, and basil are being 
used as flavoring agents for tobacco. 

Considering foods such as candy, ice cream, soft drinks, 
bakery goods, jellies, jams, preserves, puddings, and gelatin 
desserts, we think of the fruit flavors, raspberry, strawberry, 
cherry, grape, and the like. 

Our annual fruit crop amounts to 50,000,000 pounds, 
approximately. Much of this crop is marketed as fresh 
fruit. New shipping methods under refrigeration assure 
wider markets and better distribution than heretofore. 

Recently developed quick freezing methods preserve the 
natural flavor and color of most fruits, and food processors 
can use such fully-flavored frozen fruit. 


Another part of our fruit crop is subjected to a drying 


process. Fruits thus processed are marketed as dried fruits 
as is the case with the California rasin grape crop. 

And yet, large cuentit'es of our seasonal fruit crops, 
originating in different sections of the country, are not alwavs 
available either in fresh, frozen, or dried form to the food 
manufacturer at just the right place and at the right time. A 
sizeable quantity of such fruit ripens to full maturity before 
it can be shipped “‘as is’, or under refrigeration, or before it 
can be frozen or dried. This porticn of the crops really 
represents the cream of the crop because as fully matured 
fruit it is of choice aroma and bouquet and retains natural 
sweetening agents. It is desirable, therefore, to preserve 
these choice crops, and we will discuss now four processing 
methods designed to make such fully matured crops available 
to food manufacturers. 

Methods have been devised to preserve these crops in the 
form of fruit pulps, straight fruit juices, concentrated fruit 
juices, and alcoholic fruit extractions, also referred to as 
true fruit flavors. Fruit pulps are manufactured by cleaning 
the fruit and mashing it to pulp on the farm. This pulp is 
subjected to quick freezing and the resulting fruit puree 
containing all the aromatic flavor of the fruit is found ideal 
for flavoring ice cream, ices and sherbets. 

Straight fruit juices are usually manufactured by either hot 
pressing or cold pressing. Preparatory to pressing, the fruits 
are acid-washed and crushed. Such crushed fruit subjected 
to the hot process requires it to be heated to a temperature of 
150 degrees Fahrenheit, prox, and pressed hydraulically. 
The pressed juice is then filtered and clarified, if found 


necessary. The cold process method crushes the fruit by 
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Two 


hydraulic pressure. The crushed fruit is then heated to 130 
degrees Fahrenheit and allowed to stand for a few hours 
prior to filtering it at 100 degrees Fahrenheit, prox. Juices 
thus prepared are added to neutral syrup for final in- 
corporation into food products. 

A point in illustration is the manufacture of naturally 
flavored maraschino cherries. Up to about 30 years ago, 
most maraschino cherries consumed locally were imported 
from Italy, Dalmatia and other Mediterranean points. These 
cherries were processed abroad with marasca liqueur which 
in turn was distilled from Dalmation or Italian cherries 
and cherry pits. Present day maraschino cherries are manu- 
factured from California, New York, or Michigan cherries 
shipped in sulphur dioxide brine from the growing regions 
to the place of manufacture. After removing and washing 
off the brine, the cherry processor adds benzaldehyde and 
other synthetic flavoring agents to restore the natural cherry 
flavor. 

Recent research by New York State agricultural personnel 
developed a natural cherry juice along the lines formerly used 
abroad. This cherry juice is far superior in flavoring quality 
to the synthetic flavor as now used and if the consumer would 
be willing to pay a commensurate price for naturally flavored 
cherries, an entirely domestic maraschino cherry of ex- 
ceptional natural cherry taste will be manufactured. 


Books in review — 


The Essential Oils, Volume Four, by Ernest Guenther, Ph. 
D. 752 pp., $12.00, D. Van Nostrand Co., Inc., New 
York City. 


Volume Four in the monumental work, ‘The Essential 
Oils’, by Ernest Guenther, is now available. Following 
the principle established in the third volume of this series, 
the new volume consists of monographs on individual 
essential oils, grouped according to the botanical family 
of the plants from which they are derived. 

Treated in the new volume are the essential oils of the 
plant families Gramineae, Lauraceae, Burseraceae, Myrtaceae, 
Umbelliferae and Geraniaceae. 

Dr. Guenther, who is vice president and technical di- 
rector of Fritzsche Brothers, Inc., explains that he has 
again in this volume carefully avoided adherence to any 
strict taxonomic system in the sequence of these plant 
families, believing that the order followed allows for 
greater flexibility in the practical use of the work by the 
essential oil producer, chemist and dealer. However, the 
final volume will include a table or key showing the 
classification of the essential oil plants according to a 
modern botanical system. 


él 





SE ceed nase 


Chester A. Smeltzer now on personal 
basis as vanilla bean buying agent 


Chester A. Smeltzer has announced that he has disposed 
of his interests in the corporation of Dammann & Smeltzer 
and as of the first of the year is continuing his lifelong 
associath with the vanilla bean industry on a personal 
basis 
Through his connections in this country and aboard, he 
1s Offering | services in the examination and selection of 
vanilla beans for buyers’ individual reguirements He is 
ilso available as a special buying agent for all types of 


vanilla 
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Last fall Mr. Smeltzer rounded out 48 years in the 
vanilla industry. He began his career in this field after 
completing his formal education and a course in business 
college, when he joined H. Marquardt & Co., leading im 
porters of vanilla beans at the time. He was associated 
with that firm for 18 years. 

In vanilla districts 

He has spent many of his years in vanilla districts. In 
the twenties he wrote authoritative articles on vanilla 
which are still remembered by readers of The Spice Mill 

In Guadeloupe, where he lived with his family on a 
vanilla plantation, he perfected a method of curing based 
on Mexican principles. He was also responsible for t! 
first attempts to perfect the Mexican cure in Java. Onc 
of Mr. Smeltzer’s articles in The Spice Mill reported a 
high type of Java vanilla cured in the Mexican manner on 
one of the estates in which he was interested 

A nationally known philatelist, Mr. Smeltzer was elected 
first president of Essay Proof Society, a post he held for 
five years. He is also a director and governor of the 
Collectors’ Club 

Mr. Smeltzer has also been elected mayor of Ramsey 
N. J., where he lives, for a second term, and recently was 
appointed a member of the Bergen County Park Com 


mission 


Return of London auctions 

(Continued from page 56) 
permissible as at present. It will be appreciated that as 
from April 2nd, 1951, the concession to primary whole 
salers of purchasing China and Formosa teas for home 
consumption without deduction from R.R.1 permit totals, 
will be withdrawn—i.e., Paragraph 3 of M.F.T.C. No. 171 
does not then apply. 

(5) Indirect Imperts. The separate treatment for. li- 
cense purposes of tea consigned from a country differing 
from that of production is necessitated by Exchange Con- 
trol regulations. If, therefore, primary wholesalers effect 
purchases of, say, Indonesian tea from Holland, an indi- 
vidual license will be required to cover each shipment, but 
if the country of origin and country of consignment are 
both included in 2 (i) a separate license will not be re- 
quired, e.g., Malayan tea from Ceylon. 

Licenses 

(6) Applications for Licenses. Traders requiring im- 
port licenses in accordance with the foregoing provisions 
should submit an application on Board of Trade Form 
ILD/A, in duplicate, along with the appropriate under- 
takings as per specimens attac hed, namely: (i) U.1 for teas 
in Category 2 (i) above; (ii) U.2 for teas in Category 
2 (ii) above; (iii) U.3 for teas in Category 2 (iii) above 

Supplies of these forms will be obtainable from the 
various associations, or direct from the Tea Division, Port- 
man Court. For administrative convenience importers are 
asked to send such application to the Board of Trade 
through the Ministry of Food Tea Division at the above 
address. 

(7) Re-Exports. With the exception of China and For- 
mosa teas, requirements of traders for re-export will uatil 
further notice be dealt as under present arrangements— 
i.e., under REX licenses, in accordance with the provisions 
of M.F.T.C.177 dated August 20th, 1947. Firms en- 
gaged in this class of trade will accordingly continue to 
work on the same lines. 
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1950-51 Indian pepper, ginger crops estimated 

The final estimate of production of Indian pepper during 
1949-50 remains unchanged at 18,000 tons. 

Preliminary trade estimates of the 1950-51 Indian pepper 
crop vary between 20,000 and 21,000 tons, although some 
firms estimate that the crop is 24,000 tons. There has been 
a progressive decline in the estimated local consumption from 
8,000 tons to 7,000 tons and finally to 6,000 tons. This is 
attributed to the prevailing high prices. 

The Trade estimates the 1950-51 Indian ginger crop at 
7,000 to 8,000 tons ccmpared with the 1949-50 estimated 
crop of 10,600 tons, This crop is said to have had favor- 
able weather conditions. 


Bombay pepper merchants to try ASTA standards 

The Pepper & Ginger Merchants Association, Ltd., Bom- 
bay, has decided to give the new ASTA standard specifications 
on pepper a three-months trail. 

The Bombay merchants feel the new 
stringent and that there may be numerous marginal cases 
proving a need to modify the standards. 

They stated in a letter to ASTA that they are especially 
apprehensive that “in the case of North Malabar black 
pepper, which even if fully garbled contains some grains 
proportionately less heavier than the South Malabar black 
pepper, the new standards may impose allowances which 
would certainly be unfair and would require reconsideration.” 

They believe, however, that the experience gained during 
a trial period of three months helps in ultimately deciding the 
amount of modification required. 


standards are 


R. T. French Co. makes T. B. Jones a director 

T. Bernard Jones has been appointed a director of The 
R. T. French Co., Rochester, John D. Cockcroft, president, 
has announced. 

Mr. Jones’ appointment highlights 38 years with the 
company, producers of the French's and The Good Luck 
brands of food and condiment items sold throughout the 
country. At present, he is purchasing agent in charge of 
all buying for the Mustard Street concern. 

At the age of 15 Mr. Jones joined the company as office 
boy. After doing general office work for several years, 
he became interested in shipping problems. In the middle 
twenties, he organized the company's traffic and ware- 
housing department, which he headed until his transfer 
in 1946 to the purchasing department. In 1948 was 
named to his present position of purchasing agent. 

Well-known in spice trade circles, Mr. Jones is a director 
of the American Spice Trade Association and chairman 
of the Spice Grinders’ Section. 


Trade mourns death of A. C. Laudensiager 

Members of the spice industry are mourning the death 
of A. Clarence Laudenslager, vice president and treasurer 
of J. K. Laudenslager, Inc., Philadelphia. He passed away 
recently at the age of 57. 

Mr. Laudenslager lived in Hatfield, Pennsylvania. He 
was for many years a member of the American Spice Trade 
Association. 

He is survived by his wife and two sons. 


FEBRUARY, 1951 


Established Specialists in 


_ VANILLA BEANS 








ih ntl las Md decadent 


AL aot, A ahdddee ted . all 


Manufacturers having the most exacting 
specifications look to D&O for quality 
and service on Vanilla Beans and Vanilla 
products. Your inquiries are invited. 


J D. DO, t DODGE & OLCOTT, INC. 


180 Varick Street - New York 14, N.Y. 
ATIANTA "Gens CHICAGO - CINCINNAT! - DAUAS -« (OS ANGELES « PHRADEUHA - ST (OUNS SAN FRANCISCO 


ESSENTIAL OLS « AROMATIC CHEMICALS «+ PERFUME BASES » VANILLA « FLAVOR BASES 








AMERICAN DISTILLED 


Orls 


PRODUCED AT OUR BROOKLYN FACTORY 
CARAWAY CARDAMOM CASSIA 
CELERY CLOVE GINGER 

| NUTMEG PEPPER PIMENTO 
Vanilla Beans 
Vanilla Concentrate 
HEADQUARTERS FOR IMITATION FRUIT FLAVORS 


GEORGE LUEDERS « C0. 


427 Washington Street, New Yors 13, N Y. 


CHICAGO @ SAN FRANCISCO @® MONTREAL 
PHILADELPHIA @ LOS ANGELES ® TORONTO 
WISCONSIN @ MASSACHUSETTS 


ESTABLISHED 1885 











ies 


Danco named president of Essential Oil Association 


J]. Danco, of the corporation bearing his name, 


Gerard 
| president of the Essential Oil Association of 


U.S.A. at the organization's recent 
the Savoy-Plaza Hotel, New York City 
Other officers elected were: vice president, George H 

McGlyn, of Magnus Mabee & Reynard, Inx 
treasurer, W. S. Fairhurst, of Tombarel Products Cory 
Retiring President H. P. Wesemenn said in his report 


that the essential oil industry is bracing itself for another 


annual meeting 


- and secretary 


dithcult year 
Among the 
treasurer's report by George H. McGlyn; scientific section 
report by Dr. E. C. Kunz, chairman; trade mark, by 
Philip Ghaleyer; aromatics, by G. J. Tomback; impert, 
by C. J. Waegelin and export committee, by F. H. Goud- 


committee reports presented were the 


smit 


Dr. Guenther back from four-month Latin America trip 


After 


Central and 


a four months tour of the West Indies, Mexico, 
South America, Dr Guenther, 
president and technical director of Fritzsche Brothers, 
Inc., is back at his desk in the essential oil firm's New 
York City headquarters in the Port Authority Building 
He is greatly impressed by the tremendous growth and 
particular- 


Ernest vice 


development of some of the places lie visited 
ly Buenos Aires, Argentina and Sao Paulo, Brazil 
his last journey to these regions some years ago. 


since 


Aside from difficulties in these countries characteristic 
of a rapidly expanding economy, Dr. Guenther found the 
essential oil situation most encouraging. He is convinced 
that most of the essential oils and spices formerly imported 
from tropical Far Eastern countries can gradually be pro- 
duced in the tropical regions of South and Central Ameri- 
ca, providing organized and intelligent research is carried 
out in localities suitable with respect to climate, altitude 


and soil. 


Former Polak & Schwarz president dead 


John A. J. Wynmalen, former president of Polak & 
Schwarz, Inc., died recently at the age of 63 after a short 
illness. He made his home in Ridgewood, N. J. 

Spices in medicine 
(Continued from page 59) 

In modern medicine, mustard is used internally and 
externally. A mixture of mustard and warm water is a 
convenient emetic in emergencies, in Cases of poisoning. 
Larger doses preduce violent irritation of stomach and 
bowels, with vomiting, purging and pain in the abdomen. 

Externally, mustard is used as liniment or plaster or 
mustard paper. Black mustard contains a_ glucoside, 
Sinigrin, and the ferment, Myrosin, which produces a 
Plaster and similar 


volatile oil in the presence of water. 
They are used 


preparations are powerful skin irritants. 
for neuritis, neuralgia, rheumatic pain and similar com- 
plaints. 

The mustard poultice, in which powdered mustard is 
sprinkled on an ordinary poultice, is popular in folk 
medicine. Spiritus Sinapis is a two per cent solution of 
mustard oil in alcohol, rubbed into the skin for rheumatic 
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and neuralgic pain. A mustard bath is used for stopping 
a beginning cold, relieving painful menstruation, relieving 
nervous tension, etc. 

Peppermint was a widely used medicine material. A 
tea from the leaves of peppermint is very popular, partic- 
ularly in folk medicine. Wild mint was used as a carmin- 
ative by the American Indians. In times when cholera 
ravaged the unhappy continents, it was a welcome bever- 
age to replace the lost liquid without harm to the sensitive 
digestive organs. 

Menthol, obtained from oil of peppermint, is of course 
an important ingredient of many modern medical prep- 
arations, 


The Tea Association—and you 
(Continued from page 52) 
The Board is assisted by the Junior Board of Directors, also 
representative of the entire trade. The Junior Board gives 
younger men a chance to be of service to the industry and 
to prepare themselves for future leadership. 

Through the committee system, you can have full voice and 
important influence in the administration of the association: 
the committees, which are a vital force in directing the affairs 
of the association, are composed of members from all sections 
of the country. Importers, brokers, agents, packers, distri- 
butors, retailers and allied trades are represented on these 
committees. All branches of the tea trade—the small firms 
as well as the large—have fair and equal representation on 
Tea Association committees. (For members of 1950-51 
term committees, see Coffee and Tea Industries, January, 
1951, issue, Page 50.) 

In addition to the Board of Directors and the Junior 
Board of Directors, there are the following committees: 
Executive, Arbitration, Convention, Membership, National 
Councillor, Rules and Regulations, Trade and Public Re- 
lations, Traffic, Advisory, Brewing, Law, Merchandising, 
(Grocery Division; Restaurant and Institutional Division), 
Marketing Research, Tea Exports. 


Trends in India tea 
(Continued from page 49) 
America by the improvement in last year's production, 

I have referred earlier to the drop in the offtake of 
Northern Indian tea in the latter markets amounting to ap 
proximately ten per cent in the case of Canada and slightly 
more in the case of America. This does not mean that there 
has been any falling off in consumption in these countries, 
but rather that once again shipments from Ceylon have in- 
creased at the expense of India, and I think that there ts 
little doubt that the decrease can be traced to the low level 
of prices ruling in Colombo in the earlier months of the year 
when both Canada and the United States of America werc 
buying freely in that market. 

This again tends to prove that price is a very major consi- 
deration with buyers in these countries, and although the 
present paucity of shipments to America and Canada both 
from here and from Ceylon may be attributed to heavy stocks 
built up in both countries, prices have reached a level at which 
there is marked consumer resistance unlikely to be alleviated 
by the recent imposition of an increased export duty in Cey- 
lon. I sincerely hope that the government of India will not 
impose any further increase in the export duty from this 
country. 

(To be continued) 
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Simon Auskern 


BS 8 sin \uskern, of the Sabrosa 
Lofttee was elected president of the 
New Yor ffee Roasters Association 
at the rganization’s annual meeting, 
held last Y 
Fred Koh ft the Old Dutch Coffee 
was elected vice president and 
n, of The Harrison Co., 
n reasurer Edward T 
Down, « rnold & Aborn, Inc., was 
elected secretary 
Mr. Auskern, who succeeds John E 
Mazzei, of S Schonbrunn & Co., 
Inc., as hea the New York Coffee 
Roasters, told the meeting that 1951 
would many problems to the 
Ofte ad and he asked for the close 
t the entire membership 
roasters that they could 


il je 


and asked that firms confine their 
representation to a single individual 

President Anisansel also spoke to 
Mark L. McMahon, head of the im- 
ported foods branch of ESA, about 
press reports that Latin American 
countries had met with ESA and State 
department officials presumably to dis- 
cuss the new coffee ceilings 

Mr. McMahon advised that none of 
the producing countries had been given 
any price ceilings, and that when ceil- 
ings were finally established, they 
would be issued simultaneously to all 
segments of the trade 
@ @ Charles J. Cambron, of Cambron 
Werotte & Co., Inc., New York City, 
president of Ste. des Cafes du Ruanda 
Urundi et du Kivu, green coffee ship- 
pers, and of Trans Africaine, Coster- 
mansville, Belgian Congo, will be in 
the United States this month for a two- 
week visit and business trip. He will 
make his headquarters at the New York 
office of Cambron Werotte & Co., 67 
Wall Street 

Mr. Cambron is seeking to promote 
increased trade between the Belgian 
Congo and the United States 
® # Back from South America last 
month on the Moore-McCormack Lines 
Neighbor Uruguay was 
Samuel W_ ‘~eland, president of the 
Samuel Iret. 1 Coffee Co., Atlantic 
Cty N. j Mr. Ireland was ac- 
on the trip by his wife 


Good vessel 


companied 


Mr. Canal is a well-known figure in 

the trade here, having served as secre- 
tary-general of the Pan-American 
Coffee Bureau and later as representa- 
tive in this country of the National 
Federation of Coffee Growers of Co- 
lombia. He was associated’ with 
Leonidas Lara & Sons as vice presi- 
dent, before entering into business for 
himself in 1949. 
8 8 Coffee, tea and spice leaders are 
helping in the 1951 finance drive of the 
Greater New York Councils, Boy 
Scouts of America, it has been an- 
nounced by Hugo F. Jaburg, chairman 
of the board of R. C. Williams & Co., 
Inc., chairman of the food division. 

In charge of the coffee and cocoa 
division is George C. Schutte, of the 
Scarburgh Co., Inc., president of the 
Cocoa Exchange. The tea division is 
headed by Ernest Mingst, of R. C. 
Williams & Co. Spices and oils are 
headed up by John N. Weyer, of Van 
Loan & Co. 
ee The green coffee 
taking their minds off price control by 
concentrating on the pins as the tourna- 
ment heads toward the home stretch. 
Here are the standings at this writing, 
in games won, lost and points: 

Miller Transportation—28, 17, :‘ 
Holland House—27, 18, 37; Hard 
Rand—25, 20, 35; A & P—24, 21, 
Arbuckle’s Jay St. Terminal—24, 
32; Savarin—24, 21, 32; Aronco—25, 
20, 31; Brookhattan Trucking—24, 21, 
31; ‘Rivoli Trucking—23, 22, 31; C. F 
Slover & Co—24, 21, 31; Argentine 
State Line—23, 22, 30; F. W. Ehrhard 
& Co.—21, 24, 29; 23 
28; Old Dutch Coffee—22, 23 
S. Force & Co.—19, 26, 26; Cosmops 


bowlers are 


his own full cooperation 
members of the trade deeply 
| over price controls, the New 
ork ( v Green Coffee Association is 


ding a special meeting to discuss 


@ 8 Carlos M. Canal has announced litan Shipping—19, 26, 25; Byrne, De- 
the formation cf a limited partnership, lay—16, 29, 21; Schaefer Klaussmann-- 
known as Canal & Co., to engage in 14° 305: 00 
coffee operations The firm’s head- High score in a single game was 
quarters are at 67 Wall Street. chalked up by P. Castellano, with 247; 
Mr. Canal said the company will be high score for three games by H 
January 26th.” exclusive agents in the United States Blank, with 644. High team score for 
Arthur A. Anisansel was for Antonio J of Santa a single game was recorded by Holland 
expecting interest in the meeting to run Rosa, Caldes, Colombia, and Antonio j high team score for 
higl He Echeverri & Cia., Ltda., of Manizales, 


bers 1 Colombia 


Wm. Hosmer Bennett & Son Get et ‘i Cc OL OMBIA NS 


Coffee Agents and Brokers , 
via 


NEW YORK, 5 BALZACBRO 


Shortest Route from Growers 


blems arising from the 


General Ceiling Price 


“mutual 
issuance 1 tne 
Regulatior 

President Echeverri G., 
House, with 931; 
three games was also held by Holland 


cautioned association mem 
House, with 2,645 


modations were limited 
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By MARK M. HALL 


es Here sa 


expressed last 


und-up of 
wonth by importers and 
another way of letting 
that anything can happen be 
interview and_ the 


opinion as 


oasters Just 
vou know 
tween the reading im 
print, of these notes. One of the main 
topics Of conversation among green cot- 
fee men during this period was govern 
ment purchases of coffee in this area 
Many West Coast firms were successful 
bidders and deliveries cover all the prin 
pal ports on the Coast The 
9,600,000 pounds out of Santos 
14,400 000. Bids 
lombians ran 5,760,000 pounds, and pur 
}. 480,000 


Army 
bought 
against bids of on Co 
chases were 

Up until the last few days the market 
was active and it 1s considered that the 
roasters have bought for their immediate 
There is a tendency now to hold 
back t how and when controls will 


be ap] hed 


needs 


One importer said that the element of 
k is increasing because of high prices 
reasingly difficult to take 

sition Very little coffee is 

unsold, and spot stocks art 
proportion to well-considered 

market which has experi 


E* mpl: n Gs 


ers who have made extensive commit- 


nents sometimes are in a_ position t 
shade their prices to obtain large orders 
The roaster seems to be more adjusted 
to the high prices, and with the market 
firm there would seem to be no relief in 
Figures indicate that less coffee 
came through the Port of San Fran- 
cisco in 1950 than in 1949. Two reasons 
other than a reduced consumption of cof- 
One is that 
incoming coffee is now distributed more 
widely throughout the Pacific Coast ports 
than formerly, and that the tremendous 
buying in the fall and winter of 1949 
brought reduced buying in the spring of 
1950. 

From the roasters’ standpoint, business 
has been reported good, not only here 
but in other parts of the country. The 
consumer, while conscious of high prices, 
still wants his coffee. He is not happy 
over the hizh prices of steaks but he is 
still eating meat As prices have gone 
up, the manufacturer has absorbed some 
of the costs and margins have narrowed 
The strong demand on the part of the re- 
tailer for coffee is not necessarily indica- 
tive of increasing consumer consumption, 
but rather that stores and wholesalers are 
replenish depleted inventories 


sight 


fee could account for this 


buying to 


roaster are out of balance as prices edge 
up 
@ 8 The Western Merchandising Com 
mittee of the Tea Association of the 
S.A., of which Joseph 
M.J.B. is chairman, did its part in pro- 
moting “National Turn-to-Tea Week” last 
month. 
@ ® Allan McKissock, Jr., head of the 
tea department of Standard Brands, was 
in San Francisco last month and visited 
ihe boys in the tea trade and, of course, 
his local offices. Ed Spillane had him 
down to his little ranch for a horseback 
ride over the hills and for dinner. 


Bransten of 


@ & Coffee men, that is, the green ones, 
are regular commuters between San 
Francisco and Latin America, sometimes 
via New York. 
sary aspects of the business. E. E 
Hood, of the Otis McAllister Coffee 
Corp., recently returned from a trip to 
Colombia, Central America and New Or- 
leans. J. B. S. Johnson, Sr., of the same 
firm, left for New York, Colombia and 
Venezuela 

@ 8 John L. Castleman and Weldon H 
Emigh recently returned from a trip to 
Kansas City, Omaha, and other points in 
the Midwest. Then Mr. Castleman start- 
ed for the Northwest and Mr. Emigh 
for the South. 

8 8 Visiting Weldon H. Emigh was 
Antonio Hoyos, of the firm bearing his 
name After calling on the trade here 
he left for Colombia, where he owns 


It is one of the neces- 


this duration, large buy It is evident that replacements for the mills, has other interests and also repre- 
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\iter a visit of about 
six weeks the coffee ccuntry, he will 


return to New York. The Weldon H 


Emigh ¢ Inc., has become his repre 


sents 


sentative in the West 
Ed Johnson said that he traveled all 
during 


through th Midwest part of 
January and found warm. balmy weather 
He did’nt have to wear an_ overcoat 
Weather was d in New York also 
He came home to find it cold, raining 
and blustering What is all this talk 
about the California weather? As _ to 
business, he reported that all the roasters 
seemed to be doing well 

® 8 Jess Digman, of the Defiance Tea 
and Coffee Ce Portland, visited San 

recently, mainly to 

ives here, but also to call 
California 


FF rancisec see his 
laughter, who |! 
1 the boys up and down 
treet 

travelers to the East were 
Oswald L. Granicher and Bill Burch, of 
Ruffner, McDcwell and Burch, Inc., who 
recently attended a meeting of the com 
pany in New York 

@s \M. R. Ahuja, consul general of In 
dia stationed at San Francisco, recently 


@ @ \ore 


entertained a number of guests at a birth- 
Among those 
wives, were 


lay party his home 

who attended with their 
Miller Riddle, of Thomas J 
Ed Spillane, of the G. S. Haly Co., and 
Joseph Bransten of the M. J. B. Co 

@ 8 Fd Spillane has again been elected 
} Board of Tea Experts 
also been 


Lipton, Inc., 


a member of the 
of the United States. He ha 
tendered a place on the membership com- 
fr the Tea Association of the 
. who handled coffee 
trading at Otis McAllister here, has been 
transferred to the New York office of the 
ember of the San Fran- 
known in 


‘m. Jim, 
Coffee Club, was well 

thee 
ael 
mann, 1 ‘o., Inc., 


Naumann, of Nau 
spent two 
weeks Francisco office last 

coffee man who has 

to J. A. Fe 

vay with the very valu 
secretary of Peter Fol 
Armont he is taking his 
is hands In tact, Jac k 
imann, Gepp, was afraid 
lest someone drop a bag 


but it is understox 


son & Co.; is chairman, assisted by 
Bob Manning, of Mannings, Inc., 
George Malmgren, of the Geo. W. Cas- 
well Co., and John L. Castlemen, o 
the Weldon H. Emigh Co., Inc. 

@ 8 Miller M. Riddle, of 


Lipton, Inc., presided for the first time 


Thomas J 


over the monthly meeting of the West 
ern States Tea Association In ad- 
dressing the group, he paid tribute to 
the fine work of the retiring president, 
Ed Spillane, a member of the Board of 
the Tea Experts of the United States 
Features of National Turn-to-Tea 
Week were reviewed and plans made 
for the cocktail party at the San Fran 
cisco Stock Exchange Club, Among 
the guests present was Dave Roberts, 
recently retired from Lipton’s 

s 8 The WSTA cocktail party at the 
San Francisco Stock Exchange Club 
was a very swanky affair. A large seg 
ment of the tea fraternity, with guests 
and wives, attended Bob Manning 
was in charge of the, affair, and Paul 
Mitsch, secretary and’ treasurer of the 
association, looked after many of the 
details. This was a social counterpart 
to the summer picnic, so enjoyable to 
the group. 

8 #8 The Board of Harbor Commis 
sioner of San Francisco announces that 
coffee entering this port in 1950 
amounted to 124,919 tons, while in 1949 
it was 132,731 tons. The total for the 
Pacific Coast in bags in 1950 was 2,706, 
376, and for 1949 was 3,066,547. This 
made 360,171 bags less in 1950 

@ @ The recent sales tax of three per 


cent levied by Santos on all exporters 
or brokers doing business in that coffee 
port have some of the local green men 
worried. This amounts to one and a 
half cents a pound on 50-cent coffee 
and puts certain firms at a disadvantage 
with those who buy direct from the 
grower or do business through a comi 
sario in the interior districts and avoid 
the tax. The Santos broker and Ameri 
can firms having offices there have pro- 
tested, and it is thought a more uni 
versal application of the tax would help 
the situation. As the tax is set up now 
there would be a tendency for buyers 
to avoid the tax wherever possible and 
thereby affect government revenues 
Its effect on other coffee producing 
states is to throw an umbrella over 
price increases. It is hoped here that 
the situation can be worked out more 
equitably 


Vancouver 

By R. J. FRITH 

® ® Ernie Stinson, having retired after 
many long years in his company’s service, 
Frank Steele British 
Columbia divisional manager of World 
Brands, Ltd., which is now resolved into 
Lever Brothers, Ltd As before, the 
company will continue to distribute Lip- 
ton’s Teas in British Columbia, as well 
as elsewhere in Canada 

8 & Coffee roasters, tea packers and food 
processors and distributors generally now 
face added costs in the shape of added 
freight rates from Vancouver to all 
British Columbia coast points 


succeeds him as 


are TASTIER 
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owe their greater success to just one thing — better favors 


So why — if you're offering such a line of bottled beverages — 
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you every type of soft drink flavor, all of them top strength 
top quality and economical to employ. Write for our new 
descriptive catalog 


FRITZS — 
nother, Ine. 


76 NINTH AVENUE, NEW YORK 11,N.Y 


sun himself in 

tormer Barbara Rus 

and competent girl, 
was with Folger’s for more than 
over executive 


taken 


nve vears nas 
duties in Jack’s home. They were mar 
ried last month in Carmel and went to 
Palm Springs on their honeymoon 
With Jac k's enthusiastic 
and Barbara’s good 


business ac 
tivity managing, 
the couple 


such is. the 


should gO places . and 
from their many 





wish 
triends 

@ @ The next meeting of the San Fran- 
cisco Coffee Club will be held at the 
Lake Merced Country Club on March 
2nd. The usual golf, banquet and en- 
tertainment will be the order of the 
day. Norman Johnson, of E, A. John 
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TVhw Orleans 


By W. McKENNON 


8 8 Milton J. Ruth, vice 
the New Orleans office of 
and Bfos., 
of the New 
sociation at 


president 


rt 
Leon Israel 
was elected president 
Coffee As 
here in 


Inc., 
Orleans Green 
the 1951 election 
January. Mr. Ruth, who attended New 
Orleans entered the coffee 
business with his present firm in 1933 
the New Orleans 
and International 


schools, 
and is a member of 
Board of Trade 


House 


oles 


C. Bendiks, Inc.; Rich- 


ards, of Legendre Bros., 


and Ralph C. 
Inc 

@ 8 The annual meeting of the New 
Orleans Board of Trade was held on 
the floor of the Exchange, followed 
five days later by the annual elections 
in the The nominating 
committee, headed by A. M. Dardis, 
chairman, nominated the slate of off- 
cers, directors and members of the gov- 
erning committee of the Maritime 
Sranch All were elected as follows: 


board room. 


Fox, G. P 
Stein and W 


broker; W B 
E. E. Lamberton, O. (¢ 
Strauven 

@® @ Friends in the coffee trade 
extending condolences to Earl P 
lett, of the American Coffee C 
the loss of his brother, Roy R 


lett, whose death occured 


patriotic organizations 


He will be 


pation in 


programs, sorely 


by relatives, friends and associates in 
the 


New Orleans and_ throughout 


country. 


ees W.H. Kuntz, of the W. H. Kuntz 
Kuntz, 


Co., Los Angeles, with Mrs 
visited in New Orleans recently 


Gaiennie, 


were 
Bart- 


Sart 
recently. 
Roy Bartlett was active in civil affairs 
of the city, well-known for his partici- 
and 
missed 


Vg ergo ae fay president of the Board of Trade, H. X. 
r XN succeeds ~ 


J. Aron and Co., 
nomination and who will serve on 
board of the Green Coffee Association 
for the duration of his successor’s ten- 
ure of 

The 


George G 


Lataye, ot as J J 


Mississippi Shipping Co., first Myers, of the Oulliber Coffec 
has 


vice president; W. C. Englisbee. of Co., just returned from an 
Ruffner, McDowell & Burch, Inc: tended trip which included Chicago and 
second vice president, A. C. Cocke, of Detroit 
perth Lykes Brothers; third vice president, eaeAM 
remaining officers elected were E. V. Schafer diks, 
Westfeldt, Jr., of Westfeldt Elected as Directors were: C. A January 
first vice president; Austin A Nehlig, of Blue Plate Foods, Inc., branch 
O’Brien, of Nash O'Brien Coffee Division; T. j. Conroy, Missis- ® 8 Alfred D. Levy, formerly in the 
vice president; and John P, Cummings, sippi Shipping Co.; Albert H. Hane- coffee trade and for 
Ir, of the Brazilian Warrant Co., Inc., mann, srazilian Warrant Co., Inc.; H the Natchez Building, which 
third vice president \. Lafaye, of Lafaye and Arnaud; also numerous coffee agents and 
Newly W. C. Beck, G. E. Burgess, Sam Caro, died recently. His death is 
are: J. I G. P. Gaiennie, A. S. Huey, E. E. Lam- by and former 
Bickford & Co.: Kent Satter berton, C. A. Levy, J. Emmett Power, % business 
lee, of Bright and Co.; Fred White, of W. J. Strauven and W. T. Turner. 
Stewart Carnal & Co.; Alvin Zander ot Members elected to the governing 
Zander & Co., Inc.; and Earl P. Bart committee of the Maritime Branch 
lett, of the American Coffee Co -  ~were: T. J. Conroy, Mississippi Ship- 
Members whose directorship ping Co.; G. P. Moreno, of Hardin & 
in 1951 are: W. J. Ganucheau, Ferguson Marine Insurance; F. J. 
Ir, of F. D. Wilcox Co., Inc.; George Rolfes, of Standard Fruit & Steamship 
Gernon of Ruffner, McDowell & Burch, Co.; W. H. Trauth. of Alcoa Steam- 
Inc.; Clifford Lafaye, of W. D. Roussel ship Co., Inc.; H. T. Begg, E. S. Bin- 
& Co., Inc.; H. A nings and C. Cocke, of Lykes 
and Arnaud: Albert J Brothers; also A. M. Dardis, freight 


Kelly, 


Inc., who refused re eXx- 


the 
Sullivan of H, L. C. Ben- 
New York City, paid a 


visit to the New Orleans 


Inc., 


Bros.. office 
and second 
years owner ot 

houses 
brokers, 
mourned 


elected members of the board 


Cathalonge; Herbert Graf, associates in 


friends 
the coffee 


@e@ Ray 


here 

Ashley, Jr., and Joe King, 
of the Griffin Grocery Co., Muskogee, 
Oklahoma, Sugar Bowl 
in New Orleans and guests of Webster 
Marks, of Zander & Co. Inc. in 
January 
eserk. J 
Co 
having 


were visitors 


con 


Aron & 
desk, 


Ganucheau, of J. 
returned to his 
for a spell 


has 
away 


ee 


been 


Lafaye, of Lafaye 
(Continued on page 71) 


Breaux, of H. L 








D'ANTONIO & CO. 
Coffee 


BROKERS 7 AGENTS 
304 Board of Trade Annex, New Orleans, La. 


WILMER T. von GOHREN 
COFFEE BROKER 
306-307 Natchez Building, New Orleans 12, Louisiana 


Cc. H. 


Selling Agent 
for reputable coffee exporters 








Buying Agent 


for particular roasters 


FELIX J. VACCARO 


Now in Larger Quarters 
New Address: 
305 Magazine St., New Orleans 12, La. 
Cable Address: FELVAC Phone: MAgnolia 3688 
Special attention to the requirements of roasters' selections; 
quotations and samples submitted on reques?. 
REPRESENTING EXPORTERS IN: 
Santos, Rio de Janeiro and Victoria, Brazil; Guayaquil and 
Manta, Ecuador; Managua, Nicaragua; Havana, Cuba; San 
Jose, Costa Rica; San Pedro Sula, Honduras; Ciudad Trujillo, 
Dominican Republic. 
Sub-Agent in Principol Markets 


ROASTERS REPRESENTATION SOLICITED 


Member: 
Green Coffee Assn. of New Orleans 
The New Orleans Board of Trade Ltd. 
International House 





Cable Address: 
WIVGO 








W. D. ROUSSEL & CO., INC. 


GREEN COFFEE 


Agents for 
HARD & RAND, INC. 








Equipment to buy? 
Equipment to sell? 


Let the classified column of COFFEE 
AND TEA INDUSTRIES help you. 


422 Gravier Street, New Orleans, Louisiana 

















COFFEE AND TEA INDUSTRIES 





Chicago 
By JOE ESLER 


® 8 Sumner A. Mead, president of Dwi- 
nell- Wright Co., Boston, attended the job- 
bers convention at the Drake Hotel. His 
company had an exhibit and served their 
White House coffee to the trade 

® ® Red and White Stores were also rep- 
resented at the jobbers convention. Her- 
bert T. Well, general manager and Ray 
Harb were on hand 

@eG. B. Watt, W. L. Stickney, Jr., 
E. F. Cellmer and C. G. Dobbs of Pleez- 
ing Stores were on hand to greet the job- 
bers 

® ® Ben F. Reves of Van Guard Asso- 
ciates had a display of their liquid spices 
at their cffices during the jobbers con- 
vention 

® @ Certified Illinois, Inc., 
have moved into a new million dollar 
otfice and warehouse building. This co- 
organization of 500 Chicago 
area retailers had a sales volume of close 
to $20,000,000 in 1950, according to Henry 
Vinci, president. Ray Hauflaire is general 
manager of the company. 

® 8 John R. Irwin of Irwin-Harrisons- 
Whitney, Inc. has Chicago 
Coffee Club. 


Grocers of 


operative 


joined the 


Coffee Co. held a two 
Edgewater Beach 


8 8 Continental 
day sales meeting at the 
Hotel last month with thirty-two in at- 
tendance. Trade problems were discussed 
and 1951 plans were checked over in de- 
tail 

8 @ The annual stag party of the Chi- 
cago Coffee Club was held February 1st 
at the Belden Stratford Hotel 

8 8 Pope & Talbot, Inc., announce the 
appointment of F. C. Mac Farlane Co 
as mid-west agents This organization 
will serve as traffic representatives in the 
state of Illinois, Indiana, lowa, Wiscon 
sin and the cities of Minneapolis and St 
Paul 

8 @ The Woolson Spice Co. of Toledo, 
Ohio were represented at the various con 
ventions held last month. N. L. Schmid, 
W. L. McMillan, G. S. johnson, F. C 
Wood, J. M. Barron and L. R 
greeted the trade 

@ 8 National Retail Tea and Coftee Mer- 
chants Association will hold its 1951 con- 
vention, June 17-21 at the Edgewater 
to Ollie Corbett, 


Dancer 


Beach Hotel according 


secretar 





THOS. M. HAWKEN COMPANY 
BROKERS 


Coffee Tea 


707 Ciark Avenue 
Cable Address: 


St. Louis 2, Mo. 
MILCO, ST. LOUIS 


TRICOLATSR 


1p-COFEEE 
NATUR 


CATALOGS FREE 


1Cup to 150 Gals. 
TRICOLATOR CO., inc. NEW YORK I, NY. 


FEBRUARY, 1951 





Southern California 
By ANDREW S. MOSELEY 


® ein addition to their regular 
schedule of advertising in more than 
500 newspapers, Hills Brothers Coffee 
have added daily musical spots, con- 
tinuing with their advertising theme 
“Make friends with Hills Brothers 
Coffee.” 

eew. H. “Bill’ Gloege, 
of the Gloege Brothers Coffee Co., Los 
Angeles, has turned farmer. He left 
for Indiana’ with his family in Decem- 
ber. While all of his friends wish Bill 
the best of luck, it is the opinion that 
3ill will return before too long to 
Southern California. The Gloege 
Brothers Coffee interests were sold to 
Breakfast Club Coffee, Inc. in 1945, 
with Elmer Gloege, one of the partners, 
continuing on with Breakfast Club. 

® @ Roy Farmer and Walter Emmer- 
ling left for New York, Roy to attend 
a directors’ meeting of the National 
Coffee Association, and Walter on one 
of his eastern business trips. 

= 8 The month of December saw no 
further advances in vacuum coffees 
over the list of 85 cents, although 
rumors are afloat that another two cent 
increase may be coming over the week- 
end of January 13th. The Washington 
talk of controlled prices has no doubt 
affected the otherwise normal advance 
following the green trend. Bag coffee 
prices did advance two cents in De- 
cember, and private label brands and 
others are reflected on the shelf at 75 
to 77 cents. Prices to the restaurant 
and institutional trade, which had been 
lagging for so long, advanced two to 
four cents in December and early Jan 
probable additional two 


formerly 


uary, with a 
cents yet to follow 

@e The entire Southern 
coffee trade and members, of the allied 
Chevy Chase 


California 


industries met at the 
Country Club recently for dinner and 
an evening of entertainment PCCA 
Regional Vice President Earl Lingle 
presided and acted as master of cere 
monies, ably assisted by Walter Chap 





7 POINT POSITIVE 
WONDER-GLO 


Patented Gos Burner 


THE ONLY RADIANT BURNER HAVING 
FLAMES PLAYING ON BOTH INNER AND 
OUTER RADIANT. NO CENTER DEAD 
SPOT — USE NO IMITATIONS — FOR 
COFFEE URNS, STEAM TABLES, ETC. 


THINK 
Easy to Install 
Adjustable to 
Ali Gases 
300-500 
Degrees Hotter 
Less Gas to 
Operate 
Protected from 
Drafts 
No Danger of 
Blowout 
Complete 
Combustion 


General Combustion Company 
1434 N. Wells St., Chicago 10, Illino’s 


Inquiries solicited from equipment manufoc- 
turers and dealers 











man, of the E. B, Ackerman Co. Mem- 
bers enjoyed goli in the afternoon and 
joined with others around 6:00 o'clock 
for the cocktail hour. Dinner followed, 
interrupted slightly by the president's 
speech. Door prizes were given away 
galore, and everything from electric 
blankets to coffee makers was included. 
It was the opinion of many that this 
was one of the most successful gather- 
ings held in Southern California for 
many years. 
8 8 Weldon Emigh, of the firm bear- 
ing his name, and John Castleman of 
the same company, visited the South 
land for a few days, calling on the 
trade. Mr. Castleman recently returned 
from several months in Brazil 
ee THOUGHTS OF 
MONTH: THE RECENT 
LICITY COVERING LEGAL . 
TION BY SEVERAL SOUTHERN 
CALIFORNIA ROASTING FIRMS 
AGAINST MEMBERS OF THE 
GREEN TRADE AND OTHERS 
IT IS REGRETTED THAT 
SUCH ENTANGLEMENTS, 
SERIOUS AS THEY MAY BE, 
CANNOT BE AVERTED, OR AT 
LEAST SETTLED IN PART BY 
ARBITRATION ... IT WOULD 
APPEAR THAT THIS IS CER- 
TAINLY NOT THE TIME FOR 
THE COFFEE INDUSTRY TO EN 
DANGER ITS GOOD NAME, EN 
JOYED FOR GENERATIONS 


New Orleans 
(Continued from page 70) 

8 es Walter Bown, of W. T. Bown & 
Co., Chicago, called at the offices of 
Lafaye and Arnaud on his way to 
Brownsville 

@ ® Harry X. Kelly, of the Mississippi 
Shipping Co., with Mrs. Kelly left for 
an observation trip to Africa. They 
will return in mid-Fubruary 
@ @ Farl P. Bartlett, who 
attended the board of directors meeting 
of the National Coffee Association re 
turned via the Carolinas, 
looked after some business for his firm, 
the American Coffee Co 


BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 


FILTER PAPES 


jopte Oy STRENGTH 
- EVERY SIZE 


vacuuM-DRIP- PERCOLATOR 
TRICOLATOR CO. inc. NEW YORK LNY. 
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where he 




















CLASSIFIED ADVERTISEMENTS 





PRebuit ] 
Machine ap ==) 


Established 1912 ot 


MODERN REBUILT MACHINERY 


For Immediate Delivery 
At GREAT Savings 


Pneumatic high-speed Carton Closer, 
Bottom and Top Sealer. 


Pony ML and MX Labelers. 


Triangle G2C, G2S, A2C, N2CA and 
A6CA Electri-Pak Fillers. 


World and Ermold Rotary and Straight- 
away Automatic Labelers. 


Burt Automatic Wraparound Labeler. 
S. & S. GI and G4 Auger Fillers. 
Whiz Packer Volumetric Filler. 


Filler |, 2, 4 and 8 Head Stainless Steel 
Piston Fillers. 


Amsco & Doughboy #46 Rotary Sealers. 


Package Machy. FA, DF; Scandia SSUI 
and SFC Auto. Wrappers. 


Triangle SHA Filler and Carton Sealer. 


Day & Robinson Dry Powder Mixers and 
Sifters, from 109 to 3500 Ibs. caps. 


Burns half-bag #7 Roaster and Cooler. 


Jabez Burns No. 25 Granulator, 4000 Ibs. 
per hourly capacity. 


Jabez Burns coal or oil-fired Roaster. 
Jabez Burns No. 35 Coffee Roaster. 
Huhn Steam and Gas Fired Dryers. 


This Is Only A Partial List 
OVER 5000 MACHINES IN STOCK 
ACT NOW FOR CHOICEST BUYS 


Tell Us Your Requirements 





, STANDARD 1 yhiapegied co. 
Union 318-322 LAFAYETTE ST oO 


— 











Here's a bargain in 


PUDDING and GELATIN 
POWDER PACKAGING 
EQUIPMENT 


PNEUMATIC SCALE Rotary 
Combination Carton For- 
mer, Liner, Filler and Closer. 
Packing speed 60 per min- 
ute. In good operating con- 
dition, but is being replaced 
by larger volume equipmert 
in Southern California plant. 


Write or Telegraph 
BOX 100 
¢ 0 Coffee and Tea Industries 




















“ ANTE “4 COF FEE BOOKS: 


Quality 
of Coffee 





Page 


American Can Co, 

American Coffee Corp. 
American Export Lines 
Argentine State Line 

Atlantic Coffee Bag Co., Inc. 


Balzac Bros. & Co., Inc. 
Bayer & Co., O. F. 
Bennett & San, Wm. 
Bernard Studio, Lucian 
Bickford & Co., C. E. 
Borchsenius Co., Inc., Carl 
Bott, George P. & Co. 
Boukouris & Co., Ltd. 
Brazilian Warrant Co., Ltd. 
Brookhattan Trucking Co., Inc. 
Burns & Sons, Inc., Jabez 
Byrne, Delay & Co 


Cambron Werotte & Co., Inc 
Carret & Co., Inc., J. E. 
Cholwell & Co., Inc., George € 
Classified Advertisements 
Companhia Brasileira de Cafe 
Cort'zas & Co. M 
Cosmopolitan Shipping Co., Inc 


Hosmer 


Dammann & Smeltzer, Inc 
D'Antonio & Co., C. H 
Dodge & Olcott, Inc 
Donohue & Co ° W 


East Asiatic Co., Inc.. The 
Edwards & Sons, Frederick 
Emigh Co., Inc., Weldon H 
Eppens Smith Co., Inc 


Fairchild & Bolte 
Florasynth Laboratories, Inc 
Fritzsche Brothers, Inc 


Gabriel de Paula & Cia, Ltd 

Gaylord Container Corp 

Geck Trading Corp 

Gencral Combustion Co 

General Foods Corp 

Grace Line 

Grace & Co., W. R 

Gulf & South American S.S. Co., 
Inc 

Gump Co., B. F 


Gumperz Co., Jerome 


Haitian Coffee 

Hall & Loudon 

Haly Co., The G. § 
Hanscn, Walter R 

Hard & Rand, Inc 
Harris, Inc., Alfred 
Hawken Co., Thomas M 
Hill-Shaw Co 


Ireland, Inc., B. ¢ 
Irwin-Harrisons-Whitney, Inc 
Isracl & Bros., Inc., Leon 


Johnson & Co., E. A 
Journal of Commerce, The 





Index to Advertisers 


Junta de Exportacao do 
Cafe Colonial 


Lawrence & Co., George W 
Lee Company, W. H. 
Lipton, Inc., Thomas J. 
Lloyd Brasileiro 
Lueders & Co., George 

Mackey & Co., C. A. 

Malzoni & Cia., Ltda. 

Medina Co., J. A 

Mill Engineering & Machinery Co. 
Mississippi Shipping Co., Inc 
Modern Coffees, Inc. 

Mooney & Son, H. 
Moore-McCormack * sit Inc 
Muller & Co., E 


National Federation Coffee 
Growers of Colombia 
Nopal Line 
Norda Essential Oil and 
Chemical Co : 
Normandy Coffee & Tea Corp 52 


Old Slip Warehouse, Inc. i4 
Ortega & Emigh, Inc. 31 
Otis McAllister Companies Cover 


Pan American Coffee Bureau 16 
Pope & Talbot Lines 37 
Prudente Ferreira Com. ¢ 

Agri., S. A. 


Ransohoft Co., Inc . A I 
Reamer, Turner & < 


Roussel & Co., Inc., D 
McDowell & rae h, 


Ruffner, 


San Francisco, Port of 
Santos Exporters 

Schaefer Klaussmann Co., 
Schonbrunn & Co., Inc., S. 
Slover Co., Chas. F 
Standard Brands, Inc 
Sterwin Chemicals, Inc 
Stewart Carnal & Co., Ltd 
Stockard & Co., Inc 
Swedish American Line 


Thomson Inc., Henry P 
Thurston & Braidich 
Transportadora Gran 
Colombiana, Ltda 
Tricolator Co.,° Inc 


Union Special Machine Co 
United Fruit Company 


Vaccaro, Felix J 
von Gohren, Wilmer T 


Wessel, Duval & Co 
West Coast Line, Inc 
Wilhelm & Co., R. € 


Ziel & Co., Inc 
Zink & Triest Co 











EQUIPMENT FOR SALE 


FOR weg 29—Unused 200 gal. Aluminum 
n 295 

1—Standard 

Sealer and 

&— Pneumatic 

Mac chine es 


EQUIPMENT WANTED 


WANTED: Packaging unit Spice Mixer, 
Weigher Roaster, Brightwood Box Machine 
Address Box AA, care of Coffee and Tea 
Industries 


ED—ROYAL COFFEE R OASTER 8 
“Ar 2S. MONITOR 1 4 3 ALSO 
EZ BURNS 6, 7 ADDRESS BOX 119, 
I OF COFFEE AND TEA INDUS- 
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OTIS MEXICANS 
OTIS COLOMBIANS 
OTIS CENTRAL AMERICANS 


TEAMMATES OF QUALITY 
WITH 


VINTAGE BRAZILS 


ENJOY the comfort of positive INSURANCE that RELIANCE in 
OTIS SERVICE will always provide the EXACT QUALITY you require. 


OTIS McALLISTER 


COMPANIES 


310 Sansome St. 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321! International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 
ESTABLISHED 1892 


MEMBER OF 








Price Freeze? ... Ceilings? ... 
ee 
WE CONTROL QUALITY AND SERVICE 


BRAZILS \ & = COLOMBIANS 


CENTRALS ' AFRICANS 


Y mporters of Green Coffec 


THE EAST ASIATIC COMPANY, INC. 


103 FRONT STREET NEW YORK 5, N. Y. 


TELEPHONE: WHITEHALL 3-6286 CABLE: CAFASIATIC TELETYPE: NY 1-1713X 





